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KaneHaapHbln y4ebOHbIN rpadhuk
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CBoaHble OaHHble

Kypc 1 Kypc 2
NToro
CeM. 1| Cem. 2 | Becero | Cem. 3 [ Cem. 4 | Bcero

TeopeTnyeckoe obyyeHne 1 NpakTUKn 18 18 36 18 18 54
3 |3K3aMeHauMOoHHble ceccnm 2 2 4 2 2 6
Mo |MpegannnoMHas rnpakTuka 14 14 14

MoaroToBka K npoueaype 3awuTbl U
[ |3awmTa BbINYCKHOM KBaNMMUKALIMOHHOW 4 4 4

paboThl
r MoaroToBka K caaye v caaya roc. 5 . >

3K3aMeHa
K  |KaHukynbl 2 8 10 2 8 10 20
« |Hepabouve npa3aHuyHbIe HK (He 1 1 2 1 1 2 4

BKJ/1I0YAs BOCKPECEHbBS) (6 aH) | (6 4H) [(12 aH)| (6 aH) | (6 AH) [(12 AH)|(24 aH)
MpoaomknTenbHOCTb 0byyeHns
(He BkOYas Hepaboume npasaHUYHbIE OHU U Gonee 39 Hen. Gonee 39 Hen.
KaHWKYbl)
WNToro 23 | 29 | 52 23 | 29 | 52 | 104
CryoeHToB
Mpynn
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