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1. HEJIb OCBOEHMA JUCLHUIIJIMHbI

Lenpto ocBoenus mucuuiuinabl «Lupposoit mapkerunr (Digital marketing) B
COBPEMEHHOM  MHpE»  SBIETCS  HW3YYCHHWE  MarucTpaMH  OCHOBHBIX  aCIIEKTOB
(YHKIIMOHUPOBAHUS MHTEPHET-TIPOCKTOB, OBJIAJICHHE TCOPETHUYECKUMHU W MPAKTUICCKUMU
HaBBIKaMH, TIO3BOJISIIOIIMMU TPAaMOTHO OpPUEHTHPOBAThCS B BOIMPOCAaX, CBS3aHHBIX C
aHaM30M LU(POBOTO PBIHKA M Pa3pabOTKON HHTEPHET-NPOEKTOB, OPraHU3al[MOHHBIMU
JTalaMy CO3/aHUS WHTEPHET-MPOEKTOB, MPOBEICHUS aHadu3a M BBHIOOpa TMOAXOIAIICH
MapKETHHTOBOM CTPATETUH PAa3BUTHS MHTEPHET-IIPOEKTA.

2. TPEBOBAHUS K PE3YJIbTATAM OCBOEHUSA JTUCHUIIJINHbI
OcBoenne aucruminabl «l{udposoit mapketunr (Digital marketing) B coBpeMeHHOM
MUpE» HaIpaBJIeHO Ha (opMuUpOBaHUE y 00YUAIOUIUXCS CIASAYIOIIMX KOMIETeHIIUN (4acTu

KOMIIETCHITUI ):

Tabauya 2.1. Ilepeuenv komnemenyuii, hopmupyemulx y 00yuaowuxcs npu 0C80eHuU
OUCYUNTIUHDBL (DE3YIbMAMbL 0C80EHUSL OUCYUNTUHDL)

[ngp KommeTenmus NuaukaTopsl AOCTHIKeHUs] KOMIIETeHIIHH
(B paMKax JaHHOW JUCUUILIUHBI)
VYK-3.1 AprymMeHTHpYET CBOIO TOUKY 3PEHHUS
Coocoben OpraHu30BLIBATH OTHOCHUTCJIBHO UCIIOJIB30BaHUA I/II[GfI APYrux 4JCHOB
1 PYKOBOJMTH paboTOi KOMAaH/IbI JJIs1 JOCTH)KEHUS MTOCTABICHHOM 11eTTN
KOMaH/Ibl, BEIpaOaThIBas
VK-3 KOMaHJIHYI0 cTpareruio 1 | YK-3.2 Ocymectsiser oOMeH uadopMaluei,
JOCTHIKCHUS ITOCTABJIICHHOW | 3HAHMSIMU U OTIBLITOM C YWIEHAMH KOMaH IbI
eau VK-3.3 ApryMeHTHpPYET CBOIO TOUKY 3pECHUS
OTHOCHUTEJILHO UCIIOJIb30BAHUS UAEH IPYTUX WICHOB
KOMaH/Ibl JJIsl JOCTH)KEHHUS ITOCTABJICHHOM 11eTTN
Crioco6eH BBIIBUTATH [1IK-4.1. Pa3paOaTbiBaeT MpeIOKEHUST B 00JacTu
WHHOBAIIMOHHBIE UCH U nudpoBu3a  paboThl OPraHOB TIOCYJapCTBEHHOM
HECTaHJapTHBIC MOAXOABI K | BIACTH
T1IK-4 UX peanu3aiuu [IK-4.2. OOmamaer KpeaTHWBHBIM  MBINIJICHUEM,
pazpabaTbiBaeT M BHEApSET  WHHOBAIlMM B
NEeSITeIbHOCTh OPraHOB IOCYJapCTBEHHOM BIIACTH

3. MECTO JUCHMIIJIMHBI B CTPYKTYPE OIl BO

Hucnummaa «udpoBoit mapkerunr (Digital marketing) B coBpemeHHOM Mmpe»
OTHOCUTCA K JUCHUMIUIMHAM IO BBIOOpPY 4acTH, (OpMHPYEMOHl y4YaCTHHKaMu
obOpazoBarenbHBIX oTHOMIEeHMI Oioka /[B.1 OIT BO.

B pamkax OIl BO oOyuaromnuecsi Takke OCBAaMBAIOT APYTHE IUCHUIUIUHBI H/UIH
MPaKTUKH, CIIOCOOCTBYIOIINE JOCTIDKCHHMIO 3aIlJIJaHUPOBAHHBIX PE3yJIhTaTOB OCBOCHUS
mucuurinabl «{ugposoit mapkerunr (Digital marketing) B coBpeMeHHOM MUPE».

Tabnuya 3.1. Ilepeuenv xomnonenmos OIl BO, cnocobcmgyiowux 00CmudiceHuro
3anIaHUPOBAHHBIX PE3VIbMAMO8 0C80EeHUS OUCYUNIUHB]



IIpenuiecTBy1o1ue ITocaenyromme
Hud Haumenosanue z[nc?lnI:mHHbJMolz]: TN IIHCIIHHJIIJ);-[[{I/I\TOH JIN
p KOMIIeTeHINH * I, % Yy,
NPaKTHKH NPAKTHKHA
Crocoben
OpraHu30BbIBATh U
PYKOBOJIUTH paboTOi I'ocnipe sipHUMATENBCTBO
KOMaH/IBI, VYnpasnenue
YK-3 BbIpabaThIBast MHHOBAallMOHHBIMU IIPOEKTAMU
KOMAaHJIHYIO CTPATETHIO B FOCCEKTOPE
JUTSL JOCTH KEHUS
IOCTaBJICHHOHU LIEJIU
Croco0O€eH BBIIBUTATH
Ynpasnenue
WHHOBAIIMOHHBIE HIEH
MHHOBAallUOHHBIMU IIPOEKTAMH
Y HECTaHJapTHBIE
[1K- 4 B FOCYJapCTBEHHOM CEKTOpE

MOAXOIBI K UX
peanuzanuu

4. OFBEM JUCIHUILJIMHBLI U BUJbl YYEBHOM PABOTHI

Ob6mas TpynoemkocTsh aucuuruinabl «lludposoit mapketunr (Digital marketing) B
COBPEMEHHOM MUPE)» COCTABIISAET 3 3a4ETHHIC CTUHUIIBI.

Ta6nuya 4.1. Buowl yuebnoii pabomui no nepuodam oceoenus. OIT BO o OTHOH
Gopmbl 00yuenus

Buj yueoHoit padoThI Bcaf:;o’ 1 Ce;« eCTp(;H) 4
Koumaxmnas paboma, ax.u. 18 18
Jlexm (JIK)
Jlaboparopusie pabotsl (JIP)
[TpakTuyeckue/cemunapckue 3auarus (C3) 18 18
Camocmosmenvuas paboma 06y4aowuxcsl, ax.u. 81 81
Konmponw (sx3amen/3auem c oyenkotii), ax.u. 9 9
OO0uas Tpy10€eMKOCTb 1M CHUILTHHBI ak.g. 108

3a4.ef. 3

5. COAJEP KAHUE JTUCIIUITVINHBI

Tabnuya 5.1. Cooe

JHCAHUE OUCYUNTIUHBL (MOOYIIs) nO 8udam yuebHOU pabombl

HaumenoBanmue pasnena
JUCIHHUILINHLI

Conep:xanue pa3jaena (TeMbl)

Bun yueoOnoii
padoThI

PBIHOK

Paznen 1. LHudporoii

Tema 1.1 CoBpemMeHHOE COCTOSIHUE 3JEKTPOHHOTO
pBIHKA. DIIeKTpoHHast kKommepius. CyIHOCTb
MHTEPHET-NPOEKTOB. OCHOBHBIE OTINYHE C3
3JIEKTPOHHBIX U TPAJAULMOHHBIX POEKTOB.
MupoBO#i ONBIT CO3/TAHUSI UHTEPHET-NIPOEKTOB.




HaumeHoBaHue pa3jaeia Bupn yueOHoit
Conep:xanue pa3jiena (TeMbl)
AUCHHUILIMHBI padoThI

Tewma 1.2. Knaccudukaiys HHTEpHET-IPOCKTOB. C3
Tema 2.1. bazoBsie 3Tamnsl pa3pabOTKU HHTEPHET- C3
npoekta. OCHOBHBIE 3aJa4H.
Tema 2.2. AHasiu3 KOHKYPEHTHOM CpeJibl IPOEKTa C3
Tema2.3. OnpenenieHne CXeMbl MOHETH3AIUU C3
Tewma 2.4. OnpeneneHre puCKOB MPOEKTA C3
Tewma 2.5. KanengapHslii 1U1aH 1 KOMaHAa C3

Paznen 2. Baszosble sranpr [IPOCKTA

YIIaBIICHHS HHTCPHET- Tema 2.6. BeO-caliT kak Kak OCHOBAa UHTEPHET- C3

IpoOeKTa npoekTa. Crioco6sl co31aHns BeO-CaiToB.
[Toaroroska T3 nis caiira.
Tema 2.7. Peructpanusi IOMEHHOTO UMEHHU. C3
XOCTHHT-BEOCANTOB
Tema 2.8. [IpoBrukeHre HHTEPHET-TPOCKTOB. C3
Tema 2.9 AnanuTuka v TECTUPOBAHUE UHTEPHET- C3
MIPOEKTOB.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJINHBI

Tabauya 6.1. MamepuanbHo-mexHuieckoe obecneyerue OUCYUNIUHbL

Tun aynuropuu

OcHaleHue ayIuTOpHHU

Crnenuajan3upoBaHHoOe
yueOHOe/1a0opaTopHoOe
o0opynoBanmue, [10 u
MaTepHuaJIbl 1J 0CBOEHHUS
AUCUHMILINHBI
(mpu HEOOXOAMMOCTH)

KomneloTepHslii  Kjlacc Uil NPOBEACHUS
3aHATHH, TPYNNOBBIX W HWHAWBHUAYaJIbHBIX

KOHCYJbTallUi, TEKYIIEro KOHTPOJIA U

KomnproTepHbIii | MpOMEXYTOYHON aTTeCTalluM, OCHAIECHHAS
KJ1acc MEPCOHATBHBIMU KOMITBIOTEPAMH (B
KojgudecTBe 21 1mIT.), JOCKOW (PKpaHOM) H
TEXHHYECKUMH CPEICTBAMU  MYJIbTUMEINA
MpE3EHTAIIHI.
Ayautopust sl CaMOCTOSITENIbHOM paboThI
st oOygaromuxcsi (MOXET HCIIOIb30BATHCS IS
CaMOCTOSITENILHOM | IPOBEACHUST ~ CEMHHAPCKUX  3aHATUH U | Kommbiorep ¢ BBIXOJOM B
paboThI KOHCYJIbTaIlMil), OCHAIeHHAass KOMIUIEKTOM | UHTEPHET
o0yyaromuxcs cHenualIn3upoBaHHON Mebemnu u
KoMmnbroTepamu ¢ noctynom B DMOC.
7. YYEBHO-METOANYECKOE " NHOOPMAIIMOHHOE

OBECIIEYEHUE JUCIIUIIVINHBI

OcHosnas rumepamypa.



1. PesunoBa C.HO. VHTepHeT-mpoekThl: pa3paboTka M ympasiieHue. MockBa,
PYJIH, 2022.

2. Pesunosa C.}O. busnec B UnTeprere: YueOHO-MeTOAMUECKOE TTOCOOHE: B 2 H.
Y. 1/C.IO. Pesunosa. - M.: U3a-Bo PY/IH, 2018. - 62 c. - ISBN 978-5-209-08753-3. - ISBN
978-5-209-08754-0 (4. 1). [DneKTpOHHBIN pecypc
http://lib.rudn.ru/ProtectedView/Book/ViewBook/6372]

3. Pesunosa C.}1O. buznec B UnTeprere: YueOHO-MeTOAMYECKOE TTOCOOHE: B 2 U.
Y. 2 / C.IO. PeBunoBa. - DneKTpoHHbBIE TEKCTOBBIE AaHHbIE. - M. : M3a-Bo PY/IH, 2018. - 53
c. - ISBN 978-5-209-08753-3. - ISBN 978-5-209-08755-7 (4. 2). [DneKTpOHHEII pecypc
http://lib.rudn.ru/Protected View/Book/ViewBook/6371]

ﬂOnOJlHumeﬂbHdﬂ Jumepamypa.

1. Oneap HopmoH. VYipaBieHWe  CIOXHBIMM ~ MHTEPHET-IIPOEKTAMH.  —
N3narensctBo «Jlopu», 2014.
2. ["aBpunos JI. I1. Opranuzanus KOMMEpPYECKOM NeATENbHOCTU: AIEKTPOHHAs

koMMepiusi- M.: FOpaiit, 2021. —Pexxum nocryna: https://urait.ru/book/organizaciya-
kommercheskoy-deyatelnosti-elektronnaya-kommerciya-474772

Pecypcol ungpopmayuonno-menekommyHurayuonuou cemu « Mnmepremy:

1. 3bC PY/IH u croponnne ObC, K KOTOPBIM CTYAEHTbl YHUBEPCUTETA UMEIOT JOCTYII
Ha OCHOBAHUH 3aKJTFOYCHHBIX IOTOBOPOB:

- DIeKTPOHHO-OMOIUOTEeUHAS cucTema PY/IH - ObC PYJH
http://lib.rudn.ru/MegaPro/Web

- OBC «YHuBepcuterckas 6ubimnoreka onnan» http:// www.biblioclub.ru

- OBC KOpaiir http://www.biblio-online.ru

- OBC «Koncynprant crynentay www.studentlibrary.ru

- OBC «JIanby http://e.lanbook.com/

- OBbC «Tpowunkuit MmocT»

2. ba3bl JaHHBIX U TOMCKOBBIE CUCTEMBI:

- DIJEKTPOHHBIA (OHJ TPaBOBOM M HOPMATUBHO-TEXHUYECKOM JTOKyMEHTAI[UU
http://docs.cntd.ru/

- mouckoBas cucrema SHuekc https:// www.yandex.ru/

- nouckoBas cucrema Google https://www.google.ru/

- pedepaTuBHas Oa3za JTAHHBIX SCOPUS
http:// www.elsevierscience.ru/products/scopus/

Yuebno-memoouueckue mamepuanslt 0nisi camocmosamenbHol pabomol 00YUaAOUUXCSL
npuU 0C80EHUU OUCYUNTUHBL/ MOV

1. Ilpaktmueckue 3amamms mno auciurumHe «Uudposoit mapkerunr (Digital
marketing) B COBpeMEHHOM MHPE».
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8. OILIEHOYHBIE MATEPUAJIBI M BAJUIBHO-PEUTUHI OBASA
CUCTEMA OLEHUBAHUA YPOBHA CO®OPMHUPOBAHHOCTH
KOMIIETEHIUMU 110 JTUCHUIIJIMHE

OrneHoOYHBIE MaTepualbl M OAJUTBHO-PEHTHHTOBAasl CHCTEMa OIICHWBAHUS YPOBHS
c(OpMUPOBAHHOCTH KOMIETEHLINH (4aCTH KOMIETEHLUH ) IO UTOTaM OCBOCHUS TUCIIUIIIUHBI
«upposoit mapkxerunr (Digital marketing) B cOBpeMEHHOM MUpPE» NPEICTABICHBI B
[Tpunoxenun k HacTosmeld Pabouelt mporpaMMe JUCITUTUIAHEIL.
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