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1. Heau u 3aaauyu qnucuumannbl: The aim of this directed reading course is to provide an intellectual
challenge to students by engaging with major theories, concepts and issues in security studies. The course
provides an introduction and overview to the theoretical, empirical and policy basics of international
relations via analysis of the role of Social Media in international relations. Educational module provides
essential knowledge for further post-graduate studies in international relations.

This course will be taught as a practically oriented workshop. After an introduction of key concepts and
approaches in methodology of application of social media in IR, students will conduct an independent
analysis of how to use and apply social media platforms in international relations sphere. Workshop
participants will work together in a constructive and positive manner to reach a consensus on a series of
student-led analyses. The final goal is for each student to master the knowledge about social media
platforms and to be able to independently use them in research work.

2. Mecto nucuumiiuabl B ctpykrype OIl BO:

JlucuurimHa OTHOCHTCS K 0a30BOi yacTu 010ka 1 yueOHOTO miiaHa.
B Tabnmuue Ne 1 mpuBeAeHbl MpEAIIECTBYIONIME W TMOCIEAYIOUIMEe TUCIUIUIMHBI, HallpaBJICHHbIE Ha
(dhopMUpOBaHHE KOMITETEHITNI TUCIUIUIMHEI B COOTBETCTBHUHU ¢ MaTpulieil komnerenuuii OIT BO.

Tao6mmma Ne 1
[IpenmecTByomme 1 MNOCaeIYHOIIUE TUCUUILIMHBI, HANIPaBJIeHHbIe HA (POPMHUPOBAHUE

KOMIIeTeHIH i
Ne /i1 [Mudp 1 HaumMeHoBaHUE [IpenmecrByromue [Tocnenyromuye TUCUUTUIHBI
- KOMIIETEHITNHN U CITATIINHEBI (Tpynmbl TUCITUATIIINH)

OOIIEKYIbTYPHBIE KOMIIETCHIIH
[OK-1, OK-6, OK-8 |- |-
O6H_ICHI|)O(1)GCCI/IOH3J'IBHBIC KOMHCTCI|—IHI/II/I |
[TpodeccnoHabHBIC KOMITIETCHITH (BUA MPOGhECCHOHATBHOM IeITeTbHOCTH
[TIK-1, TIK-7, TIK-8 |- |-
HpO(beCCI/IOHaJIBHO-CHeI_[I/IaJ'II/IBI/IpOBaHHBIe KOMIICTCHIINU CIICIHaIn3aluu
|TIAK-1, IIK-2, TIIK-3 |- |-

3. TpebGoBanus K pe3yJbTaTaM OCBOCHUS JUCUMILIUHbI:

[Tponecc n3yueHus: AUCIUILTUHBI HAIIPaBIIeH Ha POPMHUPOBAHUE CIEAYIONUX KOMITETESHITUI:
By the end of the course students will acquire or enhance the following skills:

- will be able to work with theoretical knowledge at the forefront of their discipline;

- will be aware of the ethical dimensions of the scholarly work done in their discipline in general as well
as of their own work in particular,

- will have a comprehensive understanding of methods and methodologies in their discipline;

- will be able to undertake analysis of complex, incomplete or contradictory areas of international
relations;



- will have a level of conceptual understanding that will allow them to critically evaluate research,
advanced scholarship and methodologies and argue alternative approaches,

- will be reflective and self-critical in their research work;
- will be able to engage in academic and professional communication orally and in writing;

- will have independent learning ability required for continuing professional study.

B pesynbprare nuzydeHus: JUCIUTIIINHBI CTYACHT JTOKEH:
3nameo:

- MecTto ¥ poOiab MHUPOBBIX PEIUIMH B CHCTEME COBPEMEHHBIX MEKIYHApOIHBIX OTHOIICHWM Ha
r7100aJIbHOM, PETMOHAIIBHOM U CTPAaHOBOM YPOBHSIX,

- OCHOBHBIE XapaKTEPUCTUKHU B3aUMOJCHCTBUS MEXKAY OCHOBHBIMU MUPOBBIMH PEIUTUSMU
B MUPOBOMH IOJIUTUKE,

- Muccuro, 1eNd, 3aJla9d ¥ OCHOBHBIC HAIPABJICHHS JEATCIHBHOCTH OCHOBHBIX
KOH()EeCCHOHALHBIX OPTaHU3AIIHH,

- OcHoBHBIE IPOPHUIIEHBIE HICTOUHUKHU U JTUTEPATYPY
Ymemes:
- PaclumpaTb 06LWMiA Kpyrosop 1 rnosie CBOEro Co3HaHus,

- MpoABNsATL TEPNMMOCTb K MHAKOBOCTU U K B/IMXKHEMY, TONEPAHTHOCTb B OBLLIEHMM,
UCKPEHHEE CTPEMIIEHUE K MOHUMAHMIO,

- OpvieHTNpOBaTLCA B Me)KLI,YHaDOLlHOﬁ CUTyaumMn n BO BHELWHENOSIUTUYHECKMX NpoLeccax,

- YBaXunTeNbHO OTHOCUTLCSA K paboTaM npeawwecTBEHHUKOB, KOPPEKTHO MCNOMNb30BaThb
NMEIoLLYIOCS MHDOPMaLWIO.

Bnaoempy:
- KirouoM k aHanmu3y u oOpabOTKe 3HAHWK B OOJACTH BHEUIHEH IMOJUTHKHA H
MEKIYHAPOAHBIX OTHOLLIECHHI,

- [Ipuemamu opUeHTAMU B YCIOBUAX MHOXECTBEHHOCTH MH(OpPMAIMU U CyOHEKTOB
MEXIYHapOAHBIX OTHOIICHU,

- HaBpikamMy 1 MHCTpYMEHTaMH MOMCKA MH()OPMAIMK U MCIIOJIb30BAaHUS TOIY4YEHHBIX
3HaHUH B TPO(PECCHOHAIBHON JEATETHLHOCTH.



4. O0beM TUCUMILIMHBI M BUIbI Y4e0HOH padoThl

O011ast TPYA0EMKOCTh JTUCIUTITHHBI COCTABIISIET

3a4CTHBIX CIUHMUII.

Bun yueGHOM paboThI Bcero uacos CemecTpbl
AyIMTOPHBIE 3aHATHS (BCEro) 36
B ToM unciie: 36 - - -
Viexyuu
I Ipaxmuueckue 3anamus (113) 24
Cemunaput (C) 12
VIabopamopnvie pabomuwt (JIP) -
CamocrosiTesbHasi padoTa (Bcero) 36
OO011ast TPYA0EMKOCTh gac 72

3a4. efl.

5. Conepxxanue Q¥ CUUILTHHBI

5.1. Conep:xanue pa3iejioB IUCUUIIMHBI

Name of the unit

Contents of the unit

Introduction to course

Definition of Social Media. Ways of SM being used in
the field of International Relations. Basic terminology
and functions of Social Media. Comparing and
analyzing personal social media profiles.

Professional use of Social
Media

Advanced terminology and general skills in highly
specialized Social Media tools. Social Media indexes
and their potential use.

Targeting. Learning peculiarities of targeting. Elaborating different
approaches for different social groups.
Campaigning Apprehending basics of campaigning. Creating

campaign strategy and grasping content creation skills.

Analyzing professional pages
and communities

Thorough analysis and comparison of highly rated
communities and personal pages.

Key Performance Indicators
(KPI)

What is KPI and how they vary in different spheres of
SMM. KPI of political content and how to enhance
them.

SMM polemic

Art of online debate. Preparing counter-arguments,
maintaining damage-control, managing and containing
«Black PR».

Information wars

Mechanisms and nature of info wars, fake news and
ways to minimize damage from them, analysis of
various examples. Use of Social media for political
purposes.

Developing a community

Group practical assignment: creating a community on of
the social media resources, producing content and
acquiring target audience. Results of the week-long
experiment are to be discussed in class (worth 5 points).

Polemic case, Content creation
case

Group practical assignment: setting up a polemic on a
given politically neutral topic. Two groups of students
start a debate on one (or several) popular internet




resources with a further result analysis (worth 5 points).

Individual assignment: students are to create any type of
digital content on any given politically neutral topic and
publish it on one of the popular web-resources from a
non-personal account. Most prominent works are to be
discussed in class (worth 5 points).

5.2. Pa3nesnl JUCHUIIJIMH ¥ BUABI 3aHATHI

Ne i/ HanmenoBanwme Jlek. IIpaxkr. JIab. CemuH CPC Bcero
pasznena 3aH. 3aH. yac.
JTUCTIMTLITAHBI

Introduction to 1 2 3
course

Professional use | 1 2 3
of Social Media

Targeting. 1 2

Campaigning 1

Analyzing 1 2
professional
pages and

communities

Key 1 2 3
Performance
Indicators (KPI)

SMM polemic 1 2

Information 1
wars

Developing a 1 2 3
community

Polemic case, 1 2 3
Content
creation case

JlabopaTopHblii NPAKTHKYM

Ne ri/mt [Ne pazniena HaunmeHnoBaHue 1ab0paTopHBIX paboT TpynoemkocTb
TUCIIATIINHEI (dac.)
1.
2.

7. IllpakTHYyecKue 3aHATHSA (CEMHUHAPBI)

Ne  INe paznena TemaTuka NpakTUYECKUX 3aHATUH (CEMHHAPOB) TpynoemMkocThb
[1/T1  |TUCIAILIINHEI (dac.)

Introduction to course

Professional use of Social Media

Targeting.

Campaigning

Analyzing professional pages and communities

N[ |WN (=
W[ W |w|w |w

Key Performance Indicators (KPI)




7 SMM polemic 3
8 Information wars 3
9 Developing a community 3
10 Polemic case, Content creation case 3
11 Introduction to course 3

8. MarepunanbHO-TeXHHYECKOE o0ecredeHne JUCHUNINHBI:

na oceoenusn oucyuniunvl Heo6Xo0UuUM Komnvromep ¢ npoepammubim nakemom Microsoft Office,
NPOEKmop Uu NAA3MeHHbIU menegusop OJisl OCYUjeCmsileHus NoKa3a npe3eHmayutl U O0KIa008, 8bix00 6
cemb unmepHem

9. UudopmannoHHoe odecrnedeHue JUCHUNIMHBI

a) mporpaMMHOe obecrieueHue: maker mporpamm Microsoft Office

6) 0a3pl JaHHBIX, MHPOPMALMOHHO-CIIPABOYHBIE M MOUCKOBBIE CHUCTeMbI: ir.rudn.ru, google.com,
youtube.com, vk.com, facebook.com

10. YuyeOHO-MeTOAMYECKOE 00€ecTIeUeHHe JUCIUTIINHBI:
a) OCHOBHas JIUTEpaTypa

1. Social Media for Social Good or Evil: An Introduction / Syracuse University, USA. / Jeff Hemsley [u
ap.]. // Social Media + Society. 2018. Ne4. ISSN 2056-3051 DOI: 10.1177/2056305118786719

2. Van Looy, Amy. Definitions, Social Media Types, and Tools [3nexTponnsiii pecypc] // Social Media
Management. 2016. ISSN 978-3-319-21990-5 DOI: http://dx.doi.org/10.1007/978-3-319-21990-5 2

3. Sobaci M. Z. Social Media and Local Governments: An Overview [DnekTponnsiii pecypc] // Social
Media and Local Governments. 2016. ISSN 978-3-319-17722-9 DOI: http://dx.doi.org/10.1007/978-3-
319-17722-9 1

0) IOTMOJHUTENbHAS JIUTepaTypa

1. Constance E. Kampf. Connecting Corporate and Consumer Social Responsibility Through Social
Media Activism. // Social Media + Society. 2018. Ne4. ISSN 2056-3051 DOL:
10.1177/2056305117746357

2. Van Looy, Amy. Social Media Strategy and Return on Investment [Onekrponnsiii pecypc] // Social
Media Management. 2016. ISSN 978-3-319-21990-5 DOI: http://dx.doi.org/10.1007/978-3-319-21990-
53

3. Van Looy, Amy. Legal and Ethical Issues in Social Media [Dnekrponnsiit pecypc] // Social Media
Management. 2016. ISSN 978-3-319-21990-5 DOI: http://dx.doi.org/10.1007/978-3-319-21990-5 11

4. Kidd D., McIntosh K. Social Media and Social Movements Social Media and Social Movements /

Temple University [Onextponnsiii pecypc] // Sociology Compass. 2016. Nel0.9. C. 785-794. ISSN
1751-9020 DOI: 10.1111/s0c4.12399

11. MeToauveckne yKazaHus AJ1s1 00y4arOIMXCH M0 OCBOCHUI0 TMCUMILUIUHBI (MO1YJIs1)


http://dx.doi.org/10.1007/978-3-319-17722-9_1
http://dx.doi.org/10.1007/978-3-319-17722-9_1

Obyuarowumcs peKomMeHO08aHO U3yyeHue conpogoxicoarowels doxymenmayuu no kypcy. ObszamenbHuim
0715 00yUaIoue20cs A8Aemcs 0C80eHUe 00A3aMeNbHbIX HO3UYULL NO TUMePaAmype, a maKice
PEKOMEHO08AHO YACMUYHOEe UTIU NOJIHOE 0C80eHUe OONOIHUMENbHOU TUMepamypuvl HO CHUCK).
Obyuarowuiica 0653aH nNPedocmasums 00HY NUCbMEHHYI0 pabOMYy aAHATUMUYECKO20 XapaKmepa no
memam, npeodioAHceHHbIM Hudce. B cnyuae coenacus npenooasamens, blOpanuas mema 018 NUCbMEHHOU
Pabomul MOXHCEm MEHAMbCA.

Obyuarowuecs 00IHCHBL BLINOJHUMD 8Ce 8UAbL PAOOM, NPEOYCMOMPEHHbIU Y4eOHOL NPOSPAMMOLL 6
CpOKU, YKazaHuvle npenodasamenem. B ciyuae HegblnOIHeHUs KAKUX-TUO0 U008 pabom 8 YKA3aHHble
CPOKU, NpedycMompenHble 3a OaHHble 8UObL pabom, 6aNLIbl MePAIOMCs 6e3 803MONCHOCTIU UX
KOHBepmayuu 6 opyaue udbl pabom, He YKazanHvle 8 yuebHolU npocpamme. B cmpykmype kypca
omcymemeyem 803MOACHOCIb NOLYYUMb OONOIHUMENbHBLE 8UObL PADOM ULU dHce CROCOObI NOLYYUNMb
O0onosHUmenvHble Oaibl, He NPedyCMompenHbie padbouell NPoPAMMOU OUCYUNTIUHBL.

Obyuarowumcs peKkoMeHO08AHO UMEMb NEPCOHANbHbLE AKKAYHMbL U Pe2UCMPAYUL 80 6CeX AKMYANbHbIX
o P® coyuanvruvix cemsx.

Obyyaroumumcs peKoMeHO08AHO O3HAKOMUMbBCA C HAYYHbIMU pabomamu Kageopsl, 8 0COOEHHOCU UX
HAY4YHBIX PYKOBOOUmMeel, a MaKice 03HAKOMUMbBCA C AKMYANbHbIMU HAYYHLIMU CIAMbAMU 8 HAYYHOM
acyprane Becmuux PYV][H. Cepusi: Mesicoynapoonvie omHouleHus.

12. ®oHa OLEHOYHBIX CPEACTB AJISl MPOBEJEHUS] MPOMEKYTOYHONH aTTecTAMH 00y4aloIMXCH 10
AMCHUIJIMHE (MOLYJII0)

DoH/1 OLIEHOYHBIX CPEACTB Il MPOBeACHNs MPOMEKYTOYHOH ATTeCTAIUN 00YYAKIIUXCS 110
AMCHUIIMHE (MOIYJII0)

Hanpagaenue 41.04.05 MexmyHapoaHbIe OTHOIICHHS

Jucuunanna Auaiusz MesicOyHapoOHbIX cumyayuil
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7,8;

1,2,

Professional use of Social Media

Targeting.

Campaigning

PyOexnas arrecranus

20

20

20

1,2,

7.8,

Pasgen 2.

Analyzing professional pages and
communities

Key Performance Indicators (KPI)

SMM polemic

35




Information wars

7.8,

Developing a community

Polemic case, Content creation case

HTorosas arrecranmus

25

25

25

HUTOI'O

15

20

35

25

100

100




[Tporpamma cocraBieHa B coorBeTcTBuU ¢ TpeboBanusmu OC BO PY JIH.

Pa3patoTrumk:
Cr. npemn, kuH, kad. TUMO Epemun A.A.
Q0IAHCHOCMY, HA36AHUE KADeOpbl noonuce uHUYUansl, gamunus

PykoBoauTe/ib MPOrpaMMbl
Cr.mper., kuH, kadeapa
TUMO Mekuna H.B.

Q0IAHCHOCMY, HA36AHUE KADeOpbl noonuce unuyUansl, gamunus

3aBenyrommii kageapoi

[Tpod., amH, kad. TUMO Jertepes [ILA.

HaszeaHue Kagpeopvl noonuce uHUYUAnsl, hamunus
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