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(nanmenoBanue (npoduis/cienuanusanus) OI1 BO)






1. HEJIb OCBOEHUSA JUCIIUIIJINHBI

Kypc «New and Social Media» npennasHaueH sl O3HaKOMIJIEHHS CTYJICHTOB C
OCHOBHBIMU HarpaBjieHussMU pa3Butus PR B cepe nnreprner-kommyHnukanuid. Llensio kypca
ABIIIETCA MPUOOPETEHHE CTYIeHTaMHi 0a30BBIX 3HAHWI M HaBBIKOB B 3TOU obnactu. Kypcom
BBIJIETISIETCST HamOoJee penpe3eHTATUBHBIM MaTepuas, TIIyOOKOe OCBOCHHE KOTOPOTO
MO3BOJISIET CTYAEHTAM HAyUYUThCS CAMOCTOSITENIbHO TOHUMATh M OLICHUBATh BO3MOKHOCTH PR
B New Media, oBnajgeTs HaBbIKaMU pabOThl C OCHOBHBIMH MHCTpymMeHTaMu New Media
KOMMYHUKaLHUH.

2. TPEBOBAHMUSA K PE3YJIBTATAM OCBOEHUSA JUCHUIIJINHBI

Ocoenne mucruminasl «New and Social Media» nampasieno Ha GopMHupoBaHUE Y
00yYaroIuUXCs CASAYIONUX KOMIETEHIINHA (YaCTH KOMITETCHITHH):

Tabnuya 2.1. Ilepeuenv komnemenyuil, popmMupyemuix y 00yuaomuxcs npu 0c80eHuu
OUCYUNTUHBL (DE3YIbMAMbL 0C80EHUSL OUCYUNTUHDL)

g Kommerenms NHIuKaTOPbI JOCTHKEHUSI KOMIIETeHI[UH
p (B paMKax JTaHHOW JUCIUTIINHBI)
Criocoboc N OIIK-7.1 3HaeT 1eXOBbIC MPUHIIUIBI COIIMATIBHON
i HOCTh YYUTHIBATH
SbeKTEL I noZne CTBIS OTBETCTBEHHOCTH, TUTIOBBIE YPPEKTHI U MOCIEACTBHS
CBOGH TIDO (1)eCCI/IO§aJII)HOI7I npodecCHOHAILHOM IeATEIIBHOCTH
OIIK-7 ,I[e}ITeJ'ILI:I OCTH, ClIeNYS OIIK-7.2 OcymiectBisier ot00p nuHbopMaIumy,
pHAIHTAM cc;uuamz]Hoﬁ po(heCCHOHATTBHBIX CPEJICTB U IPUEMOB PEKJIAMBI
OE BETCTBCHHOCTH CBsI3€i ¢ OOIIIECTBEHHOCTHIO B COOTBETCTBUU C
MIPUHIUIIAMHA COLMATIbHOU
OIIK-8.2 YmeeT BBOIUTH U 00padaThHIBATh TEKCTOBEIE
JlaHHbIE, CKAHUPOBATh U 00padaThIBaTh rpauyecKyro
MH(}OpPMaIINIO; UCII0JIb30BATh HU(POBBIE TEXHOJIOTHH,
CLOCOBHOCTE TIOHIMATE METO/IbI U CITIOCOOBI TEXHUUECKOU 00pabOTKU 1
HPUHIANIEL paGoTH: pa3melneHust UHHOPMAIIMOHHBIX PECYPCOB U
MaTEepHAJIOB B KJIACCHYECKUX U MU(POBBIX pecypcax
COBPEMEHHBIX CMU
UH(OPMAIITMOHHBIX
OIIK-8 Te)?;IOl:J)'IOFI/Iﬁ e OIIK-8.3 Bnaneer HaBbIKAaMH UCIIOJIb30BAHUS
HX JUTA pelieHus 3a1ad U(GPOBBIX TEXHOJIOTUH, METOJIOB U CIIOCOOOB
Do q)ecleOHaanoﬁ TEXHUYECKOI 00paboTKH U pa3MelIeHus
z[Ie) N WH(POPMAIIMOHHBIX PECYpPCOB U MaTEPHUAIIOB B
KJIacCHYecKHUX 1 LU poBbIX pecypcax u CMU; Bnageer
HaBBIKAMU CO3JIAHWSI U BeICHUSI HH(POPMAIMOHHBIX 0a3
JAaHHBIX; HABBIKAMU pa3MelIeHus nH(opMaluy B
1M (POBOM IIPOCTPAHCTBE
CrnocoOHOCTh TPUHUMATh [1K-1.1. Peanu3syer TUIOBbIE aArOPUTMBbI IPOEKTOB
y4acTuc B yIpaBJICHUH 1 U KaMIlaHu# B cepe peKsiaMbl U CBsI3el ¢
OpraHu3anuu paboThl 0O0IIIECTBEHHOCTBIO
MK-1 PEKIaMHBIX CIYHKO 1 CIy kO  [[TK-1 2. ToTOBHT OCHOBHBIE JTOKYMEHTHI 110
IO CBSI3SIM C
5 o COTIPOBOXJICHHUIO MPOEKTa B chepe peKIaMbl U
OOIIECTBEHHOCTHIO (PUPMBI U .
p (unn) cBsizei ¢ 00LIECTBEHHOCTHIO
OpraHu3aIiH, OCYIIECTBISATh
OTIEPATUBHOE TUIAHUPOBAHHE




Hudp

KoMmnerennus

NHauKATOPBI 10CTHKEHUST KOMIIETEH U

(B paMKax JTaHHOW JUCIUTIINHBI)

Y OIEPAaTUBHBIA KOHTPOJIb
peKIaMHON padoThI,
JIEATEILHOCTH 1O CBSI3SM C
00IIECTBEHHOCTHIO,
MIPOBOJAUTH MEPOIIPHUATHSI I10
MOBBILIICHUIO UMHJIXKA
OpraHu3aIu, MPOABUKEHUIO
TOBapOB U YCIYyT (PUPMBI HA
PBIHOK, OLICHUBATH

3 PEeKTUBHOCTD pEKIIAMHON
JNEITEIbHOCTU U CBA3CH C
00LIECTBEHHOCTBIO.

3. MECTO JUCHUIIJIMHBI B CTPYKTYPE OII BO

Jucrmmmnaa «New and Social Media» otHocurcst k 00s13arensHON yacTu 0y1oka b1

OII BO.

B pamkax OIl BO o6yuaromiuecsi TakKe OCBaWBaIOT IPYTrU€ TUCHUILUIUHBI /WA
MPaKTUKH, CIIOCOOCTBYIONIME JOCTHIKEHHUIO 3aIlIJaHUPOBAHHBIX PE3yJIBTaTOB OCBOCHUS
mucnuruinabl «New and Social Mediax.

Tabnuya 3.1. Ilepeuenv xomnonenmos OIl BO, cnocobcmeyrowux 00CmMudiceHuo
3ANJIAHUPOBAHHBIX PE3YIbMAMO8 0CEOCHUSL OUCYUNTUHBL

IMpexmecrByrommue Hocaenyromue
Mudp HaumeHoBaHHe KOMIIETEHIIMHT AUCHUILUIMHBI/MOAYJ | AMCHUILIHHBI/MOLY
U, IPAKTUKH™* JIM, MPAKTHKH™
CriocoOHOCTh yUUTHIBaTh 3P PEKTH U
MIOCJIEACTBHS CBOEH Opranuszanus u BryTtpuxopnopaTtus
OIIK-7 | mpodeccroHambHOM NEATETLHOCTH, nposenenne PR- HbIC\BHEIITHUE
cleysl IPUHIMIIAM COLMAJIBHON KaMITaHUH KOMMYHHKAIUU
OTBETCTBEHHOCTH
CriocoOHOCTh TOHUMATh MPUHIUITBI
paboThl COBPEMEHHBIX . Urpossie
. OcHoBBI 1M3aiiHa U
OIIK-8 | nHpOPMALMOHHBIX TEXHOIOTUN U - KOMMYHMKAIUHU B
WCIOJIb30BaTh UX JUISl peIlIeHus 3a1a4 KypHasuctuke u PR
po¢eCCHOHATILHOM J1eTeIbHOCTH
CriocoGHOCTh MPUHUMATH YYACTHE B
yIpaBJIeHUU U OpraHu3aui paboThl
PEKJIaMHBIX CITy>KO 1 CITy>K0 110
CBSI35M C OOIIIECTBEHHOCTBIO (PUPMBI U
OpraHu3allH, OCYILLECTBIIATh WNHTerpupoBaHHbIe PR B opranax
IK-1 OIlepaTHUBHOE IUIAHUPOBAHUE U KOMMYHHKAIIH B rocy/1apCTBEHHOMN
ONEPATUBHBIN KOHTPOJIb PEKJIAMHON OousHece BJIACTU
paboThI, NESITEIBHOCTH O CBA3SIM C
00IIIeCTBEHHOCTHIO, IPOBOIUTH
MEPOIPUATHS 110 TOBBILIECHUIO
MMUJKA OpraHU3aIiu, IPOJBUKEHHIO




IMpenmecrByrommue Hocaenyromue
Hudp HaumenoBanue koMneTreHuu AMCUUIIMHBI/MOAYJ | THCHMILIMHBI/MOLY
U, MPAKTUKU™ JIN, IPAKTUKH™

TOBapOB M YCIyT (PHUPMBI HA PHIHOK,
oLeHUBATh F(PPEKTUBHOCTH
peKHaMHOﬁ JACATCIIbHOCTH U CBs3EH C
00IIECTBEHHOCTBIO.

* - 3armoJHsAETCS B COOTBETCTBUU ¢ Matpuliel komnerenuuii u CYII OIT BO

4. OFBEM JUCHUILIMHGI 1 BUJIbI YYEEHOM PABOTHI

O6mas Tpynoemkocts aucuuiuinabl «New and Social Media» cocrasnsier 3 3aueTHbIe
€ IMHULIBL.

Tabauya 4.1. Buovl yuebnoii pabomsi no nepuodam oceoernus OIT BO ons OTHOH
Gopmbl 00yuenus

. BCETO, Cemectp(-b1)
Bup y4eOHoii padoThI o 1 5 3 4
Konmaxmmnas paboma, ax.u. ol - - 51 -
B TOM YHCJIE:
Jleximu (JIK) 17 - - 17 -
Jlaboparopusie pabots (JIP) - - - - -
[Tpaktrueckue/cemunapckue 3austus (C3) 34 - - 34 -
CamocmosmenvHas paboma 00y4awuxcs, ax.u. 39 - - 39 -
Koumponw (sx3amen/3auem ¢ oyeHnkotul), ax.u. 18 - - 18 -
aK.4. 72 - - 72 -
OO0mas Tpy10eMKOCTb THCIIUIITHHbI
3a4.e]I. 2 - - 2 -

5. COAEP KAHUME JUCHUIIJINHBI

Tabnuya 5.1. Cooepoicanue oucyuniunol (Mo0yis) no eudam yueonou pabomol

Buna
HaumenoBanue pa3jaesna .
I — Coaep:xanue pasaesia (TeMbl) y4eOHoOM
padoTsr*
Paznen 1: Posb 1 mecto Tema 1: IToustue New Media (NM) B maccossix |JIK, C3
COLIMAJIbHBIX CETEH B KOMMYHHUKAIUSIX.
COBPEMEHHBIX KOMMYHHKaNuAX. |Tema 2: [Ipeanochiku BOSHUKHOBEHUS U JIK, C3
passutus Public Relations (PR) B NM. Mecrto u
3HaueHrne NM B MacCOBBIX KOMMYHHUKAITUSIX.
Tema 3: Cocrapmustomuye HHPOPMALUOHHOTO JIK, C3
TOJs: THITHI TNIOMIAA0K 1 KaHanoB 2.0.
Paznen 2: Crpareruu u Tema 1: Ponb ¥ MecTO COLMANILHBIX CETEN B JIK, C3
MHCTpyMeHTHI paboThl B New and  |coBpeMeHHBIX KOMMYHHKAIUAX. OCOOEHHOCTH
Social Media pacripocTpaHeHust HH(OpMaIUK B UHTEPHETE U
MIPENOCHUIKU YCIIEUTHOW KOMMYHHUKAIIHH.
Tema 2: Mcnionb30BaHNE MTHHOBAIIMOHHBIX C3
unctpymentos PR B NM.




Tema 3: Pore New media B uadpopmarmonnom  |JIK, C3
H0JIe KOMMEPYECKON KOMIIAHUHU: OCHOBHbIC
cTpaTeruu paboThl

Paznen 3: [TpoekTHBIN MOAX01 K
pabdote B New media

Tema 1: New media mjst opranos JIK, C3
rocynapctBeHHol Biacti. New Media kak
UHCTPYMEHT PENyTAMOHHOTO0 MEHEKMEHTA

Tema 2: Kopriopatusasie 6sioru u ctpanunsl B |C3
COLICEeTSAX KaK MHCTPYMEHT KOMMYHHUKAIH B
NM npocrtpanctBe

Tema 3: MeToauKy U IOAXOOEI K OLIEHKE C3
3¢ (HEKTHBHOCTH KOMMYHUKAITHOHHBIX
meponpusiTiii B NM

Paznen 4 JlonoaHUTEIbHBIC
Bo3moxxHoctr New media

Tema 1: New Media kak HHCTpYMEHT JIK, C3
BHYTPHUKOPIOPATHBHBIX KOMMYHHUKAITHHA
Tema 2: Mcrionp3oBaHHe HHHOBAIIMOHHBIX C3

PEKIaMHBIX MHCTPYMEHTOB B paMKax
peanu3anuu crpateruu npoasuxeHus B NM

Tema 3: Off-line kommyHuKanuu i cyobekToB |C3
NM

Paszpnen 5 IlepciekTuBbl
passutuss New and Social Media

Tema 1: NM nenaprameHThl — HOBbIE C3
CTPYKTYpHBIE nojipazaencaus PR
Tema 2: OcobenHoctu paboTH U C3

B3aMMO/ICHCTBUS CIICHATM3UPOBaHHbIX PR-
are’HTcTB B oOsactu NM

Tewma 3: IlepcniektuBsl pa3sutust NM B JIK, C3
MacCCOBBIX KOMMYHUKAIIHSX.

Paznen 6 IlpakTuka
npoasmwkenus B New and Social
Media

Tema 1 Texnomoruu u tekctsl New and Social |[C3
Media

Tema 2 Opranuzannonnoe odecreuenue padotsl |C3
B New and Social Media

* - sanonmsiercs Tobko 1o QUHOM dopwme o6yuenus: JIK — nexyuu;, JIP — nabopamopnvie pabomst;, C3 —

CeMUHApPCKUue 3aHAmusl.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIHNEYEHUE JUCHUIIJIMHBbI

Tabauya 6.1. Mamepuanvno-mexuuyeckoe obecneyerue OUCYUNIUHDL

Tun ayauropumn OcHamenue ayiuropuu

Crnennann3npoBaHHoOe
yueOHOe/1abopaTopHoe
odopynoBanme, IO u
MaTepuaJIbl Ik 0CBOEHUSI
AUCHUTLTHHBI
(ipr HEOOXOTUMOCTH)

Aynuropus

JICKIIMOHHOI'O THITa, OCHAIIICHHAS KOMILICKTOM
JleknnonHasa CHIeIIMaTN3UPOBAHHOMN MeOenu; JIOCKOH
(9KpaHOM) ¥ TEXHUYECKUMHU CpEICTBAMU
MYJIbTUMEANA MPE3EHTALMH.

UL TPOBENCHUS  3aHITHH

TEKYIIET0

Ayautopust Uisi TIPOBEJEHUS JTa0OPaTOPHBIX
JlabopaTopus paboT, WHIWBHIYAIbHBIX  KOHCYJIBTAIIHH,
KOHTPOJIsI W TPOMEKYTOUHOM




Crnennann3npoBaHHoOe
yueOHoe/1adopaTopHoe
obopynoBanme, IO u

Tun aynuropun OcHameHue ayauTopun MATepHAIBI 151 0CBOCHHSI
AUCHUTLTHHBI
(Ipr HEOOXOTUMOCTH)

aTTeCTallid,  OCHAIlEHHas  KOMILJIEKTOM
CHeUaIn3UpOBaHHON Mebenu u
000pYJIOBAaHHUEM.

Ayautopust Uil TPOBENCHUS  3aHATHI
CEMHUHapPCKOI0 TUIIA, TPYIIIOBBIX u

WHJUBUIyaJIbHBIX KOHCYJbTallMi, TEKYLIErO
KOHTPOJII M IPOMEKYTOYHOM AaTTECTALHH,

CeMuHapckas
OCHAILlCHHAs KOMIUIEKTOM
CHELIMATU3UPOBAHHOMN Mebenu u
TEXHUYECKUMHU CPEICTBAMU  MYJbTUMEAHNA
IIPE3CHTALAMN.

KomnproTepHslii  Kjacc i1 NPOBEIEHUS
3aHATUN, TPYIIOBBIX W HWHAWBUAYAJIbHBIX
KOHCYJIbTallMil, TEKyLIEro KOHTPOJIA H
KoMnbroTepHelii | IPOMEXYTOYHOM aTTECTalUy, OCHAIlCHHAs

KJ1acc MePCOHAIBHBIMU KOMIIBIOTEPAMHU (B
KOJIMYECTBE _ WIT.), JAOCKOH (3KpaHOM) U
TEXHUYECKUMHU CpEICTBaMU MYJIbTUMEAHNA
IIPE3ECHTALAMN.
Ayautopusi s CaMOCTOSITENIbHOM paboThI
Jost oOyyaronuxcsi (MOXKET HCIOJIb30BaThCA IS
CaMOCTOSITENIbHON | IPOBEICHUSI ~ CEMUHApCKUX  3aHATHH U
paboThI KOHCYJIbTAIIMi1), OCHAIICHHAs KOMIUIEKTOM
o0yyaromuxcs CHeMaTU3UPOBAHHON mebenu u

KoMmnbloTepamu ¢ goctynom B SUOC.
* - ayIUTOPHS JJIs1 CAMOCTOSTENbHOM paboThl oOyuaromuxcs ykaspiaetcs OBA3ATEJIBHO!

7. YYEBHO-METOANYECKOE n NHOPOPMAIIMOHHOE
OBECIIEYEHUME JUCIUIIVINHBI

OcHoOBHas IUTEpaTypa:
1. Davidson, Dooley: Social Media Marketing. Student's Book with digib. — Express
Publishing, 2019.

2. babaes A., EBnokumoB H. Konrtekcthas pekiama. — Cn6.: [Tutep, 2011.

3. bpexenpumxk /. PR 2.0: HoBele Menna, HOBBIN ayAMTOPUU, HOBbIE MHCTPYMEHTBI. —
M.: Dkcemo, 2010.

4. Bepraiim K., ®enBuk f. Linudpposoii mapketunr. Kak yBenuauTh npoaku ¢ IOMOIIBIO

COLIMANIBHBIX ceTel, OJO0roB, BUKHU-PECYpCOB, MOOWJIBHBIX TenedOHOB U APYrHX
COBpPEMEHHBIX TeXHoNoTul. — M.: Anpnuna [Tabnumeps, FOpaiit, 2017 .

S. I'pabenpuukoB A.A. MaccoBas unpopmanuss B Poccuu: oT mepBoil rasersl A0
uH(popmannoHHoro obmecta. M.: uza-so PYJIH, 2001.
6. I'ypo @. IlpoaBmxenune OuzHeca B MHTepHeT: Bce 0 pr U pekiame B ceTH. — M:

Bepmmna, 2008.
7. KanmeikoB A.A., Koxanosa JI.A. UnTeprer-)kypHanuctuka. — M.: KOHUTU-/IAHA,



2005.

8. Konnemn ., Tpasuc b. Cekpetsr mponpmxenus Ha YouTube: Kak yBenmwmuuth
KOJIMYECTBO TMOAMMCUYUKOB U MHOTO 3apabaTbiBaTth. — M: AnbnuHa, 2020.

9. Kennenu /1., Yomm-®Oumnumnc K. XKectkuit SMM. — M.: Ansnmna, 2018.

10. Maxkcumrok K. HoBeiii aTepHeT nis 6msneca. binoru. Conuanbhaeie ceTH. @OpyMBl.
Buneoxoctunru. — M.: Dkcemo, 2010.

11.  MonaxoB B. «CMHU u UHTEpHET: MpoOIEMBI TPABOBOIO peryaupoBanus». — M.: 2002.
12.  CenaropoB A. KonTenT-mapketunr: CTpaTeruyl IPOABUKECHHUS B COIMMAIBHBIX CETAX.
— M.: AnpninHa, 2016.

13. CenaropoB A. butBa 3a momnucumka «BKontakte»: SMM-pykoBoacTBo. — M.:
Anbsnuna, 2015.

14.  Ckort JI.M. HoBbie npaBuina MapkeTuHra 1 PR. Kak ucnosnp3oBath cornuanbHbIe CETH,
OJoTH, TMOAKACTBl M BUPYCHBI MAapKETHUHT JJisi HEMOCPEICTBEHHOTO KOHTAaKTa C
nokynareneM. — M.: Anbnuna [TaGnumeps, 2011.

15. VYwmapos M. PRonucHbie uctunbl. [loueMy He Bce MOTYT caenaTh o4eBUAHOE. — M.:
Okcmo, 2019.

16. XammnoB JI. Meron ckomb3koi ropku: Croputermuar mis Reels, Stories, TikTok-
POJIUKOB U APYTHX (POPMATOB COIMANBHBIX ceTeil. — M.: Anbpniuna, 2022.

17.  ®wunp M. HoBsie TexHoNoruu ynpasieHusi MupoM. — M.: Cuneprus, 2016.

JlonmonHuTenpHas nuTeparypa:

1 Bosipckuit A. Cnenmanuctsl 6e3 cBsizeil ¢ o0mecTBeHHOCThIO // Jlenbru, 2010 Ne36.

2. Benbd A. boii ¢ Tenbto // Jlensru, 2010, Ne 44,

3. HamkoBckuit Y. Hadur Bam tpaduk // lensru, 2016, Ne 36.

4. 3apanmuuuH /1., 3aBanumuna E., KonmanoBckas E. UHTepHETCKO-pyCCKU pa3rOBOPHUK.
— M.: TIpeccBepk, 2001.

5. KprokoBa E., CasenreB E. 100+ xakoB 111 MHTepHET-MapkeToyioroB: Kak momyyuThb
TpauK U KOHBEPTUPOBATH €ro B mpojaxu. — M.: Anbenuna, 2018.

6. Pybuenko M. Hayka Gnorepckux BoiH // Dkcnept, 2010, Ne 42.

7. CxpunaukoB C. Cszannble ceThbio 2.0 / Okcnept, 2010, Ne 39,

8. Cretituic T., Sur /1. IlpopBaThest ckBO3b 1ryM: Kak npuBieds BceoOIiee BHUMaHUE B CETH.
— M: Anbnuna, 2020.

9. Tpodumona I'.H. Pycckuii s13b1k B ceTeBbix CMU: 3THKO-TIpaBOBBIE acTIeKThl. MaTepuanbl
HAy4HO-TIPAaKTUUYECKOI0 ceMHUHapa « Teopus 1 paKkTHUKa JIMHIBUCTUYECKOTO aHAIN3a TEKCTOB
CMMU B cyneOHBIX dKCIIepTH3ax U HHPOPMALMOHHBIX criopax», 4.1, M.: 2002. - C.64 — 68.
10. FOmyx E.JI., Ky3un A.B. IlpotuBoaeiicteue yepuomy PR B UnTepuere. — M.: Bepuuna,
2008.

11. Evans Dave Social Media Marketing: An Hour a Day. — Sybex, 2008.

Pecprbl qu)OpMaMUOHHO'mefleKOMMyHuKaL[UOHHOIZ cemu «Hﬂmepﬂem»:

1. ObC PY 1H u ctoponnue 3bC, k KOTOPBIM CTyA€HThl YHUBEPCUTETA UMEIOT 1O0CTYI
Ha OCHOBaHUU 3aKJIFOYEHHBIX JOTOBOPOB:

- DNEeKTPOHHO-OUOIMOTeYHAs cucTema PYJH — 29bC PYJIH
http://lib.rudn.ru/MegaPro/Web

- OBC «YHuBepcureTckas onbnuoreka ornaiin» http://www.biblioclub.ru

- OBC [Opaiir http://www.biblio-online.ru

- OBC «KoncynbranT crynenra» Www.studentlibrary.ru



http://lib.rudn.ru/MegaPro/Web
http://www.biblioclub.ru/
http://www.biblio-online.ru/
http://www.studentlibrary.ru/

- OBC «Jlanuby» http://e.lanbook.com/

2. ba3bl JaHHBIX U IIOMCKOBBIE CUCTEMBI:

- DJEKTPOHHbIM (OHJ NPaBOBOM M HOPMATHUBHO-TEXHUYECKOW JIOKyMEHTALMH
http://docs.cntd.ru/

- mouckoBas cucrema Jgunekc https://www.yandex.ru/

- mouckoBas cuctema Google https://www.google.ru/

- pedepatuBHas 0aza JTAHHBIX SCOPUS
http://www.elsevierscience.ru/products/scopus/

8. OIEHOYHBIE MATEPUAJIbI M BAJUIBHO-PEUTUHI OBAS
CUCTEMA OHEHUBAHUWS YPOBHA COPOPMHUPOBAHHOCTH
KOMIIETEHIMH 110 JUCHUIIJIMHE

OneHouHble MaTepuanibl W OaUIbHO-PEUTHHIOBas CHUCTEMa™ OILEHUBAHUSA YPOBHS
c(hOpMUPOBAHHOCTH KOMIICTCHIINH (4aCTH KOMIIETCHIINH ) IO HTOTaM OCBOCHUS TUCITUILTAHBI
«New and Social Media» npeacrasiens! B [Ipuioxkenuun k HacTosiei Padodei mporpamme

JUCHUIUINHEL.
* - OM u BPC dopmupytoTcs Ha OCHOBaHUHM TPeOOBAHUH COOTBETCTBYIOIIETO JIOKATEHOTO HOPMATHBHOTO
axkta PYJIH.

PA3ZPABOTYHUKMU:
Crapuuii npenoaasarteib I'pomosa A.B.
HomxaocTts, BYII IMoamnuce dammmug U.0.
PYKOBOJ/JIMUTEJIb BYII.
Kadeapa maccoBbix
Bbapa6am B.B.
KOMMYHHUKALM I
HaumenoBanue BYII Iloanuce Damunusa 1.0.
PYKOBOJUTEJD OII BO:
Kadenpa maccoBbIx
bapa6am B.B.

KOMMYHHUKALM I

JomxaocTts, BYII [Hoamuce damunusa U.0.


http://e.lanbook.com/
http://docs.cntd.ru/
https://www.yandex.ru/
https://www.google.ru/
http://www.elsevierscience.ru/products/scopus/

