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1. EJIb OCBOEHUMA JTUCIIUITJIMHbI

JHuctnmummaa «CoBpemennbie  (opmatel  Sales Promotion» BXomuT B mporpammy
OakanaBpuata «Peknama» no HanpasneHuto 42.03.01 «Peknama u cBsi3u ¢ OOIIECTBEHHOCTHIO» U
uzydaercss B 5 cemectpe 3 kypca. JucrmmmHy peammsyer Kadenpa pexiambl u OusHec-
KOMMYHHKaIi. Jlucrumimaa coctout w3 3 pa3feioB M 9 TeM W HampaBieHa Ha W3YYCHHE
COBPEMEHHBIX ITOJXOJI0OB U METOJIOB TPHUBJICUCHHS MMOTPEOUTENICH Yepe3 aKTUBHBIC MPOJAXH U
MapKETUHTOBbIC CTPATETHH, BKJIIOYAs OPTaHHU3AIMI0 IPOMO-aKIUK, COOBITHIA, CKUIOYHBIX
MPOTPaMM, JIOSUTbHOCTH M JPYTUE HHCTPYMEHTBI CTUMYJIMPOBAHUS TIPOJIAXK.

Ilenpto OCBOCHHMS JUCHUIUIMHBI SIBISIETCS (OPMHUPOBAHHWE Yy CTYACGHTOB TIIyOOKOTO
MOHUMAaHMs CTPAaTerMid W WHCTPYMEHTOB COBPEMEHHBIX TIPOJBMKCHHI, DPa3BUTHE HAaBBIKOB
co3manus YP(GEKTUBHBIX MPOMO-KaMIIaHWK, aHAJIM3a PhIHKA U MOTPEOUTEIHCKOTO TOBEICHUS, a
TaKXKe CHOCOOHOCTh TPHUMEHSATh HMHHOBAIIMOHHBIC METOJMKH Ui YBEIMYCHHS TNPOAAX U

YKPCIJICHUS CBA3U C KIIMCHTAMHA B YCJIIOBHAX 6ypHO Pa3sBUBArOUICTOCS PbIHKA.

2. TPEBOBAHMUS K PE3YJIBTATAM OCBOEHMUS JUCHUITVIMHbBI

OcBoenne mucuuiumnel «CoBpemeHnHble ¢opmarbl Sales Promotion» HampaBieHo Ha
(dopmupoBaHue y 00yUaroIuXcs CIEAYIOUMX KOMIIETeHIUH (YacTH KOMIIETEeHIIUMN):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00y4arOWuxcs npu 0c60eHuu
OUCYUNTUHDBL (Pe3YTbmambl 0C80EHUS OUCYUNTIUHDL)

HHZ[HKaTOp]:I JAOCTHIKCHHUS KOMIIETCHIIMHA

Hugp Komnerenuus N
(B paMKax JaHHOH THCUUTUIMHEI)
VK-3.1 Onpenensier cBOIO pojb B pOJib B COLUAIBLHOM
B3aUMO/ICHICTBUM U KOMaH/IHOW paboTe, NCXOsI U3 CTPAaTeTHH
COTPYIHHYECTBA AJISl JOCTHKEHHSI IOCTABJICHHOH ey,
VK-3.2 ®opmynupyeT 1 yUUTHIBAET B CBOEH AEATEIbHOCTU
0COOEHHOCTH MTOBECHHS I'PYTIII JIFOJCH, BBIICIICHHBIX B
3aBHCHMOCTH OT ITIOCTaBJICHHOM IIeTIH;
CriocobeH oCyIecTBIATh YK-3.3 Ananu3upyeT BO3MOKHBIE ITOCIIEACTBUS IMUHBIX JIeHCTBUI
VK-3 COLIMAJIEHOE B3aUMOJICHCTBUE U |M IUTAHUPYET CBOM ACUCTBUS I JOCTIDKEHHS 3aJJaHHOTO
peanu30BBIBATh CBOIO POJIb B |pPE3yNIbTaTa;
KOMaH/1e YK-3.4 OcyuiectBisier 0OMeH nH(popManueii, 3HAaHUSIMU U OITBITOM
C WIEHaMH KOMaH/Ibl;
VK-3.5 ApryMeHTHpYET CBOIO TOUKY 3PEHUSI OTHOCUTEIILHO
WCTIONIb30BAHMS MJIEH APYTHUX WICHOB KOMAH/IBI JJISl JOCTHKEHHS
MIOCTaBJIEHHOM LieJy;
VK-3.6 YuacTtByeT B KOMaH/HOH paboTe 110 BHINOJIHEHHIO
OPYYEHUH;
Criocoben x koMMmyHuKaiun B | YK-4.1 Beibupaer cTuib 1e10BOr0 0OIIEHNS, B 3aBUCIMOCTH OT
MEXIIMYHOCTHOM H S3bIKa OOIIEHMS, IIETIH U YCIOBHUIl MapTHEPCTRA,;
MEXKYJIbTYPHOM YK-4.2 Anantupyet pedb, CTHIb OOLICHUS U A3BIK )KECTOB K
B3aMMOJICHICTBHY HAa PYCCKOM  |CHTYaIlHsIM B3anMOJICHCTBHUS;
(kKaK MTHOCTPAHHOM) U YK-4.3 OcymiecTBisieT HOUCK HEOOXOIMMOM HHPOPMALINH IS
MHOCTPaHHOM(BIX) sI3bIKe(aX) HA |PELICHUS CTAaHAAPTHBIX KOMMYHHKA-THBHBIX 33724 HAa PyCCKOM H
OCHOBE BIIaICHUS UHOCTPAaHHOM SI3BIKAX;
B3aUMMOCBS3aHHBIMU U VK-4.4 BeinonHseT nepeBo; NpodecCHOHATIBHBIX TEKCTOB C
YK-4 B3aMMO3aBHCHUMBIMH BUJIaMH | THOCTPAHHOTO SI3bIKA Ha PYyCCKUH U 00-paTHO;

PEIPOIYKTUBHON U MPOYKTHB-
HOM MHOSI3BIYHON pedeBo
NEeSITeIbHOCTH, TAKHMH KaK

ayIUpOBaHNE, TOBOPEHHE, UTe-

HHE, IICEMO U TIEPEBO] B
MOBCEAHEBHO-OBITOBOM,
COIMOKYJIbTYPHOH, ydeOHO-
npodeccuoHaTLHOM,

VK-4.5 Bener nenoByro nepenucKky Ha pycCKOM U HHOCTPaHHOM
S3bIKaxX C y4eTOM OCOOEHHOCTEH CTHIMCTHKN OQUINAIBHBIX U
Heo(HIMAIBHBIX TMCEM M COLIMOKYJIbTYPHBIX pa3iIMuuii B popmare
KOPPECTIOHICHIINH;

VK-4.6 Ucnonms3yeT nuajior Ijs COTPYIHHUYECTBA B
aKaZIeMUIeCKOH KOMMYHHKAITUH OOIICHHUS C yIEeTOM JIMYHOCTH
c00EeCEeTHIKOB, X KOMMYHHUKATHBHO-PEUEBON CTPATEIHH 1
TaKTHKH, CTENIEHN 0(DHUIIMATBPHOCTH OOCTAHOBKH;




I/IH}II/IKaTOPLI JOCTHIKCHHSI KOMIIETCHIINHN

Mudp Komnerennus N
(B paMKax JaHHOM AMCIMILUINHBI)

oduimaipHO-Ae10BoM 1 HayyHo#l | YK-4.7 ®opMupyeT n apryMeHTUpyeT COOCTBEHHYIO OLIEHKY
cdepax oOLIEHUS OCHOBHBIX UJIEH yHYaCTHHKOB JTHaJIOra (JUCKYCCUH) B COOTBETCTBUH
C MOTPEOHOCTSIMH COBMECTHOM €S TeIbHOCTH;

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OII BO

Hucuuummna «CoBpemennsle  (opmatel  Sales Promotion» OTHOCHTCS K  4acTH,
(dbopMupyeMoil y4acTHUKaMH 00pa30BaTeIbHBIX OTHOMIEHUH On0ka | «lucruminael (MOIyIN)»
00pa3oBaTeNbHON POTrPaMMBI BBICIIIETO 00pa30BaHUS.

B pamkax o0pa3oBaTeNbHON MpPOTpamMMbl BBICIIETO OOpa30BaHUS OOYYAIOIIMECS TaKXKe
OCBAMBAKOT Apyruc JAUCHUITIINHBI I/I/ NI IIpaKTHUKH, CHOCO6CTBYIOH_II/IG JOCTUIXKCHUIO
3aIUTAaHUPOBAaHHBIX ~ PE3YyJbTaTOB OCBOeHUs auciuiuiuHbel  «CoBpemeHHble (opmatel  Sales
Promotiony.

Tabnuya 3.1. Ilepeuenv komnonenmos OII BO, cnocobcmeyrowux o0ocmudiceHuro
3aNIAHUPOBAHHBIX PE3YIbMAaAmMOo8 0C80EHUS OUCYUNTIUHBI

IIpenmecTByromme IMocaenyroiue
Hudp Hauvenosanne IIHCIP;HI:'[J'II/IHLI;’MOI)III}’JIH nncunnﬂnllll)lll/ﬁloz[yﬂu
9 9

KOMIETEHIIH NPAKTUKH* NPaKTHKH*

Pycckuit S3bIK U KyJIbTypa peuu;
Pyccxuti saizvix xax
UHOCMPAaHHBIL ™,
Hcmopus kunemamozpaga**,
Paszsumue kpeamuerozo
MbLUIeHUA **;

Hmuooe meppumopuii **;

Busznec-smuxkem**;
Ipaxmuxa meduaxommyrnurayuii *>;

Crioco0eH K KOMMYHHUKAITUH
B MEXJIMYHOCTHOM U
MEXKYJIbTYPHOM
B3aUMOJEICTBUU Ha
pycckoMm (kak
HHOCTPAaHHOM) U

HHOCTPaHHOM(BIX
B (b1x) Beeoenue 6 koyuune**;
sI3bIKe(ax) Ha OCHOBE IIpenuruioMHas IpaKkTUKa,;
Ocnosbi pabombl ¢ 00wecmeenHbiM N
BJIaICHUS Pycckuii sizvix kax

MHeHuem™™>; -
B3aMMOCBS3aHHBIMU U UHOCMPAHHBIL ™,

Beseoenue 6 ncuxonozuro o
B3anMMO3aBUCHUMBIMH BHJIaMHU HpO(l)eCCI/IOHaHLHBII/I

vK-4 eTPOAYKTHBHOH U KOMMYHUKAYUL™, HWHOCTPAHHBIH S3BIK
penpoly N Tpernowr meouaousaiina**, p
MIPOAYKTUB-HOM . (paxynpraTuB);
o . Memoow 6o30eticmeus 6 Maccosbix 4 e
MHOSI3BIYHON pedeBon e Hnocmpannwlii a3k **,
KOMMYHUKAYUAX **,
JEeATeTbHOCTH, TAKMMHU KaK
ayZMpoBaHUEe, TOBOPEHHE Ocnogul cosoars
YAP > P > meouamexkcmog™**;
YTe-HUe, THChMO U TIEPEBOT
. IIpoexmnoe conposodicoenue
B IIOBCEIHEBHO-OLITOBOM, . e
N Gecmusanvrol pekiamol **,
COLIMOKYJITYpPHO#, y4eOHO- o .
o IpodeccronanbHblit HTHOCTPaHHBII
npodeccuoHaTLHOM,
. A3bIK ((paKyIbTaTHB);
opUIMAEHO-IEJIOBOH U . o
. Hnocmpannwlii 361k **,
Hay4HOH chepax oOImeHns . .
Bropoit nHOCTpaHHBIH S3bIK
(mpakTHYECKH Kypc);
CrnocoGeH OCyIIeCTBIATh
OCHOBBI MEHEIKMEHTA;
COHHATBIOC OcHOBBI TeOpUM KOMMYHUKanuy; | IIpenanruioMHast MpakTHKA;
VK-3 B3aUMOJCHCTBHE U P Y ’ P p ’
CoumoJorus;
pean30BBIBATH CBOIO POJIb B
KOMaH]1e

* - 3aITOJIHSAETCS B COOTBETCTBUH ¢ MaTpuiiei kommereHui u CYIT OIT BO
** - 3JIEKTUBHBIC TUCIUIUINHBI /TIPAKTHKH




4. OFBEM JJVCHUILJIMHBI U BUbI YYEBHOH PABOTHI

O6mas TpypoeMKkocTh aucuuruinabl «CoBpeMeHHbIe opMaThl Sales Promotion» coctaBisieT «4» 3a4eTHBIC TUHUIIBL.
Tabauya 4.1. Buowvl yuebHOlU pabomvl no nepuooam 0C80eHUs 00PA308AMENbHOU NPOCPAMMbL 8biCULE20 00pPA308aHUS OJisl OYHOU (opMbl
00yuenus.

Buja yue6Hoii padoThI BCEI'O, ak.u. CEMeCST pCBD)
Konumaxmmnas paboma, ax.u. 34 34
Jlexuuu (JIK) 17 17
JlaGopartopusie pabotsl (JIP) 0 0
IMpaktuueckue/cemunapckue 3ansatus (C3) 17 17
Camocmosmenvras paboma 0by4arowuxcs, ax.u. 92 92
Koumponw (sx3amen/3auem c oyenkou), ax.u. 18 18
Oo0masi Tpy10eMKOCTH T CHUIIHHBI aK.4. 144 144
3ay4.el. 4 4




5. COAEP) KAHUE JUCIUAIIJIMHbI

Tabnuya 5. 1. Coodepoicarue oucyuniunsl (MoOyis) no udam y4eOHou pabomol

Bun
Homep HaumenoBanmue pasgeia .
HanmenoBanue TeMbl Copep:xanue TeMbl y4eOHoi
pasiena AUCHHUTLIUHBI %
padoThI
Sales Promotion — koMIuIeKc KpaTKOCPOYHBIX CTUMYJIOB (CKHIKH,
KYyTIOHBI, OOHYCBI, TPEHA-aKINN), YCKOPSIFOLIUX MOKYTIKY U
. TMOBBIIIAIONINX BOCIPUHIMAEMYTO [IEHHOCTD NPEIOKEHHS.
[MonsTue n 3HaueHue Sales Promotion B H-I P yrott el
11 MAPKETHHTE 3HaveHue: OBICTPHIA POCT MPOIAX U JUCTPHOYIIUH, AKTHBAIIHS JIK, C3
P ’ BOPOHKH 1 KaHAJIOB, OAEP)KKA 3aITyCKOB M TAKTHUCCKAs
KOppEKIHs Crpoca Npu u3Mepumoii otaade (incremental sales,
redemption rate, ROI).
Pasgen 1 |Ocuosel Sales Promotion 1.2 Tumnel u hopmsl Sales Promotion CKuiKH, OAapKH, aKIIUU, KOHKYPCBHI. JIK, C3
ITnanuposanue: uétkue nenu u KPI, nncaiit u cermentanus LA,
BBIOOP MEXaHUKH U LIEHHOCTHOTO MPEAIOKEHHs, OI0/IKET U
KaJeHIaph, IPaBOBbIE OTPAHUYEHUS, HHTETPAIUs C TOPrOBBIMH U
OCo0eHHOCTH TUITaHUPOBAHUS U OPTaHU3aIHH AICHAAPD, TP p ’ rpatl P!
1.3 . . digital-kananamu. OpraHu3aiys: COrJIaCOBAHUE C PUTCHIIOM, JIK, C3
ycnemHbix Sales Promotion kamMnanuii. N
POSM/kpeatus u IT-HacTpoliky, JTIOTUCTHKA U 3a1achl, aHTU(DPOX U
cOOp TaHHBIX, ONIEPALlMOHHBIN KOHTPOJIb U H3MepeHne dppeKTa
(incremental sales, redemption, ROI) ¢ mocnexyrommm pazoopom.
. CermeHTanus 1o MoTpeOHOCTSIM, TIOBEICHUIO U IIEHOBOH
PazpaboTka 1eseBbIX MPOABHKEHUH IS
2.1 YYBCTBUTEIHHOCTH C (JOPMHUPOBAHUEM MIEPCOHATH3UPOBAHHBIX JIK, C3
Pa3IMYHBIX CETMEHTOB ayJUTOPHH. .
TIPEATI0KEHUN
Wuterpanus SP ctpoutes ot OpeHI-CTpaTeruu U meel pocra:
. COTJIACOBAHHE POJIM IPOMO Ha 3TaIlaX BOPOHKH, €MHOE
Crpareruu npoABMKEHUS U Waterpamms Sales Promotion B 06m1yto
Pasnen 2 2.2 [IEHHOCTHOE COOOIICHHE, [ICHOBAsSI TOJUTHKA, IIPUOPUTETHRIE JIK, C3
Mpoaax MapKETUHTOBYIO CTPATETHIO KOMITaHHH.
KaHaJIbl U CMHXPOH ¢ Meaua/Trade/CRM. Ynpasienue uepe3 oOrme
KPI
WunoBarun B SP: NM-nepcoHanu3anys U NpeInKTUBHBIC TPUTTEPHI
[IpuMeHeHre HHHOBAIMOHHBIX TOIXO0JI0B 1 .
2.3 N . (CDP, real-time), muHaMuUecKoe IIeHOOOpa3oBaHUeE, JIK, C3
TexHosorui B Sales Promotion. o
reiimudukanus, AR/VR-aktuBaryn
KitoueBsie Mmetpuku SP: ygactue/peneMIH, 0XBaT 1
KiroueBbie MeTpUKH IJIs1 H3MEPEHUS .
3.1 h MIPOHUKHOBEHNE, HHKPEMEHTAIbHBIE MTPOAaXH/BEIpydKa U uplift, JIK, C3
addexruBHOCTH Sales Promotion. N
CpEe/IHHI YeK M 4acToTa
MOHHTOPHHT U OlIEHKa .
Paznen 3 C3VIILTATOB Ouenka >¢pdexruBHocTr: ROI 1 unit-3xoHOMUKA
pesy 39 Amnanus naHHbIX ¥ oneHKa ROI ot (MHKpeMeHTallbHasl Mapyka — 3aTpaThl), JOBEPUTEIbHbIE HHTEPBAJIbI K. C3
. 2

MPOJBUKEHUM.

1 4yBCTBHUTEIILHOCTh, A/B 1 geo-3KcriepuMeHTbl, ClIeHapHbIH
aQHAJIM3 ISl ONTUMU3AIMHU OI0KETa M TIOBTOPHOTO




Bun

Homep HaumenoBanmue pazaesna "
HaunmeHnoBanue TeMbl Copep:xaHue TeMbI yueOHoit
pas3nesa JHCHUTTHHBI "
padoThI
HMHBECTHPOBAHHUSL.
. . . |Pa3bop peanbHbIX KeticoB SP: 1ienu, MexaHUKH
Keiic ycnennbix Sales Promotion kammnanuii N
(1IeHOBBIC/HETICHOBEIC), KPEATHB, KAHAIBI, TAMUHT, UCTIOJIHCHHE B C3

3.3

1 U3BJICUCHUC YPOKOB JJIid GyHyIHI/IX IIPOCKTOB.

purTeiisie/onnaliHe U U3MepeHHe

* - zanonHseTcs Toabko mo OUHOW dopme odyuenus: JIK — nexyuu; JIP — nabopamopnsie pabomul; C3 — npakmuueckue/ceMuHapcKue 3aHamus.




6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHbL

Tun aynuropuu

OcHamenue ayiuropuu

CrnenuajJu3supoBaHHOe
yueOHOe/1abopaTopHOe
odopynoBanmue, [10 u
MaTepHaIbI 1JIs1 0CBOECHHSA
AUCHUTLITUHBI
(mpu HeOOXOAUMOCTH)

AyauTopus JU1s IPOBEICHUS 3aHATHI
JIEKIIMOHHOT'O THMIIAa, OCHAIIICHHAS

Ayn. 101, 103, 107, 109,
346, 428, 319, 423.

Jlexmonuas KOMILUICKTOM CITCIIHAIM3UPOBAHHON MeOeH;
N MynbsTMEaMA TPOEKTOD,
JIOCKOM (9KpPaHOM) U TEXHHUYECKUMU o
. 9KpaH HACTEHHBIN
CpEeJICTBAMH MYJIbTUMEINA MPE3CHTAIIHH.
Aynutopus Ui IPOBEICHUS 3aHATHI
CEMHHApPCKOT0 THIA, TPYIIOBBIX U
WHIUBUAYATBHBIX KOHCYJIbTAIMH, Tekymero | Aya. 101, 103, 107, 109,
CeMuHanCKas KOHTPOJISI U IPOMEXKYTOYHOM aTTeCcTalu, 346, 428, 319, 423.
P OCHAIIlEHHAsI KOMILJIEKTOM MynsTUMeaRa MPOSKTOP,
CHeIUaTU3UPOBAHHON MeOCIH U 9KpaH HACTEHHBIN
TEXHUYECKHMH CPEJICTBAMHU MYJIbTUMEINA
Mpe3eHTalMi.
Aynuropus JUisl CaMOCTOSITEIIbHON pabOThI
Tns oOyJaromuxcst (MOKeT UCTIONIB30BaThCS AJIs
. | MpoBeIeHNs CEeMUHAPCKUX 3aHATUN U
CaMOCTOSITENBLHOM N 4 3ay1 OMOINOTEKHU
paboTe! KOHCYJIbTaIM ), OCHAIIIEHHAS! KOMILIEKTOM

CHeIUaTu3UPOBAHHON MeOeH U
KoMnbroTepami ¢ gocrynoM B OUOC.

* - ayaMTOpUS I CAaMOCTOSATENFHON paboThl oO0ydatrontuxcs ykaspBaetcss OBA3ATEJIBHO!

7.  YYEBHO-METOJIWYECKOE
JTUCLMILIMHBI

OcnosHas tumepamypa:
1. I'puropreB, M. H. Mapxketunr : yuebHuk 1uig By3os / M. H. I'puropseB. — 5-e u3n.,
nepepad. u gon. — Mocksa : M3marensctBo HOpaiit, 2024. — 559 c. — (Bricmee
obpazoBanue). — ISBN 978-5-534-05818-5. — Texkcr : anexkrponnslii // OOpa3oBaTenbHas
wiatdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/535571 (nata obpamienus:

21.04.2024).

N HNHPOPMALMOHHOE

OBECIIEYEHHME

2. Kpaitnos, I'. H. TexHon0rus NOArOTOBKY M pean3aliiy KaMIIaHUM 110 pekiame u PR :
yuebHoe nocobue ais By3oB / I'. H. Kpaiinos. — 3-e u3zn., crep. — Cankr-IlerepOypr : Jlans,
2022. — 372 c.— ISBN 978-5-8114-8968-8. — TekcT : 21eKTpoHHbIH // JIaHb : 3JIEKTPOHHO-
oubmuoreunas cucrema. — URL: https://e.lanbook.com/book/185976 (nara obpamienus:
21.04.2024). — Pexxum rocTyma: i aBTOPHU3. MOJIb30BATEICH.
Hononnumenvras aumepamypa:

1. Capkucsan OBHK.

AXTyanbHbIe BOIPOCHI pekiaMsbl : cOopHuk crateid / O. Capkucss, 1. Kuproxuna, H.
JKaBoponkosa. - M. : Heto-Ton, 2004. - 148 c. : m. - 0.00.
2. Kmerts, E. b. Lludpposoii mapkerunr / E. b. Kmets, H. A. FOpuenko. — CaHKT-

[TerepOypr : Jlanb, 2023. — 128 ¢. — ISBN 978-5-507-46792-1. — Tekcr : 31eKTpOHHBI# //
Jlans : anexTpoHHO-OMOMMoTeuHas cucrema. — URL: https://e.lanbook.com/book/345998 (nara
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obpamenus: 21.04.2024). — Pexum goctyna: st aBTOPHU3. MOJIH30BaTEICH.
3. Kapnosa, C. B. bpenauHr : y4eOHUK ¥ IPAKTUKYM JUIS IPUKIIAJHOTO OakanaBpuara /
C. B. Kapnoga, 1. K. 3axaperko. — 2-e uza., nepepad. u non. — Mocksa : 3gaTenbcTBoO
FOpaiit, 2023. — 439 c. — (bakanaBp. Axkagemudaeckuii kypc). — ISBN 978-5-9916-3732-9. —
Tekcr : anexTponHsiii / O6pa3oBarenbHas miaTdopma FOpaiit [caiit]. — URL:
https://urait.ru/bcode/532697 (nara obpamenus: 21.04.2024).
4. CunsieBa, 1. M. Pekiiama 1 CBsI3U C 0OIIECTBEHHOCTRIO © YUCOHUK /115 BY30B /
N. M. Cunsesa, O. H. XKunbsuosa, /1. A. XKunboB. — Mocksa : M3natensctBo HOpaiit, 2024. —
552 c. — (Bwicmiee obpaszoBanue). — ISBN 978-5-534-14843-5. — TekcT : 3JIeKTpOHHBIH //
Oo6pazoBarenpHas matdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/535593 (narta
obpamenus: 21.04.2024).
Pecypcwi ungpopmayuonno-menexomMmyHuKayuoHHou cemu « Mnmepunemy»:
1. ObC PYIH u croponnue 9bC, K KOTOPBIM CTYJE€HThl YHUBEPCUTETA UMEIOT JOCTYII
HA OCHOBaHHWH 3aKJIFOYCHHBIX JOTOBOPOB
- DnekTpoHHO-O0MOMMoTeunas cucrema PYJIH — ObC PYJIH
http://lib.rudn.ru/MegaPro/Web
- OBC «YuuBepcuteTckas 6ubianoreka onnann» http://www.biblioclub.ru
- OBC IOpaiit http://www.biblio-online.ru
- OBC «KoncynpTant crynentay www.studentlibrary.ru
- OBC «Tpounxkuii MmocT»
2. ba3bl JaHHBIX U TOMCKOBBIE CHCTEMBI
- DJICKTPOHHBIN (HOHJT TPABOBOK M HOPMATHBHO-TEXHUICCKOU JJOKYMEHTAITUU
http://docs.cntd.ru/
- mouckoBas cucreMa SHaeke https://www.yandex.ru/
- mouckoBas cucreMa Google https://www.google.ru/
- pedepatuBHas 6a3a nanasix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuanvt 051 camocmosamenbHou pabomuvl 0OY4aOWUXCsL npu
0C80eHUU OUCYUNTUHBL/MOOYAA™E:
1. Kypc nexnuii o mucruminae «CoBpementbie hopmartsl Sales Promotiony.

* - Bce y4eOHO-METOAMYECKHE MaTepUallbl Ul CaMOCTOATENBHOM paboThl 00yYaromuxcs
pa3sMelarTcs B COOTBETCTBUH C JIEHCTBYIOIUM MOPAIKOM Ha cTpaHule auciuminasl B TYHUC!



PA3BPABOTYMUK:

JlouieHT

OcMmonoBckas AHHa
BacuineBHa

Jonoxcnocmo, BYIT

PYKOBOJIUTEJIb BYII:

3aBenyromuii kadeapoit

Tloonuce

Damunus U.0.

TpyOnukoBa Huna
BanumoBna

Jonoscnocmo BYIT

PYKOBOJIMUTEJIb OII BO:

3aBenyromuii kageapoit

Tloonuce

Damunus U.0.

TpyouukoBa Huna
BaagnmoBHa

Honocnocms, BYIT

Hoonucw

Damunus 1.0.



