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1. BAJVIbHO-PEMTUHIOBASI CHCTEMA OLIEHUBAHUSI YPOBHSI C@OPMUPOBAHHOCTU KOMIETEHLUI IO
JTUCLUILINHE

OnenuBanue ypoBHS CHOPMUPOBAHHOCTH KOMIIETCHIIMA MO WTOraM H3Y4YeHUS TUCHUILUIMHBI «VHOCTpaHHBIA S3BIK» OCYIISCTBIISCTCS B
cootBeTcTBUH C neictByromieit B PY JIH bamipHo-pelitunroBoii cucremoii (bPC).

Tabnuya 1.1. bannvuo-pelimuneosas cucmema oyeHU8aHUs YyPO8Hs CHOPMUPOBAHHOCMU KOMAEMeHYULl No OUCYUNTUHe/NPAKMUKe
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YK-4 Tema 1.
. 2 2 4
Labour Relations.
YK-4 Tema 2.
Production and 2 5 7
Costs.
YK-4 Tema 3.
Urgent Problems of 2 5 15 22
Marketing.
VK-4 Tema 4. 2 5 5 5 14




Economic
Development and
Cultural
Diversities.

YK-4

Tema b.

Digital
Transformation in
Business:
Technology Trends
and
Implementation
Strategies

YK-4

Tewma 6.
International E-
commerce and
Cross-border
Business
Operations
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2. OUEHOYHBIE MATEPHAJIBI ISl TPOBEJAEHMS TEKYLIETO
KOHTPO.IS1 YCIIEBAEMOCTH U CAMOCTOSITEJILHOI PABOTHI CTYJIEHTOB
MO JUCLUTIJINHE

CooTBeTcTBHE CHCTEM OLIEHOK
(McmoJIb3yeMbIX paHee OIeHOK MTOTOBOM aKajJieMrU4ecKoil ycrneBaeMmocTu, oneHok ECTS u
0a/UIbHO-PEHTUHIOBOM CHCTEMbI OLIEHOK TeKYIIell yCcreBaeMOCTH)

cyMMa 0aioB

Orenka HeynosnerBopur. Y 10BIIETBOPUTEIIHHO Xoporiio OTnuaHO
Ornenka ECTS F(2) FX (2+) | E(3) D(3+) CH“ B(®) [AGH
MakcumanbHast

100 MmeHee 31 31-50 51-60 61-68 69-85 | 86-94

95-100

Onucanwue oneHok ECTS:

A ("OrinuHo") -TeopeTHdecKoe CoJep)KaHue Kypca OCBOEHO IOJHOCThIO, 0e3
npo0esioB, HEOOXOJWMBIC TMPAKTUYCCKUE HABBIKM pPabOTBI C OCBOCHHBIM MaTepUaIoM
c(hOopMHUPOBaHbI, BCE MPEAYCMOTPEHHBIE POrpaMMoii 00yueHus: yueOHble 3aJaHus BHITOTHEHBI,
Ka4eCTBO WX BBIMIOJIHEHHUS OLICHEHO YUCJIOM 0AJUIOB, OJIM3KUM K MAaKCUMAIBHOMY.

B ("Ou4enp xoporio") - TeOpeTUYecKoe coJiep’kaHnue Kypca OCBOEHO MOTHOCThIO, 63
po0OeIIOB, HEOOXOIUMBIC MTPAKTUICCKUE HABBIKA PA0OTHI ¢ OCBOCHHBIM MAaTEPHAIOM B OCHOBHOM
dbopMHUPOBaHbI, BCE MPETyCMOTPEHHBIE MPOTpaMMoii 00y4YeHHs yueOHbIe 3a/laHusl BBHITIOTHEHBI,
KaueCTBO BBITIOJIHEHUS OOJBIIMHCTBA W3 HHUX OICHCHO YHCIOM OajuioB, OJM3KHM K
MaKCHMaJbHOMY.

C ("Xopomio") - TeopeTHYecKoe coJiepKaHue Kypca OCBOEHO IOJIHOCThIO, 0e€3
po0OEIOB HEKOTOPHIE MPAKTUYECKUE HABBIKK pabOTHI C OCBOEHHBIM MaTepuaaoM chOPMUPOBAHBI
HEJ0CTAaTOYHO, BCE TPETyCMOTPECHHBIE MPOrpaMMOi 0Oy4eHHS yueOHbBIE 3a/IaHUs BBITOJHCHBI,
KaueCTBO BBIIIOJIHEHUS HU OJTHOTO M3 HUX HE OLIEHEHO MUHUMAIIbHBIM YHCIIOM 5aJJI0B, HEKOTOPHIE
BU/IbI 33JIAHUH BBITOJIHEHBI C OIIMOKaMHU.

D (“YnoBneTBopuTENbHO") - TEOPETHUECKOE COJIEpKaHUE Kypca OCBOCHO YaCTUYHO, HO
npo0esbl He HOCAT CYNIECTBEHHOTO XapakTepa, He0OXOIUMBbIE TPAKTHIECKHE HABBIKK 3a00THI C
OCBOGHHBIM MAaTEpHUaJIOM B OCHOBHOM C(OPMHUPOBAHBI, OOJBIIMHCTBO MPEIYCMOTPEHHBIX
IPOrpaMMOM 00yUYeHHS YUeOHBIX 3aJIaHWil BBHITIOJTHEHO, HEKOTOPBIC U3 BBITIOJHEHHBIX 3aIaHHM,
BO3MOXHO, CO/IEpKaT OIIUOKY.

E (“IlocpencTtBeHHO") - TEOpETUYECKOE COJIEP)KAHHE Kypca OCBOCHO YaCTHYHO,
HEKOTOpbIe MPAKTHUECKHWE HABBIKKM pabOThl HEe c(HOpPMHpPOBAHBI, MHOTHE MPEIyCMOTPEHHBIE
porpaMMoi oOydeHHUs ydeOHBIC 3aJlaHds HE BBITIOJHEHBI, JHOO Ka4eCTBO BBITIOJHEHUS
HEKOTOPBIX M3 HUX OIIEHEHO YMCIIOM 0aJIOB, OJM3KUM K MUHUMAIIBHOMY.

FX ("YcnoBHO HEYNOBIETBOPHUTEIBHO'") - TEOPETHUECKOE COJIEpKaHUE Kypca OCBOCHO
YaCTUYHO, HEOOXOJUMBIC IMPAKTUYECKHE HABBIKM PadOThI HE CcHOPMHUPOBAHBI, OOJIBITMHCTBO
MPEyCMOTPEHHBIX MPOTPaMMOi 00yUYCHHS YUeOHBIX 3aJJaHUI HE BBIMTOJTHEHO JTHO0 KaYyeCTBO MX
BBHITIOJTHEHHS] OIICHEHO YHCIIOM OalljioB, OMU3KUM K MUHUMAIBHOMY; TMPHU JOMOJTHUTEIHHON
CaMOCTOSITENIbHOM paboTe HaJl MaTepuaioM Kypca BO3MOXKHO MOBBIIIEHNE KaYeCTBa BBITTOJIHEHUS
yueOHBIX 3a1aHUI

F (“be3ycnoBHO HEYIOBIETBOPHUTEIBHO'") - TEOPETHYECKOE COJEpKaHUE Kypca He
OCBOEHO, HEOOXOTMMBIEC MPAKTUYECKUE HABBIKU PAOOTHI HE cPOPMHUPOBAHBI, BCE BBHIMOITHCHHBIE




y4eOHbIC 3aaHusl COJEPKAT TPyOble ONMIMOKHU, MOTOJHUTEIbHAS CaMOCTOATENbHAs paboTa Hal
MaTepuaIoM Kypca He IPUBEIET K KAKOMY-TH00 3HAUMMOMY TIOBBIIIICHUIO KAUYECTBA BBITTOJIHEHUS
y4eOHBIX 3aJaHUH.

Peanu3amus kypca npemycMaTpuBaeT WHTEPAKTHBHBIC JICKIIUH, MPAKTUYCCKUE 3aHATHUS
(ceMUHapBI) ¢ KCIIOJIL30BAHUEM MYJIBTUMEAMIHOTO 00OPY/I0BaHUS U HHTEPAKTUBHOTO YUCOHUKA,
MOJTOTOBKY CaMOCTOSITENIBHBIX TBOPYECKHX pabOT W WX TOCICAYIONINE TPE3CHTAINH,
TECTUPOBAaHUE, TIPOBEJICHHE TPYMNIOBBIX JHCKYCCHH II0 TEMaTHKE Kypca, COBPEMEHHBIC
TEXHOJIOTHUHU KOHTPOJISl 3HAHUH.

Tembl pedepaTos.
The Impact of Artificial Intelligence on Modern Business Models
Digital Communication Tools in International Business
Trends in Global E-commerce Platforms
Cybersecurity Threats and Protection Strategies in E-business
The Role of Big Data Analytics in Business Decision Making
Cross-cultural Communication Challenges in International IT Projects
Blockchain Applications in International Trade
Cloud Computing Solutions for Global Enterprises
Mobile Commerce as a Driver of Digital Transformation
10. Green IT: Sustainable Technologies in Business
11. Fintech Innovations and the Future of Banking
12. Object-Oriented Programming in Business Applications
13. Machine Learning for Consumer Behavior Analysis
14. Outsourcing Strategies in the IT Industry
15. Remote Work and Virtual Teams Management
16. Digital Marketing in Global Markets
17. Customer Experience Management in E-commerce
18. Regulatory Compliance in International E-business
19. Innovative Payment Systems and Cryptocurrency
20. The Future of Work in the Digital Economy

CoNoOA~WNE

Kpurtepun onenkn

Pedepar — camocrosdrenbHas paboTa CTyAEHTa, MNpeACTaBisolIas coOOM KpaTkoe
U3JI0KEHUE TIOJIYYEHHBIX Ppe3yJIbTaTOB TEOPETUYECKOIO aHajau3a OIpPEIENeHHON Yy4yeOHOo-
HCCJIEIOBATEIbCKOM TEMBI, /€ aBTOP PAcCKpbIBAET CYTh HCCIEAYeMOHl MpoOieMbl, MPUBOAUT
pasiM4Hble TOYKM 3pEHMs, a Takke coOCTBEeHHbIE B3rAAbl Ha Hee. [Ipu orenke pedepara
HEOOXO0JUMO YUUTHIBATh CIEAYIOLINE MOT0KEHHUS:

1. B Tekcte MOMIKHO OBITH MPOJEMOHCTPUPOBAHO BIIAJICHHE MPEAMETOM HCCIICIOBAHMUS,
€ro MOHATUHHBIM anmapaToM, TEPMUHOJIOTUEH, TOHUMaHNE COBPEMEHHBIX TEHICHIIUH 1 TIPO0IIeM
B HCCIICJOBAaHUY IIPE/IMETA.

2. TekcT mOMKEH OBITh 3aBEPIICHHBIM M YETKO CTPYKTYPUPOBAHHBIM, IOCBSIIECHHBIM
CTPOTO 33/IaHHOM MPOOIEeMaTHKe.

3. TekcT MoMKeH 3aKaHYMBaThCS 00OCHOBAaHHBIMH BBIBOJAMH, MOJTYYEHHBIMUA Ha OCHOBE
aHanm3a (haKTOB M PEIIAIONINMH IIOCTABICHHYIO B Hayaje paboThI 3a1a4y.

4. TI'paMOTHOCTP ¥ JIOTHKA W3JIOKECHUS, TEPMUHOJIOTUS M JIEKCHKA JIOJDKHBI
COOTBETCTBOBATh 33/IaHHOM TEMATHKE U ITOCTABICHHOH aBTOPOM 3aj1aye.

5. Hannuwme mnpaBWiIbHO OGOPMICHHBIX WUIIOCTPAIMHA, CCBUIOK Ha HCTOYHUKH
JIATEPATYPBL

6. O6vem — He 6onee 10 ctpanul A4 MaITMHOIMCHOTO TEKCTA.



OuenuBanue: MakcumMyMm 5 OamwioB, rae 3 Oamna — coaepkaHue padOTHI, CTHUIIb,
NpaBWIBHOCTh BBIBOJAOB, | Oamna — odopmienue corinacHo TpeboBaHusM, | Oamna — 3ammra,
BKITIOYAIOIIAs! IPE3CHTAITHIO.

TecTnl

1. Which technology enables digital contracts that execute automatically when conditions
are met?

A. Blockchain

B. Cloud Computing

C. Big Data

D. Internet of Things

Correct answer: A

2. What does the abbreviation "B2B" stand for?
A. Business to Button

B. Business to Business

C. Back to Business

D. Basic to Basic

Correct answer: B

3. The main aim of digital transformation in business is to:
A. Increase paperwork

B. Automate business processes

C. Reduce online sales

D. Hire more employees

Correct answer: B

4. Which is the most common international language for business correspondence?
A. Spanish

B. Russian

C. English

D. German

Correct answer: C

5. A webinar is:

A. An online seminar
B. Printed manual

C. A financial report
D. A retail store
Correct answer: A

6. What does "KPI" stand for?
A. Key Progressive Index

B. Key Performance Indicator
C. Knowledge Price Index

D. Key Profit Inventory



Correct answer: B

7. What is an E-wallet?

A. Electronic website

B. Online storage for digital money
C. A printed receipt

D. Bank branch

Correct answer: B

8. The term “cloud computing” refers to:

A. Weather prediction

B. Data storage and processing via the Internet
C. Desktop software only

D. E-commerce marketing

Correct answer: B

9. GDPR relates to:

A. Financial analysis

B. European data protection regulation
C. Logistics optimization

D. Team management

Correct answer: B

10. What is phishing?

A. Coding language

B. Online fraud to steal personal information
C. Price analytics tool

D. Search engine optimization

Correct answer: B

11. The abbreviation “IoT” stands for:
A. International Order Tracking

B. Internet of Things

C. Inside Office Technology

D. Instant Online Transfer

Correct answer: B

12. CRM-systems are mainly used for:
A. Customer Relationship Management
B. Cash Register Modifications

C. Computer Resource Monitoring

D. Calculation of Reimbursement Money
Correct answer: A

13. What is the “gateway” in e-commerce?



A. Entrance hall

B. Payment service provider
C. Bank cashier

D. Payable invoice

Correct answer: B

14. Which is NOT part of digital marketing?
A. Social media promotion

B. TV advertising only

C. Email campaigns

D. Search engine optimization

Correct answer: B

15. What is the function of a firewall?

A. Processing payments

B. Protecting networks from unauthorized access
C. Designing webpages

D. Marketing analytics

Correct answer: B

16. What is telecommuting?

A. Using a telephone for meetings

B. Working remotely via digital technologies
C. Physical commuting to the office

D. Selling products by phone

Correct answer: B

17. Which document is often used for cross-border agreements?
A. Newsletter

B. Contract

C. Ticket

D. Tax invoice

Correct answer: B

18. APl in IT context means:

A. Application Programming Interface
B. Annual Profit Index

C. Applied Payment Integration

D. Analytical Process Indicator
Correct answer: A

19. Stakeholders in a business project are:

A. Only company directors

B. All parties interested or affected by the project
C. Only IT managers



D. Bank representatives
Correct answer: B

20. Which phrase is most suitable for a formal business email?
A. Cheers!

B. What’s up?

C. Dear Sir or Madam,

D. Yo!

Correct answer: C

Kpurepun onenkn: 1 6a/71 3a KaxKIblii BOIPOC TeCcTa

3. OEHOYHBIE MATEPHUAJIBI JIJISI IPOBEJAEHUS IIPOMEXYTOUYHOM
ATTECTAIMHA ITO JUCHUIIJIMHE

IIpakTueckmii keiic 1. Hanucanue otuera no pesynbTaraMm ucciaeqoBaHus MupoBoro IT-
craprana
1. Cobparps nH(pOpMALIMIO O KOMIIAHUU HA AHTJIMHCKOM S3bIKe (MCTOYHUK — O(HITMATBHBIN
caiiT, nmpecc-penussl, anriaos3siuabie CMU).
2. [loaroToBUTH CTPYKTYPUPOBAHHBIA MUCHMEHHBIM OTYET Ha aHriauickoMm (1,5 cTpaHwuIlbI,
14pt, Times New Roman):
Onucanue:
Urparorcs poneBbie CLIEHAPUU:
Company background
Product or service
Competitive advantages
Recent achievements or investments
Future prospects
B otuere ucnonb30BaTh CrenaIn3upOBaHHYI0 OM3HEC-IEKCUKY U HE MEHee MATH TEPMHUHOB
u3 Kypca. CaaTh TEKCT OTIEJIbHO M YCTHO 3aIIUTUThL €ro, CIAeIaB MUHU-NPE3CHTALNIO0 Ha
AHTJIMHACKOM sI3bIKE (C OMOPOil HA CIANIbI).

IIpakTnuecknii keiic 2. OnHnaitH-neperoBopsl no nocraske [T-pemennii
1. CTyaeHThl nensTcs Ha JABE IPYMIbL: 3apyOexHbI mocTaBmUK |T-pemenust u poccuiickas
KOMIaHUS-KJIUEHT.
2. Ha aunrnmiickom s3bIKe cocTaBisitoTcs mnucbMa-3anpocsl (Request for Proposal) u
koMMepueckue npeioxkenus (Commercial Offer).
3. IlpoBoautcs BuaeokoHpepeHuus (20 MUHYT): oOcCyxkmaroTcs ycioBus (IleHa, CPOKH
BHEJAPEHUS, TeXNoAAepxKa, SLA, rapanTun).
4. Bce meperoBopbl MPOXOAST Ha aHIJIMHCKOM sI3bIKe, (UKCUPYIOTCA KiOueBble (pasbl
(«Could you clarify...», «What is your best offer?», «We are interested in...»)
5. Ilo uroram — (@) cocTaBUTh MUCHMEHHBIH MPOTOKOJ MEPErOBOPOB Ha aHIIUHCKOM, (b)
OLIEHUTH PE3yJbTAT U BbIACIUTH 3P PEKTUBHBIE CTPATETHHN OOILIEHUS.

Kputepun onenkn: 5 6a/1J10B — NPaBHJIBHO PellIeHHOE NPAKTHYEeCKoe 3a/1aHNe.
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