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1. HEJIb OCBOEHUSA JUCHUITJINHBI

Huctunmmaa  «CoBpemennbie ¢dopmarel  Sales Promotion» BXoguT B mporpamMmy OakajgaBpuaTa

«IudpoBbie MapKETHHIOBbIE KOMMYHUKAIIUH»

no Hampasieauto 42.03.01

«PexnamMa M CBA3U C

00IIIeCTBEHHOCTRIO» W M3y4aeTcs B 5 cemectpe 3 kypca. Jucnmmmny peanusyer Kadempa pexnambl u
OM3HEeC-KOMMYHUKalui. JIUCIUIUIMHA COCTOMT W3 3 pa3feioB WU 9 TeM W HampaBlieHa Ha HW3yYCHHE
COBPEMEHHBIX TMOJXOJOB M METOJOB MpHUBJIEUEHHUS TNOTpeOuTeNnei uyepe3 axkTHUBHbIE MPOAAXKU U
MapKETUHIOBbIE CTPAaTerny, BKJIIOYas OPraHU3alUI0 MPOMO-aKLIUK, COOBITHH, CKUIAOYHBIX MpPOrpamw,
JIOSTIBHOCTHU U APYTUE UHCTPYMEHTHI CTUMYITHPOBAHUS MIPOJAXK.

[{enbpt0 OCBOGHMSI TUCHUIUIMHBI SBJISIETCS] (POPMUPOBAHHUE Y CTYACHTOB TIIyOOKOTO MOHUMAHUS CTpaTeTruit

U HHCTPYMEHTOB

COBPEMEHHBIX  IMPOABMKEHUH,

pa3BUTHE

HaBBIKOB  co3laHus  A(H(HEKTUBHBIX

IPOMO-KaMITaHWH, aHaju3a pbIHKA U MOTPEOUTENHCKOTO IMOBEACHHUSA, a TaKKe CIIOCOOHOCTh MPUMEHSTH
MHHOBAIIMOHHBIE METOUKHU ISl YBEJIIMYCHHS IPO/IaXK U YKPEIUICHUS CBSI3U C KIIMEHTAMU B YCJIOBHSIX OypHO
Pa3BHBAIOIIETOCS PHIHKA.

2. TPEBOBAHMUS K PE3YJIBTATAM OCBOEHUA JTUCIHUIIJIMHBI

OcBoenue mucuuruiniabel «CoBpemenHble hopmarsl Sales Promotion» HampaBieHo Ha GOPMUPOBAaHHUE Y
00yJaroNIUXCs CIAeTYIOMUX KOMIETSHIIUH (4aCTH KOMITETCHIIUN):

Tabnuya 2.1. Ilepeuenv komnemenyuil, popmupyemvlix y 00y4aouuxcs npu 0C80eHul OUCYUNIUHb
(pe3ynbmamul 0C80eHUS OUCYUNTUHDL)

Mugp

Komnerenuus

HNuaukaTopbl A0CTHKEHUST KOMIIETEHIIUH
(B paMKax JaHHOW TUCHMIIINHBI)

VK-3

Crnoco0OeH OCyIIECTBISITh COLHATBEHOS
B3aUMOJICHCTBHE M PEATTU30BBIBATH CBOIO POJIh
B KOMaH/[Ie

VK-3.1 Onpenenser cBOIO pojb B POJIb B COLUATIEHOM
B3aUMOJICHCTBHHU U KOMaHHOH paboTe, NCXos u3
CTpaTeruy COTPYIHUYECTBA IS JIOCTHKEHHS
MOCTaBJICHHOH LieIy;

VK-3.2 ®opMynupyeT U yUUTBIBACT B CBOEH
JIESITEJIbHOCTH 0COOCHHOCTH TTIOBEJCHUS TPYIIIT JIIONIEH,
BBIJICJICHHBIX B 3aBUCHMOCTH OT TIOCTABJICHHOM 1IEJIH;
VK-3.3 Ananuzupyer BO3MOXKHBIE TOCIEICTBUS
JIMYHBIX JEHCTBUM U IUIAHUPYET CBOU JACUCTBUS IS
JIOCTIDKECHUS 3aJaHHOTO PE3yJIbTara;

VK-3.4 OcymectBiser oOMeH HHpOpMaLue,
3HAHMSMH U OIIBITOM C WIEHAMU KOMaH/Ibl;
VK-3.5 AprymeHTupyer cBOIO TOUKY 3pEHHUs
OTHOCHTENBHO HCIONB30BaHUS UJICH APYTUX YICHOB
KOMaH/bI JJIs1 JOCTHXKEHHsI OCTaBJICHHOH LieIy;
VYK-3.6 YuacTByeT B KOMaHHOH paboTe 1o
BBITIOJIHEHHUIO TTIOPYYEHHIH;

VK-4

CriocobeH kK KOMMYHHKAIIMH B
MEXIIMYHOCTHOM M MEKKYIBTYPHOM
B3aMMOJICHCTBUH HA PYyCCKOM (KaK
WHOCTPaHHOM) M HHOCTPAHHOM(BIX) SI3bIKe(ax)
Ha OCHOBE BIIJICHUS B3aMOCBSI3aHHBIMH U
B3aMMO3aBHCHMBIMHU BHIAMH
PENPOAYKTUBHOMN U MPOAYKTUB-HOU
HMHOSI3bIYHOW PEYEBOU JEATENbHOCTH, TAKUMU
KakK ayIupoBaHHe, TOBOPEHHE, UTe-HNE,
MICHMO W TIEPEBOJ B TIOBCETHEBHO-OBITOBOIA,
COILMOKYJBTYPHOM,
y4aeOHO-TTpodheCcCHOHABHOM,
0(UITHAITBHO-IETIOBOM M HAYYHOH cdepax
oO0rmIeHus

YK-4.1 Beibupaet cTiIb JeJI0BOTO OOIICHWSI, B
3aBUCHMOCTH OT SI3bIKa OOIEHUS, eI U YCIIOBUH
MIapTHEPCTBA;

VK-4.2 Agantupyet pedb, CTHIb OOIIEHUS U SI3BIK
JKECTOB K CUTYaITUsM B3aUMOJICHCTBHS;
YK-4.3 Ocy1ecTBisieT MONCK HEOOXOAMMON
rHGOPMAITUH JIJIS PEIICHUS CTaHAAPTHBIX
KOMMYHHKA-THBHBIX 33]1ad Ha PyCCKOM W HHOCTPAaHHOM
SI3BIKAX
VYK-4.4 BemonasieT nepeBoa mpoheccrnoHaIbHBIX
TEKCTOB C MHOCTPAHHOTO sI3bIKa Ha PYCCKHUH U
00-parHo;

YK-4.5 Bener aenoByio nepernucKy Ha pyCCKOM U
WHOCTPaHHOM SI3BIKaX C yUE€TOM OCOOCHHOCTEH
CTHJIMCTUKH OPUITMATBHBIX U HEO(UITHATBHBIX TTUCEM U
COIMOKYIBTYPHBIX pa3Induii B popmare
KOPPECTIOHICHIIHH;

VYK-4.6 Ncnonp3yeT Auaor ajs COTPyIHHYECTBA B
aKaJeMHYeCKON KOMMYHUKAITUN OOIIEHUS C YIETOM
JIMYHOCTH COOECEIHUKOB, HX
KOMMYHHUKaTHBHO-PEYEBON CTPATETHH M TAKTHUKH,
CTETICHH OUITHATBHOCTH




I/IH)II(IKaTOI)I)I JOCTHIKCHHS KOMIICTCHIINHN

ndp Komnerennns M
(B pamMKax JaHHOM TUCHMIIJINHBI)

00CTaHOBKH;

VK-4.7 ®opmupyer 1 apryMeHTUPYET COOCTBEHHYIO
OLIEHKY OCHOBHBIX UJIEH YYaCTHUKOB JUaJIora
(MCcKyccuM) B COOTBETCTBHHU C IOTPEOHOCTAMU
COBMECTHOH JeSATeIbHOCTH;

3. MECTO JUCHUMIIJIMHBI B CTPYKTYPE OII BO

Hucuumnuaa «CoBpeMenHbie ¢opmarbl Sales Promotion» otHocuTcs K dYactu, (GopmupyeMoit
y4acTHUKaMU 00pa3oBaTelbHBIX OTHOIIeHWH Onoka 1 «Jluciumuueel (MOmynn)» 00pa3oBaTeNbHOM
MPOrPaMMBI BBICIIIETO 00pa30BaHUS.

B pamkax oOpa3oBaTenbHON NpOrpaMMbl BBICIIETO 00pa3oBaHUs 00ydaromuecs TakKe OCBaMBAIOT
Jpyrue IUCLUUIUIMHBI W/MIU MPAKTUKU, CIIOCOOCTBYIOIIME JOCTH)KEHHUIO 3aINIAHMPOBAHHBIX PE3YNIbTaTOB
ocBoeHus nuctuIuInHbl «CoBpeMeHHbIe popmathl Sales Promotiony.

Tabnuya 3.1. Ilepeuensv komnonenmog OIl BO, cnocobcmayrowux 00CmudiceHuro 3anianupo8anHbix
Dpe3yIbmamos 0C80eHUs OUCYUNTIUHDBL

IIpenmecTBylomue Hocaenyromue
Mudgp Haumenosanue uncll)mﬂnnnHLJMol)llly.}m, nncunnnnil[};llllsl:oaynn,
KOMIeTeHIHH . «
NPaKTUKH NPaKTHKH
Crioco6eH K KOMMYHHKAIIIH B Pycckuii 136K 1 KyBTypa pedu; [IpenaumuiomMHas paKTHKa;
MEXIIMIHOCTHOM U WHOCTpaHHBIH SI3BIK**; MHOoCTpaHHBIH SI3BIK**;
MEXKYJIBTYPHOM Pycckuit s3bIK Kak Pycckuit si3p1k Kak
B3aMMOJICHCTBUN Ha PYCCKOM MHOCTpPaHHBIA ™ *; WHOCTpPaHHBIA**;
(KaK ”HOCTpaHHOM) 1 MeToabl BO3IEHCTBUS B MaCCOBBIX [IpodeccrnonanbHbIi
MHOCTPaHHOM(BIX) sSI3bIKE(aX) KOMMYHHUKAITUAX **; WHOCTPAHHBIN S3BIK
Ha OCHOBE BJIaJICHUS [TpakTHka MeTuaKOMMYyHHKAITHA ™ *; (dakynbraTuB);
B3aMMOCBSI3aHHBIMU U Brenenune B koyauHr**;
B3aMMO3aBHCHMBIMHU BHIAMH OCHOBBI Pa0OTHI C 00IIECTBEHHBIM
PENPOTYKTUBHON 1 MHEHUEeM**;
MPOTyKTUB-HON MHOS3BIYHOMN BBenenue B ncuxonoruto
peUEBOM NeATEILHOCTH, KOMMYHHUKaIH**;
TaKUMH KaK ayJTupOBaHUE, Tpenap! Menuaau3aitHa™*;
YK-4 TOBOpPEHHE, YTe-HHUE, TUCHMO U IIpoekTHOE CONPOBOKIAECHUE
TIepeBoJI B (hecTuBampbHON peKIaMbl**;
MTOBCETHEBHO-OBITOBOM, Hcropus kuaemarorpada**;
COILMOKYJBTYPHOM, PazButue kpearuBHOTO
y4eOHO-TIpodeccCHOHATBHOMH, MBIIIIeHUS * *;
OopUIHATEHO-TIETIOBOU 1 NmMumk Tepputopmii**;
Hay4IHOH cdepax oOIIeHuUs buznec-aTHKeT**;
TIpodeccronanpHbIiH
WHOCTPAHHBIH SI3bIK
(dakynbraTuB);
BTopoii uHOCTpaHHbIH S3BIK
(mpakTrdeckuit Kypc);
OCHOBBI CO3IaHUA
MeEINATEKCTOB* *;
Crioco6eH OCyIIeCTBIIATh OCHOBBI MEHEIKMEHTA, [IpenauruioMHast MPaKTHKA,;
VK3 COLIMAEHOE B3aNMOZICHUCTBHE OCHOBHI TEOpHH KOMMYHHKAIINH;
1 pealn30BBIBATh CBOIO POJb B Commonorus;
KOMaHJIe

* - 3aMONHSETCS B COOTBETCTBHY ¢ Marpuieil komnerenuuit u CYII OIT BO
** _ 3JIeKTHBHbIC AUCUUIUIHHBI /TPAKTUKU




4. OFBbEM JUCHUILIMHBI 1 BUJIbl YYEEHOM PABOTBI

O6mas TpymoeMkocTh AucuurmuHbl «CoBpeMenHbie popmatel Sales Promotion» cocraBnsieT «4» 3a4eTHBIE eIUHUIIBI
Tabnuya 4.1. Buowl yuebHot pabomuvl no nepuooam 0C8oeHUsl 00pa308amMenbHOU NPOCPAMMDBL 8biCULE20 0OPA308aHUSL OISl OYHOU OopMbL 00YUeHUS.

Cemectp(-b1)

Bupg yueOHoli padoThI BCETO, ak.u. 5

Koumaxmmuas paboma, ax.u 34 34
Jlexmmn (JIK) 17 17

JlaGoparopusie pabotsi (JIP) 0 0
IMpaktiueckne/cemunapckue 3austus (C3) 17 17
Camocmosmenvhas paboma obyuaouuxcs, ax.y. 92 92
Koumponw (sx3amen/3auem c oyenkou), ax.y. 18 18
ak.u.| 144 144

Oo0masi Tpy10eMKOCTb JHCHUILINHBI aK. Y.
3a4.ef. 4 4




5. COAEP)KAHUE JUCLHUIIJINHBI

Tabnuya 5.1. Coodeporcanue oucyuniutvl (MoOYs) no eudam yuebHou pabomot ™

Bun
Homep HaumeHoBaHue pa3iena .
HaumeHoBaHMe TeMbI Conepixanune TeMbl y4ueoHOMI
pa3nena JTUACHHILTAHBI "
padoThI
Sales Promotion — KOMITJIEKC KPaTKOCPOYHBIX CTUMYJIOB (CKUIKHU, KYyTIOHBI, OOHYCHI,
TpeHI-aKINH ), YCKOPSIFOIINX MOKYTIKY W MOBHIMIAIOIINX BOCIPHHAMAEMYIO IIEHHOCTh
1.1 Honsmue  suauerne Sales np enﬁomeﬁﬂz’ :};Ha‘{EHI/Ie' ObIcT 1?;171 yOCT TIPOJaX I/IH-[,Z[I/ICT 1/16p 207 aKTI/I}];aHEﬂ BOPOHKH U JIK, C3
' Promotion B MapkeTHHTE. p ' ) PRUT P Pox PUOYLIH, p ’
KaHAJIOB, TIOAJIEPKKA 3aITyCKOB U TAKTUYECKAass KOPPEKIHS CIIpoca MPH N3MEPUMON OTrade
(incremental sales, redemption rate, ROI).
. Turer u popmer Sales
Pasmen 1 |OcHosel Sales Promotion 1.2 .(‘Jp p CKUIKH, TTOJIAPKH, aKIIHH, KOHKYPCHI. JIK, C3
Promotion
ITnanuposanue: u€tkue nenu u KPI, uncait u cermenTarus [[A, BEIOOp MEXaHUKH U
Oco0eHHOCTH TUTAHUPOBAHUS | LIEHHOCTHOTO TPEUIOKEHH S, OIO/DKET M KaJeHIaph, IPABOBbIC OTPAHMUYCHUS, HHTETPALHS C
1.3 Y OpraHM3allMK yCIEIIHBIX  |ToproBeiMHU U digital-kanamamu. Opranmsarus: coracoBanue ¢ pureiiiom, POSM/kpearus u | JIK, C3
Sales Promotion kammanuii. |IT-HacTpOMKH, JIOTUCTHKA U 3aMachl, aHTH(PPOI 1 COOp TaHHBIX, OMECPAHOHHBINA KOHTPOJIb U
n3Mepenne ¢ dekra (incremental sales, redemption, ROI) ¢ mocnemyromnm pazdopom.
Pa3paboTka 11e51eBhIX
21 MIPOJBHKESHHM JIIsT CermeHTaIums o NOTPEOHOCTSIM, TIOBSICHHUIO U IICHOBON YyBCTBUTEILHOCTH C K. C3
' Pa3IMYHBIX CETMEHTOB (hopMHpOBaHHEM TIEPCOHATN3UPOBAHHBIX MPEIUIOKCHUN ’
ayIUTOPHH.
CTpaTer i MpOIBIIKEHTS 1t WuTerpamnus Sales Promotion |MaTerpamus SP cTpouTcst oT OpeHA-CTpaTerny U Iieliel pocTa: COrlacoBaHUE POJTU MPOMO Ha
Paznen 2 . (I:;[an( p 2.2 B OOIIyI0 MAPKETHHTOBYIO JTanax BOPOHKH, €AUHOE IIEHHOCTHOE COOOIICHHE, IIEHOBAas MOJTUTHKA, TPUOPUTETHHIC JIK, C3
p CTpaTeruio KOMITAHUH. KaHaJbl U cHHXpoH ¢ Meaua/Trade/CRM. Ympasnenue uepe3 oomme KPI
IIpumenenne
73 WHHOBAI[MOHHBIX 1071x0710B 1 |IHHOBanmu B SP: M-nepconanu3auus u npenukrusHbie Tpurrepsl (CDP, real-time), K. C3
' TeXHOJIOTHi B Sales JMHAMHYecKoe LieHooOpa3oBanue, reiiMmudukanys, AR/VR-akruBanuu ’
Promotion.
KittoueBbie METpHUKH IS
Kittouesie MeTpuku SP: ygacTre/peaeMInnH, 0XBaT ¥ MPOHUKHOBEHHNE, MHKPEMEHTAIbHEIC
3.1 n3MepeHust 3G HEKTUBHOCTH . N JIK, C3
. MpoAaXu/BeIpydka u uplift, cpennuii 4ek u yacrora
Sales Promotion.
Onenka 3¢ dexruBHOCTH: ROI M unit-skoHOMUKA (MHKpEMEHTAIbHAS MapiKa — 3aTpaThl),
AHan3 JaHHBIX U OLIEHKA .
MOHUTOPUHT U OLIEHKA 3.2 N JIOBEPHUTEIbHBIC MHTEPBAJIBI M TyBCTBHTEIBHOCTD, A/B 1 ge0-3KCIIepUMEHTHI, ClIEHapHBIN JIK, C3
Paznmen 3 ROI ot nmponBrkeHUA.
Pe3yJBTaToB aHAJN3 7S] ONTUMHU3AINH OIOKETa M IIOBTOPHOTO HHBECTHPOBAHUS.
Keticel ycemnbix Sales
33 Promotion kamMmanuii u Pasbop peanbHbIX KeticoB SP: 1enu, MexaHuKH (LIEHOBBIC/HEIICHOBBIC), KPEaTUB, KAHAJIEI, 3

W3BJICYCHUE YPOKOB JIJIsI
OyIyIINX TIPOEKTOB.

TalMUHT, UCTIOTHCHUE B PUTEHIIC/OHIAHE 1 U3MEPEHHE

* - zamonusiercst Tonbko no OUYHOU popme obyuenus: JIK — nekuuu; JIP — naboparopusie padotsi; C3 — npakTHueCcKre/CEMUHAPCKHE 3aHSITHSL.




6. MATEPUAJIBHO-TEXHUYECKOE OBECIHEYHEHUE JUCIHHUIIVINHBI

Tabnuya 6.1. Mamepuanoho-mexnuyeckoe obecneuerue OUCYUNIUHBL

Crnenuaau3upoBaHHoe
y4yeOHOe/1adopaTopHOe 000pyI0BaHHE,
IO n maTepuaJibl 171 0CBOCHUS
AUCHMIUINHBI (IPH HE00X0IMMOCTH)

Tun ayiuropuu OcHaleHue ayTuTopuu

Aynutopus A71sl IPOBEIEHHS 3aHATHH JTEKIIMOHHOTO
THUIIA, OCHAIIIEHHAs] KOMIUIEKTOM
JlexunonHas CIeLMAIM3UPOBAHHOI MeOeIH; TO0CKOit (3KpaHoM) U
TEXHUYECKUMU CPEICTBAMU MYyIbTUMETNA
Ipe3eHTalHH.

AynuTopus Aisl IPOBEAEHUS 3aHATHI CEMHUHAPCKOTO
TUMAa, TPYNIOBBIX U HHAWBUAYAIbHBIX KOHCYJIBTALUI,
TEKYILETO0 KOHTPOJIS U MPOMEXKYTOUHOH aTTecTaluy,
OCHAIIIEHHAs! KOMIUIEKTOM CIIEUATU3UPOBAHHON
MeOeIi U TEXHUYECKUMH CPEICTBaMK MYJIBTUMEANA
Ipe3eHTalMH.

CemuHapcKas

AyauTopust JuIsi CaMOCTOSITENEHON paboThI
o0yuaronuxcst (MOXKET UCTIONb30BATHCS IS
NPOBE/ICHUS CEMUHAPCKUX 3aHATHH U KOHCYJIbTaluii),
OCHAILIEHHAsI KOMITJIEKTOM CIIeLHaIM3UPOBAHHOM
MeOenu u komnbloTepamu ¢ goctynom B SUOC.

Jms  caMoCTosITeIbHOM
paboTHI

* - ayquTOpUs ISl CAaMOCTOSITEIFHOM padoTs! oOydaronmxcs ykassiBaercst OBSI3ATEJIBHO!

7. YHEBHO-METOAUYECKOE U HTHOOPMALIMOHHOE OBECIIEYEHHUE JUCHHUIIJINHbI

OcHogHas numepamypa:

1. I'puropreB, M. H. Mapxketunr : yueOHuk 1y1st By30B / M. H. I'puropeeB. — 5-¢ u3., nepepad. u
nor. — Mockga : UznatenbctBo FOpaiit, 2024. — 559 c. — (Bwicmiee obpazoBanme). —

ISBN 978-5-534-05818-5. — Texct : anexkrponHsIii / ObpazoBarenbsHas miargopma FOpait [calT]. —
URL: https://urait.ru/bcode/535571 (mata o6pamenus: 21.04.2024).

2. Kpaiinos, I'. H. TexHoyorust moJAroTOBKM U peain3aliii KaMITaHuu 1o pekiaame u PR : yueOHOe
nocobwue s By3oB / I. H. KpaitHoB. — 3-e u3zn., crep. — Cankr-IletepOypr : Jlanp, 2022. — 372 ¢. —
ISBN 978-5-8114-8968-8. — Tekcr : anekTpoHHbI# // JlaHb : 3nekTpoHHO-OnbMmuoTeunas cucrema. — URL:
https://e.lanbook.com/book/185976 (nara obpamenus: 21.04.2024). — PexxuMm qocTyma: 1j1sl aBTOPHU3.
MI0JIb30BAaTEIEH.

Hononnumenvnas aumepamypa:

1. Capkucsin OBUK.

AKTyapHBIE BOIIPOCHI pekiiaMbl : coopHuk crareit / O. CapkucsH, M. Kuproxuna, H. J)KaBoponkosa. - M. :
Hrio-Ton, 2004. - 148 c. : un. - 0.00.

2. Kmers, E. B. lludporoii mapketunr / E. b. Kmets, H. A. FOpuenko. — Canxkr-IletepOypr : JIanp,
2023. — 128 ¢. — ISBN 978-5-507-46792-1. — TexcT : 3neKTpoHHbIH // JIaHb :
ANEeKTPOHHO-O0nOMoTeuHas cuctema. — URL: https://e.lanbook.com/book/345998 (nara oGparmienus:
21.04.2024). — Pexxum mocTyna: AJis aBTOPH3. TIOJIb30BaTENCH.

3. Kapmiosa, C. B. Bpenaunr : yueOHUK 1 MpaKTUKYM JUTsl MpUKiIaaHoro 6akanaspuara / C. B. Kapmoga,
H. K. 3axapenko. — 2-e u3., nepepad. u gom. — Mocksa : M3garensctBo FOpaiit, 2023. — 439 ¢. —
(bakanaBp. Akanemuueckuii kypc). — ISBN 978-5-9916-3732-9. — TekcT : 3neKTpOoHHBIH //
O6pazoBarenbHas miatdopma FOpaiit [caitt]. — URL: https://urait.ru/bcode/532697 (nara obpamenus:
21.04.2024).

4. CunsieBa, 1. M. Pekiniama 1 CBsI3H C OOIIIECTBEHHOCTHIO : yueOHUK 1715 By30B / M. M. CunsieBa,
O. H. Xwunsrosa, /1. A. XKuibnoB. — Mocksa : MznarensctBo HOpaiit, 2024. — 552 ¢. — (Bricmee
obpazoBanmne). — [SBN 978-5-534-14843-5. — Tekct : anekrpoHHbIH / OOpazoBarenpHas miardgopma
FOpaiir [caiiT]. — URL: https://urait.ru/bcode/535593 (mara obpamenus: 21.04.2024).
Pecypcol ungpopmayuonno-menexommynuxayuonnou cemu « Mumepremny:

1. ObC PY/IH u croponnune ObC, kK KOTOpbIM CTyAEHTHl YHUBEPCUTETA UMEIOT AOCTYN Ha OCHOBAaHUU
3aKJTFOYEHHBIX IOTOBOPOB




- OnexrponHo-ombanoreynas cucrema PYJIH — ObC PY/IH http://lib.rudn.ru/MegaPro/Web
- OBC «YHuBepcurerckas oubnuoreka onnaitn» http://www.biblioclub.ru
- OBC KOpaiit http://www.biblio-online.ru
- OBC «Koncynbrant crynenray www.studentlibrary.ru
- OBC «Tpourkuit MOCT»
2. ba3bl TaHHBIX U TIOUCKOBBIC CHCTEMBI
- OJIEKTPOHHBIA (POH]T TPABOBOM U HOPMATUBHO-TEXHUYECKOU JOKyMeHTaIuu http://docs.cntd.ru/
- mouckoBas cuctema SAnpekc https://www.yandex.ru/
- mouckoBas cuctema Google https://www.google.ru/
- pedeparuBnas 6a3a ganabix SCOPUS http://www.elsevierscience.ru/products/scopus/

Vuebno-memoouueckue mamepuanvl 05t CAMOCMOAMENbHOU Pabomuvl 00yYaAWUXCI NPU OCBOEHUU
OUCYUNTUHBL/MOOYIS*:

1. Kypc nexnnmii mo auctumnae «CoBpemeHHbie popmarsl Sales Promotiony.

* - Bce yueOHO-METOANUECKUE MaTepHaIbl 1711 CaMOCTOATEIbHONH paboThl 00yHaIOIMXCS Pa3MEILAIOTCS B COOTBETCTBHUU C JEHCTBYIOIMM
NopsAAKOM Ha crpanule aucuuuinssl B TYUC!
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