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1. EJIb OCBOEHMA JUCIIUITVIMHbI

JlucumiuinHa «YTpaBiIeHHE MPOCKTaMU B apXUTEKTYPHOH JESITEIBHOCTH» BXOIUT B
MpOrpaMMy MarucTpatypel «[ paJloCTPOUTENLCTBO U PA3BUTHE TOPOJCKHX CHCTEM» 10
HarpasieHuto 07.04.04 «I'pagocTpouTensCcTBO» U U3ydaercs B 3 cemecTtpe 2 Kypcea. Jucuuminny
peanmsyet Kadenpa apxurektypsl 1 pecTaBpanud . JJucuuInimHa cocTouT U3 4 pasznenos u 19 tem
1 HampaBlieHa Ha u3ydenue theory and practice of advertising and PR; methods for assessing their
effectiveness; theory and methodology of marketing research.

[enbto ocBoeHus nucuuIuinHbl aBisgercs studying the theoretical foundations and practical
skills in the field of advertising in architecture, as well as giving the student a systematic
understanding of public relations as an independent scientific discipline and one of the
components of the marketing communications complex, showing the role and capabilities of PR in
promoting architectural projects.

2. TPEBOBAHUSA K PE3YJIBTATAM OCBOEHUSA JUCHUIITINHBI
OcBoeHHE AUCHMIUIMHBI «YTIPaBJICHUE TPOCKTAMU B AapXUTEKTYpHOH JAEATEIHLHOCTI
HampaBIeHO Ha (QOpMHUpPOBaHWE Yy OOYYAIOMIMXCS CIEAYIONMX KOMIIETEHIMH (4acTu

KOMITCTCHIIHH ):

Tabnuya 2.1. Ilepeuenv komnemenyuil, opmupyemvix y 00YYAOUWUXCA NPU OCBOCHUU
OUCYUNIUHBL (Pe3YTbmMAambl 0C80eHUsL OUCYUNTIUHBL)

HHILHK&TOPLI JOCTHIKCHU A KOMIIETCHIINH

Mudp Komnerennus N
(B paMKax JaHHOM JMCIUIUIMHBI)

[IK-1.1 3HaeT MeTOHOIOTHIO (POPMHUPOBAHUS U PA3BUTHUS
WH)XEHEpHO! (KOMMYHANBHOM), TPAaHCIIOPTHOHN U COLMAIbHON
HHPPACTPYKTYPhI, TCPPUTOPUHA U TIOCCIICHHIH;

[TK-1.2 YMmeet BeIOMpATh U UCIIOJIB30BATh IPOTPAMMHOE
obecrieueHne, B TOM YHCIIE COBPEMEHHBIE CPEACTBA

Crnoco0eH MOArOTOBHUTH IMPOEKTHI
JOKYMEHTOB TEPPUTOPUATEHOTO

TUTAHUPOBAHH,
reorH(OPMALOHHBIX CUCTEM U HH(POPMAIMOHHO-
TpaloCTPOUTEIHHOTO .
KOMMYHUKAIIHOHHBIX TEXHOJIOTHH, ITPH ITIOATOTOBKE ITPOEKTOB
[K-1 30HUPOBAHMSL, HOPMAaTUBOB
JOKyMEHTOB TEPPHUTOPHAIFHOTO TUTAHUPOBAHHS,
IpafloCTPOUTEIBHOTO

TPaIOCTPOUTEIEHOTO 30HUPOBAHHUS, HOPMATHBOB
TPaZOCTPOUTEIEHOTO MPOSKTHPOBAHUS H JOKYMEHTAIIHH 10
TUTAHUPOBKE TEPPUTOPHH;

[1K-1.3 Bnageet MeTo1aMU OJATOTOBKH OCHOBHOM YacTH MPOEKTa
TUTAHUPOBKHU TEPPUTOPHH U MTPOEKTA MEKEBAHUS TEPPUTOPUH,
BKJIIOUAsi MaTepUajbl IO UX 000CHOBAHHMIO;

IIPOEKTUPOBAHUS U
JIOKyMEHTalUU 110 [IIaHUPOBKE
TEPPUTOPUI

ITK-3.1 3HaeT cpencTBa U METOAbI HHGOPMAIIMOHHOTO
obecreueHus rpaloCTPOUTEIHHON JAESITENFHOCTH;

[1K-3.2 YMmeeT npuMeHsTh TpeOOBaHUSI HOPMATHBHBIX ITPABOBBIX
akToB Poccuiickoit @enepanuu B MpoLecce CorinacoBaHus
MIPOEKTOB JOKYMEHTOB TEPPUTOPUAIBEHOTO TUTAHUPOBAHMUS,
TPaIoOCTPOUTEIEHOTO 30HUPOBAHHUS, HOPMATHBOB
TPagOCTPOUTEIEHOTO MPOSKTHPOBAHUS U JOKYMEHTAIIHH 10

Crnoco6eH oCyIecTBIATh
COTJIACOBAHHE U YTBEPKICHHUE
IIPOEKTOB JIOKYMEHTOB

TEPPUTOPUATTBHOTO 9 N

IDTAHUPOBKE TEPPUTOPHIA B OpraHaX TOCYAapCTBEHHOU BIIACTH,
TUIAaHWPOBAHUS,

OpraHax MECTHOTO CaMOYTIPABIICHUS, B HHBIX YITOJTHOMOYCHHBIX

IK-3 rpajioCTPOUTENILHOTO N
OpraHU3aIUsIX, a TAKKE B paMKax OOIIECTBEHHBIX 00CYXKICHUIA

30HMPOBaHUS, HOPMATHBOB o
(myOnMYHBIX CiTyLIaHuil);
rpaIoCTPOUTEIBHOTO

I1K-3.3 Bnaneet mpuemamu pa3MellieHUs CBEACHUI, JOKYMEHTOB,
MaTepuaoB, YTBEPKACHHBIX TOKYMEHTOB TEPPUTOPHAIBEHOTO
TUIAHWPOBAHUS, TPAJIOCTPOUTEIHHOTO 30HUPOBAHUSI, HOPMATHBOB
IPaIoCTPOUTEILHOTO MPOSKTUPOBAHHS Y JOKYMEHTAIMH IO
IUTAHUPOBKE TEPPUTOPHIN B TOCYAAPCTBEHHONW MH(OPMALMOHHON
crcTeMe 00eCeYeHHs IPalOCTPOUTEILHON AEATEIBHOCTH
Poccuiickoit Denepanmu;

MIPOCKTUPOBAHUS U
JOKyMEHTAIINH 110 TUTaHUPOBKE
TEPPUTOPUI




3. MECTO JUCIMIIJIMHBI B CTPYKTYPE OII BO

JucuumnuHa «YmpaBieHHEe NPOEKTaMUu B apXUTEKTYpHOU AESITENbHOCTU» OTHOCUTCS K
gact, (popMHpyeMol ydacTHUKAMH OOpa30BaTeNbHBIX OTHOIICHWH Onoka 1 «/lucruruimHb
(Momymn )» oOpa3oBaTeNbHOM MPOrpaMMbl BBICIIIETO 0OPa30BaHMSL.

B pamkax oOpa3oBaTelbHON NporpamMMbl BBICHIETO O0pa3oBaHHA OOydaIOIIMECs TaKXKe
OCBaWBAIOT JpPyrue JUCHUIUIMHBI W/MJIW  TPAKTHUKH, CIOCOOCTBYIONINE  JIOCTHXKCHHUIO
3aIJIAaHUPOBAHHBIX  PE3yJbTATOB OCBOCHUS  JUCIHUIUIMHBI  «YTpaBlIeHWE TMPOEKTaMH B

APXUTEKTYPHOMU JAEATEIBHOCTH.

Tabnuya 3.1. Ilepeuenv komnonenmos OII BO,

3Anl1dHUpPpOBAHHbLX pe3)lbmamoe OC60E€HUA OMCZ/;MI’UZMHbl

cnoco6cm6yi0u;ux OOCIUICEHUIO

IIpenmecrByomue Mocaenyromue
Hug Haumenosanue nncﬁuinnHLJMol;ll JIH nncunnﬂnill}l’ﬂ/nlfon JIN
P KOMIIeTeHIIHH X Yo, * YT
NMPaKTHKH NMPaKTHKH
Komnviomepnuvie mexnonozuu 6
epadocmpoumenvcmee **,
Cmpamezuu pazeumusi
NOCMUHOYCMPUATLHBIX
CriocobeH MoATrOTOBHUTH meppumoputi**;
TIPOEKTHI JOKYMEHTOB KommekcHoe rpafocTpouTenbHOe
TEPPUTOPUAIIBHOTO IIPOEKTUPOBAHHE;
IUTaHUPOBAHHUA, [MpennpoexTHble nccnenoBanusa B | TexHomornueckas (IIPOEKTHO-
MK-1 TPagOCTPOUTEIEHOTO TPagOCTPOUTEIILCTBE; TEXHOJIOTUYECKast) PaKTHKA;
30HHPOBAHUS, HOPMATHBOB OCHOBBI TEOpUH [pexaumiomMHas npakTUKa;
TpafOCTPOUTEIBHOTO TpaZioCTPOUTENIHCTBA U PAIOHHOM
MPOEKTUPOBAHUS U TUIAHUPOBKH;
JIOKyMEHTAITUH 10 I'eonHpOpMaAIIMOHHBIE CUCTEMBI U
IUTAHUPOBKE TEPPUTOPHI UX IPUMEHEHUE;
Texnonorngeckas (IPOEKTHO-
TEXHOJIOTUYECKast) IPAKTHUKA
(yuebHas);
OcHosbl meopuu
2padocmpoumenbCcmed U patioHHoU
NIAAHUPOBKU,
Crnoco0eH OCyIIeCTBIATh
Komnviomepnuvie mexnonozuu 6
COTJIACOBaHUE U oo
epadocmpoumenscmee™**;
yTBEPXKICHHE POSKTOB
Cmpamezauu pazeumusi
JIOKyMEHTOB
NOCMUHOYCMPUATbHBIX
TEPPUTOPHAIIBHOTO e Hayuno-uccienoBarenbckas
meppumoputi**;
IUTAaHUPOBAHUS, pabora;
I1K-3 Komnnexcnoe epadocmpoumensroe
TpasloCTPOUTEIHHOTO [MpexaumiomMHas MpaKkTHKa;
npoexmuposanue;
30HHPOBAHUS, HOPMaTHBOB
Ipeonpoexmusie uccredosanus 6
TpaloCTPOUTEIHHOTO
2padocmpoumenscmee;

MPOEKTHUPOBAHUSA U
JIOKyMEHTalUHU 110
IIJIaHUPOBKE TEPPUTOPUIL

Hayuno-uccredosamenvcras
paboma (nonyyerue nepeUYHbIX
HABbIKO8 HAYUHO-
uccne008amensCkoi pabomot);

* - 3aII0JIHSIETCS] B COOTBETCTBUHM ¢ MaTpHueil komnereHimid u CYII OIT BO

** - 3JIEeKTHBHBIC TUCLIUIUTHHBI /TIPAKTHKA




4. OBBEM JIJUCHUILJIMHBI U BUJIbl YYEBHOM PABOTHI

OO61mas TpyA0eMKOCTh AUCHUIIINHBI « Y IPaBJICHUE MPOEKTaMHU B apXUTEKTYPHOU AESTEIBHOCTI COCTaBISET «3» 3aueTHbIC €ANMHHUIIBI.
Tabauya 4.1. Buowl yuebHnou pabomvl no nepuooam O0C8OeHUsl 00PA308aAMeNbHOU NPOSPAMMbL blcuiec0 00pa308anus Ol OYHOU GHOopMbl
00yueHusl.

Bua yuyeOHo# padoTsl BCEI'O, ak.u. CEMEC3T p(-bD)
Konmaxmmnas paboma, ax.u. 36 36
Jlexnnu (JIK) 18 18
JlaGopatopusie padotsl (JIP) 0 0
[Ipaktuueckue/cemunapckue 3auatus (C3) 18 18
Camocmosmenvnas paboma 06y4aiowuxcs, ax.u. 72 72
Koumponw (sx3amen/3auem c oyeHkoil), ax.u. 0 0
O01masi Tpy10eMKOCTh AU CHHIINHBI aK.4. 108 108
3a4.e/1. 3 3




5. COAEPKAHUE JUCIUIIJIMHBI

Tabauya 5.1. Coodepoicarue oucyuniunsvl (Mo0yis) no euoam y4ebHou pabomol

Bup
Homep HaumenoBanue pasaesa .
HaumeHnoBaHue TeMbl Copep:xaHue TeMbl y4eOHo
paszeJia JUCHHUILIHHBI .
padoThI

The topic explores how art in the modern world serves to critically
engage with spatial, social, and environmental issues while fostering
innovative thinking and human-centered values within architectural
1.1 The main tasks of art in the modern world. project management. It examines the key tasks of art, such as JIK, C3
shaping cultural identity, enhancing aesthetic quality of the built
environment, and driving creative problem-solving in
multidisciplinary design processes.

The topic explores various structural models for managing creative
teams in architectural projects, including studio-based, matrix, and
1.2 |Forms of organization of creative projects. networked forms. It analyzes how different organizational JIK, C3
frameworks impact design collaboration, decision-making, and
project efficiency.

The topic explores how different organizational models (e.g.,
individual studios, collectives, or corporate structures) influence
The importance of forms of organization of creative output and artistic evolution within architectural design. It
creative activity in the development of art. further examines the balance between creative freedom and
managerial efficiency, highlighting how structured collaboration can
enhance innovation in art and architectural projects.

1.3 JIK, C3
Advertising and PR as forms

P 1 .. . .
asnet of organizing creative projects

The topic examines the key economic, social, and market-driven
factors that shape advertising development, including target
Factors influencing the development of audience behavior, technological trends, and competitive pressures.
advertising. It also analyzes how strategic advertising influences project
positioning and stakeholder decision-making in architectural
management.

1.4 JIK, C3

The topic explores the unique characteristics and strategies involved
in designing public relations campaigns for architectural projects,
Features of the development of forms of PR including stakeholder engagement and brand image formation. It
companies. also covers the adaptation of traditional PR methods to address the
specific visual, spatial, and professional demands of the architecture
industry.

1.5 JIK, C3

The topic explores how contemporary art practices shape strategic
decision-making, audience engagement, and project curation within | JIK, C3
architectural project management. It also examines the art

Contemporary art and its influence on the

I. R
6 activities of an art manager.




Homep
pazaena

HaumeHnoBanue pasaeJia
JUCHHUIITUHBI

HaunmeHoBaHue TeMbI

Coaep:xanue TeMbl

Bun
y4eOHo
padoThr*

manager’s role in integrating current artistic trends into architectural
contexts to foster innovation and cultural value.

Pasnen 2

World and Russian
advertising

2.1

Historical stages of development and formation
of the global advertising market.

The topic traces the evolution of the global advertising market from
ancient oral and visual announcements to the mass media boom of
the 19th—20th centuries. It further examines key transformations
driven by industrialization, globalization, and digitalization,
highlighting shifts in media channels, consumer targeting, and
regulatory frameworks.

JIK, C3

2.2

Laws of formation of the global creative
industry as a system.

The topic explores the key structural and functional patterns driving
the emergence and evolution of the global creative industry as an
interconnected system. It examines how creative sectors
(architecture, design, media, arts) integrate economically,
institutionally, and technologically across national borders.

JIK, C3

23

The importance of advertising in the life of
society: positive and negative aspects.

The topic explores how advertising shapes public awareness,
consumer behavior, and cultural values in society, while also
critically examining its negative impacts such as manipulation,
overconsumption, and the spread of unrealistic standards.

JIK, C3

2.4

Historical aspects of the development of
domestic advertising and its current state.

The topic explores the evolution of domestic advertising from its
early historical roots through key socio-economic transformations,
while also analyzing its current structural, regulatory, and
technological characteristics within the modern media landscape.

JIK, C3

2.5

Features and characteristic features of the
development of domestic advertising.

The topic examines the historical and cultural evolution of domestic
advertising, highlighting its unique adaptation to local consumer
psychology, media regulations, and artistic traditions. It also
analyzes key characteristics such as the shift from functional
messaging to emotional branding and the influence of state-
controlled versus market-driven advertising models.

JIK, C3

Paznen 3

Production aspects of
advertising and PR companies

3.1

The emergence of a production process
management system in PR companies.

The topic explores how public relations (PR) companies develop
structured production process management systems, focusing on the
transition from ad-hoc task handling to systematic workflow
coordination. It examines key drivers, stages, and methodologies
that shape the emergence of such systems to optimize efficiency and
project outcomes in architectural communication.

JIK, C3

32

The role of management activities and its
reflection in the system of modern advertising.

The topic explores how management functions (planning,
organization, coordination, and control) are reflected in modern
advertising strategies, particularly in the context of architectural

JIK, C3




Homep
pazaena

HaumeHnoBanue pasaeJia
JUCHHUIITUHBI

HaunmeHoBaHue TeMbI

Coaep:xanue TeMbl

Bun
y4eOHo
padoThr*

project promotion. It examines the role of managerial decision-
making in shaping advertising content, media channels, and
audience targeting to enhance the visibility and success of
architectural designs.

33

Advertising management mechanisms.

Analysis of strategic advertising tools and communication channels
for promoting architectural projects, including budget allocation,
target audience identification, and performance evaluation
mechanisms.

JIK, C3

34

General characteristics of advertising products.

This topic covers the fundamental classification, structure, and
functional roles of advertising products in architectural project
management. It focuses on their visual, informational, and
persuasive characteristics as tools for promoting architectural
concepts and services.

JIK, C3

35

The importance of technologies in art
management and their specificity.

The course explores how digital tools (e.g., CRM systems, VR/AR,
data analytics, and blockchain) optimize art management processes,
while also addressing the unique challenges of integrating
technology without compromising artistic authenticity and audience
engagement.

JIK, C3

Pasnen 4

Sales technologies in art
management.

4.1

The concept of sales technology.

The concept of sales technology refers to the strategic framework,
tools, and digital systems (such as CRM, automation, and AI) used
to manage and optimize the selling process. It encompasses
methodologies that streamline customer engagement, track sales
funnels, and enhance decision-making to improve overall sales
efficiency and effectiveness.

JIK, C3

4.2

Types of sales strategies.

This topic examines the main categories of sales strategies,
including B2B vs. B2C, direct vs. indirect, and digital vs. traditional
approaches. It also covers how strategic choices are adapted based
on product type, market conditions, and customer lifecycle stages.

JIK, C3

43

Peculiarities of pricing in the field of design.

The course examines the key factors influencing cost formation in
design, including intellectual property, project complexity, and
client value. It also covers specific pricing models and strategies
unique to the design industry, distinguishing them from standard
construction or industrial costing.

JIK, C3

* - 3amomasiercs Tonbko o OUHOM dopme obyuenus: JIK — aexyuu,; JIP — rabopamoprule pabomsi; C3 — npakmuyecKkue/ceMuHapcKue 3aHamusl.




6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJIMHBI

Tabnuya 6.1. MamepuaneHo-mexnuueckoe obecneuerue OUCYUNIUHbL

Tun aynuropuu

OcHaleHue ayIuTOpuU

Cneunajau3upoBaHHOe
yueOHOe/1adopaTopHoe
obopynoBanme, [1O u
MAaTepHaJIbl J1J151 OCBOEHHSA
AMCUMILTUHBI
(nmpu HEOOXOAMMOCTH)

Aynutopus JUisl IPOBEICHUS 3aHATUN
JIEKIIMOHHOI'O THIIa, OCHAILIEHHAS

A set of specialized
furniture, a marker board.

JlexmoHHast KOMILIEKTOM crienuanusupoannoii medenn; | SAMSUNG plasma TV
JIOCKOH (3KpaHOM) U TEXHUYECKUMHU with a diagonal of 46
CPEJICTBAMHU MYJIbTUMEIHA MTPE3CHTAIIHIH. inches.
Aynutopust JUTsl IPOBEICHUS 3aHATHN
CEMHUHAPCKOT0 TUTIA, TPYIIIOBBIX H
WH/IMBUYaJIbHBIX KOHCYJIbTAIUN, TEKYILETO
KOHTPOJISI U IPOMEKYTOUHOM aTTECTaIHH, A set of specialized
Cemunapckas :
OCHAIlleHHAd KOMIUIEKTOM furniture, a marker board.
CIeNUaTU3UPOBAHHON MeOenu u
TEXHUYECKUMH CPEJICTBAMH MYJIbTUMEINA
IIPE3CHTALMMN.
AynuTOpHS TSI CAMOCTOSITEIIBHON pabOThI -
06y . aloﬁmxf:[a (Moxer chonbgoBaI;bca TUTSt A set of specialized
Jus I z;eﬂeHHH CEeMHHAPCKHUX 3aHATHH U furniture, a marker board.
CcaMOCTOATENbHO | P . p SAMSUNG plasma TV
N KOHCYJIbTAIINi ), OCHAIIICHHAS KOMILICKTOM . :
i paboTHI . with a diagonal of 46
CHeIUATH3UPOBAHHON MeOeH U inches

KoMmnbioTepamu ¢ goctynom B SUOC.

* - ayTUTOPHS IS CAMOCTOSTEIBHOM padoThl obydatomuxcs ykaseiBaercss OBAZATEJIBHO!

7.  VUYEBHO-METOJUYECKOE
JUCLHUNINHBI

OcnosHnas numepamypa:
1. Arutyunova, E.A. Fundamentals of advertising [Electronic resource]: workshop / E.A.
Arutyunova. - Stavropol: North Caucasus Federal University, 2015. - 122 p. - EBS “IPRbooks” -
Access mode: http://www.iprbookshop.ru/62977.htm
2. Kuzmina, O.G. Integrated marketing communications. Theory and practice of
advertising [Electronic resource]: textbook / O.G. Kuzmina, O.Yu. Posukhova. - M.: RIOR:

INFRA-M, 2018. - 187 p. - EBS “Znanium.com” - Access mode:

http://znanium.com/catalog/product/953324

3. Advertising activity [Electronic resource]: textbook / ed. V.D. Sekerina. - M.: INFRA-
M, 2013. - 282 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/350960
Hononnumenvras iumepamypa:

1. Shishova, N.V. Theory and practice of advertising [Electronic resource]: textbook /
Shishova N.V., Podoprigora A.S., Akulich T.V. - M.: INFRA-M, 2015. - 144 p. - EBS
“Znanium.com” - Access mode: http://znanium.com/catalog/product/362871

2. Klyuev Yu. V. Theory and practice of mass information: textbook Direct-Media,
M.|Berlin, 2015, 100 http://biblioclub.ru/index.php?page=book red&id=429884
Pecypcol unghopmayuonno-menrekoMmMyHuUKayuoHHoU cemu «Mumepremy:

n HNHPOPMALIMOHHOE

OBECIIEYEHHE




1. ObC PY1H u ctoponnue ObC, Kk KOTOPBIM CTYI€HTHl YHUBEPCUTETA UMEIOT IOCTYII
Ha OCHOBAHHH 3aKJIFOYCHHBIX JIOTOBOPOB
- DnexTpoHHo-OmOmMoTeuynas cuctema PY/IH — ObC PY JIH
http://lib.rudn.ru/MegaPro/Web
- OBC «YuuBepcurterckas 6ubauoreka onnan» http://www.biblioclub.ru
- OBC HOpaiit http://www.biblio-online.ru
- ObC «KoncynbTant crynentay www.studentlibrary.ru
- OBC «Tpounxkuit MmocT»
2. ba3bl JaHHBIX U TOMCKOBBIE CHCTEMBI
- DJIEKTPOHHBIN (POH]I TPAaBOBON M HOPMATUBHO-TEXHUYECKOHN TOKYMEHTAIIHI
http://docs.cntd.ru/
- mouckoBas cucrema Sumekc https://www.yandex.ru/
- mouckoBas cucrema Google https://www.google.ru/
- pedeparuBnas 6a3za qanasix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuanvt 0 camocmoamenbHol pabomol 00YUaAOWUXCS NPU
0CB80EeHUU OUCYUNTUHBL/MOOYIA*:
1. Kypc nexnuii 1o AMCHUIUIMHE «Y IPaBI€HUE IPOCKTAMHU B apPXUTEKTYPHOMN
JESTEIILHOCTI.

* - Bce yuyeOHO-METOUUECKUEe MaTepHaibl s CaMOCTOSTENbHOW paboThl 00yUYaOLIUXCs
pa3MenarTcs B COOTBETCTBUHU € JEHCTBYIOIIUM NOPSAAKOM Ha cTpanule aucuuiiuiel B TYUC!



PABPABOTYMUK:

Crapuuii npenojiaBaresnb

Kanyrun Anexcanap
Hukomnaesuu

Honoscnocmo, BYTT

PYKOBOJIUTEJIb BYII:

ITloonuce

Damunus U.0.

I'apexun Urops

3aBenyronuii kKageapoit Hukomnaepuu
Honocnocmo BYIT ITloonuce Damunus U.0.
PYKOBOJIUTEJD OII BO:

3aBenyronuii kKageapoit

I'appxun Urops
Hwukonaesnu

JMonoscnocmos, BYIT

Toonuce

Damunus 1.0.

10



	РАБОЧАЯ ПРОГРАММА ДИСЦИПЛИНЫ

