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1. EJIb OCBOEHMA JUCIIUITJIMHbI

Juciumuna «Digital marketing» BxoauT B mporpammy Maructparypbl «MexTyHapOIHbIH
MapKeTUHr» 1o HampabiieHuo 38.04.02 «MeHeKMEeHT» W u3ydaercs B 3 cemecTtpe 2 Kypca.
Hucuummuny peanusyet Kadenpa mapkerunra. J{MCIUIUIMHA COCTOUT U3 3 paslienoB U 9 TeM U
HampaBJieHa Ha U3y4YCHHE

Llenbto OCBOEHUS JHCLUIUIMHBI
Marketing» siBnsiercst GopMUpOBaHHE Yy CTYJEHTOB KOMIIETEHLUH B MPAKTUYECKOM OBJIAJCHUU
TEXHOJIOTUSIMA ¥ HHCTPYMEHTapueM IU(PPOBOro MapKeTHHra i 3 ()eKTUBHOrO penieHus 3a1ad
KOMIUIEKCa MapKETHHTA.

aprsiercs Llenpto ocBoeHus aucuumuinHbl - «Digital

2. TPEBOBAHMA K PE3YJIBbTATAM OCBOEHUMA JUCIUITJIMHDbI

OcBoeHue

JUCHUITIINHBI

«Digital

marketing» wHampaBieHo Ha (QOpPMHpPOBAHHE Yy

00yYaroImuxcs CIeAYIONINX KOMIIETCHIUH (YaCTH KOMITETECHIINN )

Tabnuya 2.1. Ilepeuenv komnemenyuil, Gopmupyemvix y 00yYAIOWUXCL NPU OCBOEHUU
OUCYUNTIUHBL (Pe3VTbmambvl 0C80EHUS OUCYUNTIUHDL)

I/IHZ[I/IKaTOp])I JOCTHIKCHUS KOMIICTCHIUHN

Iudp Komnerennus N
(B pamMKax JaHHOW JTHCIUIIIIMHBI)
YK-6.1 KoHTponupyeT KOJIUIECTBO BPEMEHH, TOTPAYSHHOTO Ha
KOHKPETHBIC BUJIBI AEATEIBHOCTH;
VYK-6.2 BeipabaTsiBacT HHCTPYMEHTHI i METOBI YIIPABJICHUS
CriocoOeH onpeaeauTh U P py yrip .
BpPEMEHEM IIPH BBINOJIHEHUH KOHKPETHBIX 3ajay, IPOEKTOB, IIefel;
peann3oBaTh IPUOPUTETHI
o VK-6.3 AHanu3upyeT CBOU pecypchl U UX Mpees! (INYHOCTHBIE,
YK-6 COOCTBEHHOH JIESTENBHOCTH U
CUTyaTHBHBIE, BDEMEHHBIC U T.JI.), JUISl YCIICIIHOTO BBITOJHEHUS
CIIOCOOBI €€ COBEPIICHCTBOBAHUS 2
MIOCTaBJICHHOH 3a1a4M;
Ha OCHOBE CAMOOIICHKH
YK-6.4 Pacnipenenser 3aqaqu Ha JOJITO-, CPETHE- U
KPaTKOCPOUYHBIE ¢ 0OOCHOBAHHEM AKTYaIbHOCTH U aHAJIN3A
pecypcoB [UIsl X BBITIOJHEHUS;
Crioco0eH KpUTHIECKU OIIK-6.1 Bnaneet mudpoBBIMU TEXHOIOTHUSAMH IS YCIIEIITHOTO
OLICHNBATh BO3MOKHOCTH penieHust mpodecCHOHANBHBIX 33/1a4;
IU(POBBIX TEXHOJIOTHIA JIJIsI OIIK-6.2 Cnocoben pabotaTh ¢ HIU(PPOBBIMU JTAHHBIMH, OLIEHUBATh
OIIK-6 pemeHus MpoeCCUOHANBHBIX  |MX UCTOYHHUKH U PEIEBaHTHOCTE;
3amay, pabotats ¢ nupposeiMu  |OTIK-6.3 YMeeT mpuMeHsITh 00IIHE WK CIICIIHATH3UPOBAHHBIC
JTaHHBIMM, OL[CHUBATh MX MaKeThl MPUKJIAHBIX IPOTPaMM, NpeIHa3HAUYCHHBIX IS
HCTOYHHMKH M PEJICBAHTHOCTh | BBINOJHEHHS MPO(EeCCHOHANIBHBIX 3a/1a4;
ITKO-2.1 3HaeT, kak OCyIIECTBIIAETCS BEIOOP HHHOBALIMI B
obacTu mpodecCHOHATIBHON AEATEIHHOCTH (KOMMEPUECKOH, UITH
MapKeTHHTOBOMH, MIIM PEKIAMHOM, WIIN JIOTUCTUIECKOH, MITH
CrocoOeH K pa3paboTke TOBApOBETHON);
BHEJIPEHNUIO HHHOBALIMOHHBIX [TKO-2.2 CrocobeH paboTath ¢ nu(ppOBEIMU TaHHBIMHU, OIICHUBATH
KO-2 TOBapoOB U HEMATEpUANIBHBIX  |MX UCTOYHHUKH U PEIIEBAHTHOCTH;
aKTUBOB M ymnpasieHud umu Ha |[IKO-2.3 Ymeet npoBOAUTh aHANU3 U OUEHKY UX Y9KOHOMUYECKOU
MEXTyHapOJHBIX PBIHKAX 3¢ GEKTHBHOCTH HHHOBAIIMOHHBIX IPOIYKTOB;
KOMITaHUU [TIKO-2.4 Bnaneet MmeTogaMu pa3pabOTKH U OIICHKH
3¢ GEKTHBHOCTH MHHOBAIIMOHHBIX TOPTOBO-TEXHOJIOTHIECKHX, WIIN
MapKETHHTOBBIX, WIIN JIOTUCTUYECKHX, WIH PEKJIAMHBIX
TEXHOJIOTHH;
ITKO-5.1 3naeT ocHOBHBIE (POPMATHI MAPKETHHTOBBIX
KOMMYHHUKAIMHA Ha MEXTyHApPOIHBIX PHIHKAX;
CnocobeH k pa3paboTke, ITKO-5.2 3naer crieruuky paboThl ¢ pa3HBIMA HHCTPYMEHTaMHU
BHEAPEHUIO U MPOABUKEHHUS HA MEXKTyHAPOJAHOM YPOBHE;
ITIKO-5 coBepiieHCTBOBaHMIO cucteMbsl  [[TKO-5.3 YMeeT opueHTHPOBATHCS B COBPEMEHHBIX METOIaX

MAapKETUHI'OBbIX KOMMyHI/IKaIII/Iﬁ
MG)K,HyHapO,HHOfI KOMITaHUH

MPOABHKEHHS HA MEXKIYHAPOIHBIX PHIHKAX;
ITKO-5.4 YMeet BbIpabaThIBaTh CTPaTErn4eCKHe MapKeTHHIOBEIE
pelieHust B 00JIacTH peKJIaMbl;

ITKO-5.5 YMeeT cOCTaBHUTh IJIaH PEKJIAMHON KaMITaHUHY,




HIugp

Komnerennus

HNHanKaTopsl 10CTHKEHNS KOMIETEHIINT
(B paMKax JaHHOUW TUCUUTUIMHBI)

ITKO-5.6 Bnaneet HaBBIKaMU OILEHKH 3((PEKTUBHOCTH CTPATETHH
NPOABMKSHUS HA MEXIYHAPOIHBIX PhIHKAX;

3. MECTO JUCIMIIJIMHBI B CTPYKTYPE OII BO

Juctummna «Digital marketing» otHocuTes kK 00s3aTenbHOM yacTu 010Ka 1 «/{UCHMIITHHBL

(Momynn)» 00pazoBaTeNbHON IPOTPAMMBI BBICIIIETO 0Opa30BaHUS.

B pamkax oOpa3oBaresbHOM HpOrpaMMbl BhICHIETO OOpa30BaHUS OOydaIOIIMECs TaKKe

OCBauBarOT CHOCO6CTBYI-OI_HI/IC

apyrue

JUCIUILINHBI

W/WATW  TIPAKTHKH,

3aIJIaHUPOBAHHBIX PE3YIIbTaTOB OCBOeHMs quctuiuinhbl «Digital marketingy.

Tabnuya 3.1. Ilepeuenv xomnonenmos OI1 BO, cnocobcmgyowux 00CMUdMdCEHUIO
3aAnjIAHUPOBAHRHbBIX pe3)lbmamoe OC60EHUA ducuunﬂqul
HpenmecrByromue Hocaenywomue
Mudg Haumenosanue anczu)::mnﬂbJMOL; JIM ZIHCHI/IHJ]HH)IZI/I\];JO}J JIN
P KOMIIETeH MU . YT, . YT,
NPAKTHKH NMPAKTHKH
MapKeTHHIOBbIE METPUKHU
Crnocob6eH onpenenuThb 1
(3¢ PexTrBHOCTE MAPKETHHTOBBIX
peann30BaTh MPHUOPUTETHI
N IIPOCKTOB);
COOCTBEHHOM JIESITEIbHOCTH
YK-6 Teopwust opraHu3aliy ynpaBJIeHHs;
U CHOCO0BI ee
Hayuno-uccnenoBarenbckas
COBEpLICHCTBOBAHUS Ha
paboTa;
OCHOBE CaMOOLICHKH
CriocobeH KpUTHYECKU
OLICHHBATh BO3MOKHOCTH
9 MapKeTHHIOBbIE METPUKHU
U(POBBIX TEXHOIOTHIA JIJIsI
— (3¢ PexTrBHOCTS MAPKETHHTOBBIX
MIPOEKTOB); [peaaumioMHas MpaKkTHKA,
OIIK-6 po¢eCCHOHANMBHBIX 3a7ad, P ) pet P ’
Hay4Ho-uccrenoBarenbckas
paboTats ¢ TUPPOBEIMU aGoTa:
JIAHHBIMH, OL[CHUBAThH MX p ’
HCTOYHHKHU U
peIeBaHTHOCTh
Ananuz ¢unancosoti
CrniocoGeH k pa3paboTke u omuemnocmu**,
BHEJIPEHHIO DKOHOMUKA IHEpeemU4ecKux u
WHHOBAIIMOHHBIX TOBAPOB H cvipvesvix ompacaeu Poccuu™*;
ITIKO-2 HEMATEPUAIILHBIX aKTUBOB U WHauBuayanbHBIM IPOEKT 110
yIPaBICHUH UMH Ha MapKETUHTOBOMY ILIAHHPOBAHHMIO;
MEXIYHAPOIHBIX PHIHKAX Hay4Ho-uccrenoBarenbckas
KOMIIaHUU pabora;
DKOHOMUKA IHEP2emU4ecKux u
CnocobeH k pa3paboTke, coipbegwvix ompaciei Poccuu™*;
BHEJ[PEHHIO U Humeepuposanmwvie
TKO-5 COBEPIICHCTBOBAHHIO MAPKEMUH208ble KOMMYHUKAYUU 8
CHCTeMbI MApKETHHIOBBIX MENCOYHAPOOHBIX KOMNAHUSX,
KOMMYHUKAITHI Paspabomxa dbusnec cmpamezuii 8

MEXIyHapOJHON KOMIIAHUU

MeANCOYHAP OOHBIX KOMNAHUAX ™,

* - 3aMONHACTCS B COOTBETCTBHUH ¢ MaTpuiei komnereniuii u CYII OIT BO

** - 3JIeKTUBHBIC TUCIUIUINHBI /TIPAKTUKH

JOCTHIKCHHIO




4. OFbEM JUCHUILIVMHBI U BUJIbI YYEBHOM PABOTHI

O6mas TpygoeMKocTh nuctuiuinHabl «Digital marketingy coctaBisieT «4» 3a4eTHBIC €UHUIIBI.
Tabnuya 4.1. Buowl yueOHOU pabomvl no nepuooam 0C80eHusi 00paA308amenbHOlU NPOSPAMMbL BblcUle20 00paA308aHus O0iisl OYHOU @HopMbl
0OyueHusl.

Buja yueOHoii padoThl BCETIO, ak.u. CeMecBT pCED)
Koumaxmmnas paboma, ax.u. 36 36
Jlexrun (JIK) 18 18
Jlabopartopusie pabotsl (JIP) 0 0
IMpaktryeckue/cemunapckue 3ansatus (C3) 18 18
Camocmosmenvras paboma 00y4arOWuxcs, ax.u. 90 90
Koumponw (ax3amen/3auem c oyenkoil), ax.u. 18 18
OO01asi TPYI0E€MKOCTh THCHHILTHHBI aK.4. 144 144
3a4.e/1. 4 4

O6mas TpynoeMKkocTh nucuuiuinHbl «Digital marketingy cocrapnsieT «4» 3aueTHbIe €AMHUIIBL.
Tabnuya 4.2. Buowl yuebHOU pabomvl no nepuooam 0c80eHUs 00pa308amenbHOl NPOSPAMMbL 8blCUe20 00paA308aHust OJisi OYHOU OopMbl
00yuenusl.

Bupg yueoHoii padoThI BCETO, ak.u. CeMeCST p(er)
Koumakmmnas paboma, ax.u. 54 54
Jlexun (JIK) 18 18
Jlabopartopusie pabotsi (JIP) 0 0
IMpaktuyeckue/cemunapckue 3anstus (C3) 36 36
Camocmosmenvras paboma 00y4arOwuxcs, ax.u. 72 72
Koumponw (ax3amen/3auem c oyenkoil), ax.u. 18 18
OO0mas TPYI0eMKOCTh THCIHHILTAHBI aK.4. 144 144
3a4.e/1. 4 4




5. COAEPKAHUE JUCIUITVINHBI

Tabauya 5. 1. Cooepoicanue oucyuniunsvl (MOOYis) no 8udam y4ebHou pabomol

Bun
Homep | HammeHnoBanmue pazaesa .
Conep:xanue pazaesa (TeMbl) yueOHoi
pa3nena AVCHUTILTAHBI .
padoThI
CoBpeMeHHbIE TeHICHIUU 1.1 OMHUKaHaJIbHOCTh PHIHKA JIK, C3
Paznen 1 |pbIHKa 37€KTPOHHOM 1.2 CoBpeMeHHbIe pa3BUTHE €-COMMerce JIK, C3
KOMMEpLUH 13 DakTOphl yCIeXa UHTEPHET-Mara3uHoB JIK, C3
2.1 [TotpebuTesn on-line JIK, C3
WHcTpymeHTs! mudpoBoro [MTonsiTe nudpoBOro MapKeTUHra, €ro OCHOBHBIE
Paznen 2 Py upp 2.2 ungp P ’ JIK, C3
MapKeTHHTra eI U 3a]a4u.
2.3 OcHOBHBIE HHCTPYMEHTHI udpoBoro Mapketunra. | JIK, C3
n(poBbie HOPMBI MAPKETUHIOBBIX
g1 [Hudposbic popmer map JIK, C3
Hudposas KOMMYHUKaIUH
Paznen 3 "
KOMMYHMKaIUS. 3.2 OcoOEHHOCTH MTPOBEJICHUS] TNDKUTAI-KAMIIaHUH JIK, C3
3.3 Pa3paboTka AMIKUTAN CTPATETUH JIK, C3

* - 3anonasercs Toiapko mo OUHOM dhopme odyuenwust: JIK — aexyuu, JIP — iabopamopnsie pabomsi; C3 —
npaKmuiecKue/CeMunapcrue 3aHamusl.

6. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCHUIIJIMHBI

Tabnuya 6.1. Mamepuanvro-mexnuueckoe obecneyeHue OUCYUNIUHbL

Tun ayauropun

OcHaleHue ay1uTOpUHU

Cneuunajau3upoBaHHoOe
yueOHOe/1adopaTopHoOe
o0opynoBanme, I1O u
MaTepHuaJIbl 1JI1 0CBOEHHS
AUCHUTLTUHBI
(mpu HeOOXOAUMOCTH)

JlexunonHas

Aynuropus Ui IPOBEICHUS 3aHATUI
JIEKIIMOHHOTO TUTIA, OCHAIICHHAS
KOMIUIEKTOM CIEIUAIN3UPOBAHHON MeOenu;
JIOCKOM (9KpPaHOM) U TEXHHYECKUMU
CpeJICTBaMH MYJIbTHMEINA TPE3CHTALIUN.

285

CemuHapckas

Aynutopus sl IPOBEICHUS 3aHATHI
CEMHUHApPCKOI'0 TUIA, TPYIIIOBBIX U
VHJIMBUIYQJIbHBIX KOHCYJIBTAIMM, TEKYIIETO
KOHTPOJISL U IPOMEKYTOYHOM aTTECTALIUH,
OCHAILICHHAS] KOMIUIEKTOM
CreLUaIU3UpOBaHHON Mebenu 1
TEXHUYECKUMHM CPEACTBAMH MYJIbTUMEINA
IIPE3CHTALIAN.

285

Jns
CaMOCTOSITEIbHOU
paboTHI

AyIuTOpHS U1 CAMOCTOSATEILHOM pabOoThI
oOydJaroruxcs (MOXKET UCTIOJIB30BATHCS IS
MIPOBE/ICHUS] CEMUHAPCKUX 3aHATUH U
KOHCYJIbTAINH ), OCHAIIEHHAs KOMIUIEKTOM
CIeLMANIN3UPOBaHHON MeOenu 1
KoMmbroTepami ¢ goctynom B JUOC.

buobmmoreka

* - ayIUTOPHS IAJIsT CAMOCTOSATENIbHOM paboThl oOyuaromuxcs ykassiaercs OBA3ATEJIIbHO!

7. YAEBHO-METO/JUYECKOE 1 UHO®OPMAIIMOHHOE OBECIIEYEHHUE JUCHUIIJINHBI

Ocnoenas numepamypa:
1. UnTepuer-mapkeTuHr : yaeOHuk 11t By3oB / O. H. XKunsnosa [u ap.] ; mox oOrieit




penakuueit O. H. XXunbsosoil. — 2-e uzn., nepepad. u gorn. — Mocksa : UzparensctBo FOpaidT,
2022. — 335 ¢. — (Bricmiee oopazoBanue). — ISBN 978-5-534-15098-8. — Tekcr:
anekTpoHHbIH // Obpa3zoBatenbHas miardopma FOpaiir [caiir]. — URL:
https://urait.ru/bcode/489043.

2. TexHONOTHsI UHTEPHET-MapKETUHTA : YIEOHHK JUIsl CPeTHETo MPpOohecCHOHATBHOTO
obpazopanus / O. H. XXwibnosa [u ap.] ; mox obmelt pepakiuei O. H. XXunbosoit. — 2-e us.,
nepepad. u gon. — Mocksa : UznatensctBo FOpaiit, 2022. — 335 ¢. — (IIpodeccuonanbroe
obpazoBanue). — ISBN 978-5-534-15606-5. — TekcT : anmekTpoHHbIi // Obpa3oBaTenbHas
iatdopma IOpaiit [caiir]. — URL: https://urait.ru/bcode/509167
Hononnumenvnas numepamypa:

1. bynannes O.I1. MaccoBble KOMMYHUKAIIMU: OCHOBBI CUCTEMHOM KOMMYHHUKOJIOTUH
[DnexTponnsiit pecypce] / Coct. B.JI. My3sikanT, E.}O. bypnosckas; npeauci. B.B. bapa6aa,
B.JI. My3bikaHTa. - D1€KTpOHHBIE TEKCTOBBIE AaHHbIE. - M. : U3n-Bo PY/IH, 2017.-343 c. ui.
ISBN 978-5-209-08416-7. http://lib.rudn.ru/ProtectedView/Book/ViewBook/6671

2. KprokoBa, E. 100+ xakoB i1 MHTEpHET-MapKETOJIOTOB: KaK MOJIyYUTh TpaduK u
KOHBepTHpOBaTh ero B npoaaxu / E. Kprokosa, /[. CaBenbeB ; pen. JI. Jlro6aBuHa. - MockBa
: AnprniuHa [Ta6mumep, 2018. - 303 c. : wi. - ISBN 978-5-9614-6515-0 ; To xe [ D1eKTpOHHBIN
pecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=495615

Pecypcwr ungopmayuonno-menexommyHurayuonHou cemu « Anmepunemy»:
1. O9bC PYIH u cropornue ObC, Kk KOTOPBIM CTYJE€HTbl YHUBEPCUTETA UMEIOT JOCTYII
Ha OCHOBAaHMH 3aKJFOUEHHBIX IOTOBOPOB
- DnekTpoHHo-6mbnuoTeunas cucrema PYJIH — 9bC PY JIH
http://lib.rudn.ru/MegaPro/Web
- OBC «YHuBepcurerckas Oubmmorexa omtain» http://www.biblioclub.ru
- OBC IOpaiit http://www.biblio-online.ru
- OBC «KoncynpraHT cryfaenta»y www.studentlibrary.ru
- OBC «Tpounkuit MOCT»
2. ba3bl TaHHBIX U TIOUCKOBBIE CUCTEMBI
- JJIEKTPOHHBIN (POH]] TPABOBOM U HOPMATUBHO-TEXHUYECKON TOKYMEHTALUU
http://docs.cntd.ru/
- morckoBas cucrema STuaekc https://www.yandex.ru/
- mouckoBas cuctema Google https://www.google.ru/
- pedeparuBHas 6a3a nanubix SCOPUS
http://www.elsevierscience.ru/products/scopus/
Yuebno-memoouueckue mamepuansi 015 camocmosamenvrol pabomol 00y4arOWUXcs npu
0CBOEHUU OUCYUNTUHBL/MOOYAA ™!
1. Kypc nexmuit mo aucrmminae «Digital marketingy.

* - Bce yueOHO-METOINYECKUE MATepUANbI A CAMOCTOSITENILHON PabOThl 00yUYaOLUXCSI
pa3MeIarTCs B COOTBETCTBUU C ICUCTBYIOIIMM MOPsAKOM Ha cTpanuile qucuuruinabl B TYUC!

8. OIEHOYHBIE MATEPHAJIBI N BAJUILHO-PEUTUHTOBASI CHCTEMA
OL[EHUBAHMSI YPOBHSI C®OPMHUPOBAHHOCTM KOMIETEHIUII TIO
JTUCHUIJIMHE

OneHouyHble MaTepuasbl U OaUIbHO-PEUTHMHIOBas cHCTeMa™ OIeHMBAHUS YpPOBHS
c(OPMHPOBAHHOCTU KOMIIETEHIMH (YacTH KOMIIETEHIIM) MO0 MTOraM OCBOCHMS JUCIMITIIMHBI
«Digital marketing» npeacrasnensr B Ilpunokxenun k Hactosiied Pabouelr mporpamme
JUCLUTUIMHBL.



* - OM u BPC ¢dopmupyroTcst Ha OCHOBaHUU TPEeOOBAHUN COOTBETCTBYIOIIETO
JIOKAJIbHOTO HOpMaTuBHOTrO akta PY JIH.



PABPABOTYMUK:

Houenra kadeapsl MapKeTHHTa

NBanoB Anekcanap
MuxaityioBuy

Jonoxcnocms, BYIT

PYKOBOJIUTEJIb BYII:
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MapKeTHHIa

Tloonuce

Damunus U.0.

3000B Anekcauap
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3aBenyromuii kageapoit
MapKeTHHTa

Tloonuce

Damunus U.0.

3000B Anekcanap
MuxainoBu4

Honocnocms, BYIT

IHoonucw

Damunus 1.0.



