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1. HEJIb OCBOEHUSA JUCHUITJINHBI

JucuuiuinHa «YOpaBlIeHUE TNPOCKTAMU B APXUTEKTYpHOW JESATEIBHOCTH» BXOOUT B IPOrpaMMmy
MarucTpaTrypbl  «ApXHUTEKTypa HCTOPHKO-KYJIBTYpHBIX  0O0BEKTOB» 1o  HampasieHuto  07.04.02
«PeKkoHCTpYKIIMST M pecTaBpalus apXUTEKTYpPHOTO Haciequs» M H3ydaeTcss B 3 cemecTpe 2 Kypca.
Hucuuruinny peanusyet Kadenpa apXuTekTypsl U pectaBpauuu . JJucuuruimmaa coctouT u3 4 pasnenos u 19
TEM W HampapiieHa Ha u3yudeHue theory and practice of advertising and PR; methods for assessing their
effectiveness; theory and methodology of marketing research.

[lenpro ocBoeHus nucruIuinHb siBasieTcs studying the theoretical foundations and practical skills in the
field of advertising in architecture, as well as giving the student a systematic understanding of public
relations as an independent scientific discipline and one of the components of the marketing

communications complex, showing the role and capabilities of PR in promoting architectural projects.

2. TPEBOBAHMUA K PE3VJIBTATAM OCBOEHUSA JNCIUIIVINHBI

OcBoeHHUe TUCIUIUTHHBI « YIIPaBICHHE TPOSKTAMH B aPXUTEKTYPHOU JACATEIBHOCTH» HAIIPABJICHO Ha
dbopMupoBaHre y 00YUaAIOMUXCSI CICAYIONIMX KOMIETEHITUH (4acTh KOMIIETEHITUH):

Tabnuya 2.1. Ilepeyenv komnemenyuii, popmupyemvix y 00y4aouuxcs npu 0C80eHUuU OUCYUNIUHb
(pe3ynbmamsi 0C80eHUs OUCYUNTUHDL)

Inep KoMmeTenmuust HNuaukatopsl AROCTHKEHHS KOMIETEHIHH
(B paMKax JaHHOH JUCHMILIMHBI)
CriocobeH pUMEHSTh COBpEMEHHBIE YK-4.1 Beibupaet cTiIb JeJI0BOTO OOIICHWSI, B
KOMMYHHUKaTHBHBIC TEXHOJIOTHH Ha 3aBHCHUMOCTH OT SI3bIKa OOIICHNUS, N U YCIOBUN
VK-4 roCyJ1apCTBEHHOM si3bike Poccuiickoit MMapTHEPCTBA;
®denepanuu 1 THOCTpaHHOM(BIX) s3bIKE(axX) VK-4.2 Agantupyet pedb, CTHIb OOIIEHUS U SI3BIK
JUTS aKaIEMHUYECKOTO B PO EeCCHOHATIBHOTO KECTOB K CUTYallsIM B3aUMOJIECHCTBHS;
B3alMOAEUCTBUSA
Crioco0eH aHaIM3UpOBaTh U YIUTHIBATH VK-5.1 Untepnperupyet ucroputo Poccun B KOHTEKCTE
pasHooOpasne KyJIbTyp B IIpoLiecce MHPOBOTO HCTOPUIECKOTO PAa3BHUTHS;
VK-5 MEKKYJIETYPHOTO B3aUMOZIECHCTBUSA VYK-5.2 HaxoauT 1 UCTIONB3YET MPHU COITUATHHOM H
po¢eCCHOHATHFHOM OOIIEHNN HH(POPMALIHIO O
KyJBTYPHBIX 0COOCHHOCTSX M TPAIULINAX PA3TUIHBIX
COLMANBHBIX TPYIIIT;
CriocobeH orpenensTh U Pean30BbIBATH VYK-6.1 KoHTpOn#pyeT KOIHIeCTBO BpEMEHH,
MIPHOPUTETHI COOCTBEHHOH NEATEITFHOCTH U MOTPAaYEHHOTO HA KOHKPETHHIE BUBI ICATCITFHOCTH;
YK-6 CITOCOOBI €€ COBEPIICHCTBOBAHMS Ha OCHOBE YK-6.2 BeipabaTpIiBaeT HHCTPYMEHTHI H METOJIBI
CaMOOIIEHKH yIpaBIICHHUS BpeMEHEM TIPH BHITTOJTHEHUN KOHKPETHBIX
3aj1a4, MPOEKTOB, 1EJIEH;
CrniocobeH pa3pabarbIBaTh U 00ECIICYUTH TIK-1.1 ymeer:
pa3paboTKy pa3nesaoB HayIHO-TPOSKTHOU 000CHOBBIBaTh BHIOOD, ONPEICIISATH COACPKAHKE
JOKYMEHTAIIMX TI0 COXPAHEHHIO U MIPOEKTHBIX 33129, 00BEMBI  CPOKH BBITIOTHEHHS
MIPUCTIOCOOJICHUIO OOBEKTOB KYJIETYPHOTO pabor;
Haclenus 1 00bEKTOB HCTOPHUIECKON BBITTOJTHATH Pa3paboTKy CIOKHBIX
3aCTPOHKH APXUTEKTYPHO-PECTABPAIIMOHHBIX
00BEMHO-TUTAHMPOBOYHBIX PEUICHNH B KOHTEKCTE
HCTOPUKO-KYIBTYPHBIX, HAyYHO-METOIMIECKUX,
(YHKIIHOHATEHO-TEXHOIOTHIECKHUX, SPTOHOMIYECKIX
(B TOM ymcIe ¢ yuetoM ocodbennoctei aur ¢ OB3 u
MaJIOMOOHIIBHBIX TPy IPAXKIAAH), ICTETUICCKUX
K-1 TpeOoBaHUii, yCTAHOBICHHBIX 3aJaHUIMHU
KOHTPOJIUPYIOIIETO OpTaHa U 3aKa34HKa;
pa3pabaTeIBaTh M YTOUHSATH
ApPXUTEKTYPHO-PECTABPAIIIOHHEIE U
00BEMHO-TUTAHMPOBOYHBIE PEIICHHS IO Pe3yJIbTaTaM
PacCMOTPEHUS U COTTIACOBAHUS C KOHTPOIUPYIOLTIM
OpPTaHOM H 3aKa3YHKOM;
OCYIIECTBIIATH IJIAHUPOBAaHHUE M KOHTPOJIb
BBITTOJTHEHNUS 33JaHUI KOHTPOJIMPYIOIIETO OpraHa u
3aKa3yMKa B YaCTH apXUTEKTypPHO-PECTABPAIIIOHHBIX U
00BEMHO-TUTAHMPOBOYHBIX PEUICHUH;
BBITIOJTHATH ITOJTOTOBKY W KOHTPOJb KOMIUIEKTHOCTH
1 KadecTBa 0(hOpMIICHISI HAyIHO-TIPOCKTHOM




Mugp

Komnerenuus

HNuaukaTopsl A0CTHKEHUST KOMIIETEHIIUH
(B pamMKax JaHHOM TUCHMIIJINHBI)

JIOKyMEHTAINH, pa3padarsiBaeéMoi B COOTBETCTBHU C
3aJ]aHUsIMU KOHTPOJIMPYIOILETO OpraHa 1 3aKa34HKa;
[IK-1.2 3naert:

TpeOOBaHUs MEKTYHAPOHOTO 3aKOHOAATEIbCTBA 1
HOPMAaTHBHBIX TEXHUYECKUX JOKYMEHTOB B 00aCTH
COXPaHEHUS, UCTIOIb30BaHUS, OMYJSIPU3aLUH U
rOCYAapCTBEHHOM OXpaHbl 00BEKTOB KYJIBETYpPHOTO
HacJeaus;

TpeOOBaHUs 110 apXUTEKTYPHO-PECTABPALUOHHOMY U
CTPOUTEIHHOMY TIPOEKTHPOBAHUIO, BKIIIOUAs
TEXHUYECKHE PEIVIAMEHTBI, HAlIMOHAJILHBIE CTaHAPTHI
W CBOJIbI ITPaBUJI, CAHUTAPHBIC HOPMBI M TIPaBHIIa U
HOPSAJIOK COIIACOBAaHMS IPOEKTHBIX PELICHHIH;
coluajbHble, PYHKIMOHAIEHO-TEXHHYECKHE,
SPrOHOMHUYECKHE (B TOM YHCIIE C YYETOM 0COOCHHOCTEN
s ¢ OB3 1 MannoMOOMIIBHBIX TPYII IpaXkJaH),
JCTETHYECKUE U SKOHOMHYECKHE TPeOOBaHUS K
Pas3IMYHBIM THIIAaM 00BEKTOB; OCHOBHBIE CIIOCOOBI
BBIPaXXEHUsI APXUTEKTYPHOTO 3aMBICIIA, BKIIFOYAst
rpaduyeckue, MakeTHbIE, KOMITBIOTEPHBIE,
BepOaJIbHbIE, BUIEO; METOAMKH ITPOBEICHUS
TEXHUKO-DKOHOMHYECKHX PAacyeTOB MPOEKTHBIX
peLIeHUi U cOCTaB TEXHUKO-OKOHOMHYECKHUX
NOKa3areliel, yYUTHIBAEMBIX IIPH NPOBEICHUN
pacyeToB; METOABI KaJI€HJAPHOIO CETEBOIO
IUITAHUPOBAHUS, HOPMBI U METOIMKH pacueTa 00beMOB 1
CPOKOB BBITIOJIHEHHUS! TPOEKTHBIX PadoT;

IIK-2

Crioco0eH BBIIONHATE pa3paboTKy U
odopmnenue
APXUTEKTYPHO-PECTaBPaLlMOHHOTO pa3zesia
paboueii TOKyMeHTaluu

[IK-2.1 ymeer:
BBITIOJIHATH Pa3pabOTKy 1 odopmiieHHe paboueit
JIOKyMEHTAIINH;

OCYIIECTBIISATh MPOLEYPbl KOOPANHALMH PA3THYHBIX
pasnenoB paboyell TOKyMEHTalM1 MEXIy coOoH, a
TaKXKe C apXUTEKTYPHO-PECTABPALMOHHBIM Pa3/ielioM;
UCIIOJIb30BaTh CPEACTBA aBTOMATH3AIMH
APXUTEKTYPHOTO NPOEKTUPOBAHUS ¥ KOMITBIOTEPHOTO
MOJIEINPOBAHMYSE;

[1K-2.2 3naert:

TpeOOBaHUsI 3aKOHO/IATEJILCTBA U HOPMATHBHBIX
JIOKyMEHTOB TI0 apXUTEKTYPHOMY ITPOEKTUPOBAHHMIO;
B3aUMOCBSI3H I'PaJOCTPOUTEIILHOTO, APXUTEKTYPHOTO,
aPXHUTEKTYPHO-PECTaBPALIMOHHOTO, KOHCTPYKTHBHOTO,
WH)KEHEPHOTO U CMETHOTO pa3ziesioB paboueit
JIOKyMEHTAIINH;

METO/IbI ¥ IIPHEMBI aBTOMATH3UPOBAHHOTO
IIPOCKTUPOBAHMS, CO3JAHUS YEPTEKEH 1 Mozieei,
OCHOBHBIE ITPOrPAMMHBIE KOMIUIEKCHI IPOEKTHPOBAHNS;

[1K-3

CriocobeH poBOIUTH
MIPOEKTHO-U3BICKATEIILCKUE PAOOThI U
OKa3bIBaTh IKCIIEPTHO-KOHCY/IBTATHBHBIC
YCIyTH Ha MPEIIPOCKTHOM 3Tarle pa3padoTKH
IIPOEKTOB COXPAaHEHHsI 00BEKTOB KYJIBTYPHOTO
HaCJICANS ¥ 00BEKTOB HCTOPUIECCKOM CPEIbl

TIK-3.1 ymeer:

OKa3bIBaTh 3KCIEPTHO-KOHCYJIBTATUBHBIC YCIYTH MO
Pa3HbIM CTa/IMSIM HAYyYHO-UCCIICA0BATEIbCKUX
MIPOEKTHBIX PabOT MO0 COXPAHEHUIO 0OBEKTOB
KYyJIBTYpHOTO HACJIEUs U 00BEKTOB HCTOPUYECKOM
cpenbl;

[1K-3.2 3naert:

TpeOOBaHUsI 3aKOHOIATENILCTBA U HOPMATHBHBIX
JIOKyMEHTOB TI0 OXpaHe 00BEKTOB KYJIETYPHOTO
Hacjeaus;

OCHOBHbIE HCTOYHHKH MOTYy4eHHs HH)OPMAIIUH B
pecTaBpalOHHOM MPOSKTUPOBAHKH, BKIIFOUAsI
CHpaBOYHbIC, METOIUYECKHE U peepaTuBHbIC, METO/IbI
ee aHaJIKM3a, METOJJOJIOTHYECKHE OCHOBBI M OCHOBBI
IKCIIEPTHO-KOHCY/IBTATHBHOMN JIESITENbHOCTH;

3. MECTO JUCHUMIIJIMHBI B CTPYKTYPE OII BO



HucuumuinHa «Management in Architectural Projecty orHocutcst K 9acTH, opMHpyeMoii yYaCTHUKAaMHU
00pa3oBareIbHbIX OTHOIIEHUH Onoka 1 «Aucuuminasl (MOIyn)» 00pa3oBaTeIbHON MPOrpaMMBbl BBICIIIETO

o0Opa3oBaHws.

B pamkax oOpa3oBaTenbHON NpoOrpaMMBbl BBICIIETO 00pa3oBaHUs 00ydaromuecss TakKe OCBAaMBAIOT
Jpyrue JUCLUUIUIMHBI W/MIU MPAKTUKU, CIIOCOOCTBYIOIIME JOCTH)KEHHUIO 3aIlNTAHMPOBAHHBIX PE3YNIbTaTOB
OCBOEHUS TUCIMILIMHBI «Management in Architectural Project».

Tabnuya 3.1. Ilepeuenv komnonenmos OIl BO, cnocobcmayrowux 00CmudiceHuro 3anianupo8anHbix
Dpe3yIbmamos 0C80eHUs OUCYUNTIUHDBL

IIpenmecTBylomue ocaenyromue
Mudgp Haumenosanue uncll)mﬂnnnHLJMol)llly.}m, nncunnnnil[};llllsl:oaynn,
KOMIeTeHIHH . «
NPaKTUKH NPaKTHKH
CriocobeH IpUMEeHSTh MHocTpaHHbIN S3BIK B IIpenauruiomHas npakTuka;
COBpPEMCHHBIC podeCCHOHATIBFHO IeATeTHHOCTH;
KOMMYHUKaTHBHBIC [IpakTuka mepeBona;
TEXHOJIOTHH! Ha Hay4ano-uccnenoBarenbckas
VK-4 TOCYIapCTBECHHOM SI3bIKE pabora (Toy4yeHne IepBUIHBIX
Poccuiickoit @enepanuu u HaBBIKOB
MHOCTPaHHOM(BIX) sSI3bIKE(aX) Hay9IHO-HCCIIEI0BATEIHLCKON
JUTS aKaJIEMUIECKOTO H paboThl);
pohecCHOHATEHOTO
B3aUMOAEUCTBUSA
CriocobeH aHaIH3MpOBaTh U Haygano-uccnenoBarenbckas [IpenauruioMHas IpaKTHKa;
YYHTHIBaTh pazHoOOpasne pabota (rmosyueHue mepBUIHBIX
KyJBTYp B IIpoIiecce HaBBIKOB
MEXKYIBTYpPHOTO Hay9HO-HCCIIeI0BATEIIHCKOM
B3aMMOICHCTBHS paboThI);
ApPXHUTEKTYPHO-PECTaBPAIIIOHHOE
MIPOEKTHPOBAHHUE;
VK-S MHocTpaHHbIN S3BIK B
podeCCHOHATIFHOM eATeTHHOCTH;
Hcropus, Teopust U MmeToguKa
pecraBpanuu;
Ucropus penurnii Poccun;
durocoduist © METOIOTOTHSI
Hay4HOU JESTENIbHOCTH;
PexoHCcTpyKIUsl HCTOpHUYECKOM
3aCTPOMKY;
CnocobeH onpenensTs 1 dunocodus 1 METONOIOTHSA [IpenauruioMHas IPaKTHKA;
peaM30BBIBATh IPUOPUTETHI Hay4YHOH JEsATEIbHOCTH;
COOCTBEHHOH JIESITEILHOCTH U Hayuno-uccnenoBarenbckas
YK-6 CIIOCOOEI ee pabora (1ony4eHue IepBUYHBIX
COBEPIICHCTBOBAHMUS Ha HAaBBIKOB
OCHOBE CaMOOLIEHKU Hay4YHO-NCCJIEA0BATEIbCKON
paboThl);
CnocobeH pa3pabarbiBaTh 1 ApPXUTEKTypHO-pECTaBpALlMOHHOE TexHonornyeckas
obecrieunTh pa3padboTKy IIPOCKTUPOBAHHE; (IPOEKTHO-TEXHOIOTNYECKAsT)
pasenoB Hay4YHO-TIPOEKTHON HcTopusi, Teopus 1 METOMKA MPaKTHUKA;
JIOKYMEHTAIIUHU TI0 pecraBpanuu; Hayuno-uccnenoBarenbckas
COXPaHEHUIO U CoBpeMeHHbIE KOHLCTILNH B pabora;
MIPUCIIOCOOIEHHUIO 0OBEKTOB apXUTEKType**; [IpenauruioMHas MPaKTHKA;
IK-1 KyJIBTYPHOI'O Hacjlequs U WHudopmanmoHHOEe MOIENINPOBaHKE
00BEKTOB HCTOPHYECKON B apXHUTEKType™*;
3aCTpOiKu [Tudpossie cpencrsa B
pecTaBpaly TaMITHHKOB
APXHUTEKTYPBI**;
Tunonorus 3ganuii u
COOpY)XEHHI **;
CriocoOeH BBITIONHATH ApPXUTEKTypHO-pECTaBpALlMOHHOE Hayuno-uccnenoBarenbckas
pa3pabotky u opopmieHne IIPOCKTUPOBAHHE; pabora;
APXUTEKTYPHO-PECTaBPALMOHH HcTopusi, Teopus 1 METOMKA [IpenauruioMHas MPaKTHKA;
IIK-2 oro pazaena padbouei pecraBpanuy; TexHonmoruueckas
JOKyMEHTalU! WHudopmanmoHHOE MOIENINPOBaHIE (IPOEKTHO-TEXHOIOTNYECKAsT)
B apXUTEKType**; MPaKTHUKa,;

[Tudpossie cpencrsa B




HanveHoBAHE IIpenmecTByomue Mocaenyromue
Mudp JUCHUTLTAHBI/ MOTYJIH, JUCIUTLTAHBI/ MOTYJIH,
KOMIIETEHIINH . .
NMPaKTHKA NMPAKTHKA
pecTaBpaly TaMITHHKOB
APXHUTEKTYPBI**;
CoBpeMeHHbIE KOHIICTILINU B
apXUTEKType**;
Tunonorus 3ganuii u
COOpY)XEHHI **;
CriocoOeH poBOTUTH ApXHUTEKTYpHO-PECTaBPALIHOHHOE [IpenuruioMHas MPaKTHKA;
MIPOEKTHO-U3BbICKATEIIbCKHE [IPOEKTUPOBAHUE; Hayuno-uccnenoBarensckas
paboThI U OKa3bIBAThH HcTopusi, Teopust 1 METOMKA pabora;
9KCIEPTHO-KOHCYJIBTATUBHBIE pecTaBpaIuu; TexHooruueckast
YCIIyTH Ha NPEANPOECKTHOM CoBpeMeHHbIE KOHIICTILINU B (TIPOEKTHO-TEXHOJIOTUIECKAs )
JTarne pa3pabOTKU MPOCKTOB apXUTEKType**; MPaKTHUKA;
TIK-3 COXpaHEHUS] OOBEKTOB Tunonorus 3ganuii u
KyJBTYPHOTO HACIICTUS U COOpYXKCHUIT**;

00BEKTOB NCTOPHYECKON
cpensl

WudopmanmoHHOEe MOIENNPOBaHKE
B apXUTEKType**;
udpossie cpencTpa B
pecTaBpalyy MaMsSTHUKOB
APXHUTEKTYPBI**;

* - 3aMOJTHAETCS B COOTBETCTBHY ¢ Marpuiiet komnerennuit u CYII OIT BO
** - 3JIeKTHBHBIC AUCIUIUIHHBI /TIPAaKTHKU




4. OFBbEM JUCHUILIMHBI 1 BUJIbl YYEEHOM PABOTBI

OO01mas Tpy10eMKOCTh AUCIUIIIINHBI « YIIPaBICHUE IPOEKTaMU B apXUTEKTYPHOU JEATEIBHOCTH» COCTABIIAET «4» 3aUETHBIE €IMHULIBL

Tabnuya 4.1. Buowl yuebHot pabomuvl no nepuooam 0C8oeHUsl 00pa308amMenbHOU NPOCPAMMDBL 8biCULE20 0OPA308aHUSL OISl OYHOU OopMbL 00YUeHUS.

Bupg yueOHoli padoThI

Cemectp(-b1)

BCETIO, ak.u. 3
Koumaxmmuas paboma, ax.u 36 36
Jlexmmn (JIK) 18 18
Jlaboparopusie pabotsi (JIP) 0 0
[Ipaxtnueckue/cemmnapckue 3ausatus (C3) 18 18
Camocmosmenvhas paboma obyuaouuxcs, ax.y. 81 81
Koumponw (sx3amen/3auem c oyenkou), ax.y. 27 27
ak.u.| 144 144

Oo0masi Tpy10eMKOCTb JHCHUILINHBI aK. Y.
3a4.ef. 4 4




5. COAEP)KAHUE JUCLHUIIJINHBI

Tabnuya 5.1. Coodeporcanue oucyuniutvl (MoOYs) no eudam yuebHou pabomot ™

Homep HaumeHoBaHue pa3iena B .
HaunmeHoBaHue TeMbI Conepixanune TeMbl y4ueoHOMI
pa3nena JTUACHHILTAHBI "
padoThI
The topic explores how art in the modern world serves to critically engage with spatial,
. . social, and environmental issues while fostering innovative thinking and human-centered
The main tasks of art in the o . . .
1.1 modern world values within architectural project management. It examines the key tasks of art, such as JIK, C3
' shaping cultural identity, enhancing aesthetic quality of the built environment, and driving
creative problem-solving in multidisciplinary design processes.
The topic explores various structural models for managing creative teams in architectural
12 Forms of organization of projects, including studio-based, matrix, and networked forms. It analyzes how different TIK. C3
’ creative projects. organizational frameworks impact design collaboration, decision-making, and project ’
efficiency.
. The topic explores how different organizational models (e.g., individual studios, collectives,
The importance of forms of . . N . p .
organization of creative or corporate structures) influence creative output and artistic evolution within architectural
1.3 e design. It further examines the balance between creative freedom and managerial efficiency, JIK, C3
.. activity in the development of|, . <. " . . . . .
Pasren | Adpvertising and PR as forms of art highlighting how structured collaboration can enhance innovation in art and architectural
Aei organizing creative projects ' projects.
The topic examines the key economic, social, and market-driven factors that shape
14 Factors influencing the advertising development, including target audience behavior, technological trends, and TIK. C3
' development of advertising. |competitive pressures. It also analyzes how strategic advertising influences project ’
positioning and stakeholder decision-making in architectural management.
The topic explores the unique characteristics and strategies involved in designing public
15 Features of the development |relations campaigns for architectural projects, including stakeholder engagement and brand TIK. C3
' of forms of PR companies. |image formation. It also covers the adaptation of traditional PR methods to address the ’
specific visual, spatial, and professional demands of the architecture industry.
Contemporary art and its The topic explores hgw conterppora'ry grt praQtlces shape .strateglc decision-making, aud@nce
. . engagement, and project curation within architectural project management. It also examines
1.6 influence on the activities of , .. . o . - JIK, C3
the art manager’s role in integrating current artistic trends into architectural contexts to foster
an art manager. . .
innovation and cultural value.
Historical stages of The topic traces the evolution of the global advertising market from ancient oral and visual
21 development and formation |announcements to the mass media boom of the 19th—20th centuries. It further examines key K. C3
' of the global advertising transformations driven by industrialization, globalization, and digitalization, highlighting ’
market. shifts in media channels, consumer targeting, and regulatory frameworks.
Laws of formation of the The toplc explores the key sFruc.tural and funct}onal patterns driving the emergence and
. evolution of the global creative industry as an interconnected system. It examines how
. .. 2.2 global creative industry as a . . . . . . R JIK, C3
Pazgen 2 |World and Russian advertising svstem creative sectors (architecture, design, media, arts) integrate economically, institutionally, and
Y ’ technologically across national borders.
The 1n}portqnce Of. The topic explores how advertising shapes public awareness, consumer behavior, and cultural
advertising in the life of . . . .. S . . .
2.3 . .\ . |values in society, while also critically examining its negative impacts such as manipulation, JIK, C3
society: positive and negative . .
aspects overconsumption, and the spread of unrealistic standards.
2.4 Historical aspects of the The topic explores the evolution of domestic advertising from its early historical roots JIK, C3




Bun

Homep HaumenoBanmue pa3gena "
aztena [ ——— HaumeHnoBaHue TeMbI Conepixanne TeMbl y4eOHoit
P padoTer*
development of domestic . . . . o
advertising and its current through key socio-economic transformations, while also analyzing its current structural,
state regulatory, and technological characteristics within the modern media landscape.
Features and characteristic The topic examines the historical and cultural evolution of domestic advertising, highlighting
its unique adaptation to local consumer psychology, media regulations, and artistic traditions.
2.5 features of the development O : . . . JIK, C3
of domestic advertisin It also analyzes key characteristics such as the shift from functional messaging to emotional
& branding and the influence of state-controlled versus market-driven advertising models.
The emereence of a The topic explores how public relations (PR) companies develop structured production
roduc tioi OCesS process management systems, focusing on the transition from ad-hoc task handling to
3.1 fnana emerﬁ system in PR systematic workflow coordination. It examines key drivers, stages, and methodologies that JIK, C3
com inies M shape the emergence of such systems to optimize efficiency and project outcomes in
P ’ architectural communication.
The role of management The topic explores how management functions (planning, organization, coordination, and
. nag .. |control) are reflected in modern advertising strategies, particularly in the context of
activities and its reflection in . . . . . . L
3.2 architectural project promotion. It examines the role of managerial decision-making in JIK, C3
the system of modern . . . . . s
advertising shaping advertising content, media channels, and audience targeting to enhance the visibility
Pasgen 3 Production aspects of ) and success of architectural designs.
a advertising and PR companies .. Analysis of strategic advertising tools and communication channels for promoting
Advertising management . . . . . . . . .
3.3 mechanisms architectural projects, including budget allocation, target audience identification, and JIK, C3
' performance evaluation mechanisms.
. This topic covers the fundamental classification, structure, and functional roles of advertising
General characteristics of . . . o . .
3.4 advertising products products in architectural project management. It focuses on their visual, informational, and JIK, C3
£p ' persuasive characteristics as tools for promoting architectural concepts and services.
The importance of The course explores how digital tools (e.g., CRM systems, VR/AR, data analytics, and
35 technologies in art blockchain) optimize art management processes, while also addressing the unique challenges K. C3
' management and their of integrating technology without compromising artistic authenticity and audience ’
specificity. engagement.
The concept of sales technology refers to the strategic framework, tools, and digital systems
41 The concept of sales (such as CRM, automation, and AI) used to manage and optimize the selling process. It K. C3
' technology. encompasses methodologies that streamline customer engagement, track sales funnels, and ’
enhance decision-making to improve overall sales efficiency and effectiveness.
Sales technologies in art This topic examines the main categories of sales strategies, including B2B vs. B2C, direct vs.
Paznen 4 manasement £ 4.2 Types of sales strategies. indirect, and digital vs. traditional approaches. It also covers how strategic choices are JIK, C3
£ ' adapted based on product type, market conditions, and customer lifecycle stages.
The course examines the key factors influencing cost formation in design, including
43 Peculiarities of pricing in the |intellectual property, project complexity, and client value. It also covers specific pricing K. C3

field of design.

models and strategies unique to the design industry, distinguishing them from standard
construction or industrial costing.

* - zamonHsiercst Tonbko o OYHOU dopme o6yuenus: JIK — nexum; JIP — maboparopusie padotsl; C3 — npakTHuecKre/CEMUHAPCKHE 3aHATHSL.




6. MATEPUAJIBHO-TEXHUYECKOE OBECIHEYHEHUE JUCIHHUIIVINHBI

Tabnuya 6.1. Mamepuanoho-mexnuyeckoe obecneuerue OUCYUNIUHBL

Crnenuaau3upoBaHHoe
y4yeOHOe/1adopaTopHOe 000pyI0BaHHE,
IO n maTepuaJibl 171 0CBOCHUS
AUCHMIUINHBI (IPH HE00X0IMMOCTH)

Tun ayiuropuu OcHaleHue ayTuTopuu

AyHI/ITOpI/Iﬂ JUTA TIPOBEACHUA 3aHATHHI JIEKIIMOHHOTO

THIIA, OCHAILICHHAS KOMILICKTOM A set of specialized furniture, a marker
JlexunonHas CIeLMAIM3UPOBAHHOI MeOeIH; TO0CKOit (3KpaHoM) U board. SAMSUNG plasma TV with a
TEXHUYECKUMU CPEICTBAMU MYyIbTUMETNA diagonal of 46 inches.
Ipe3eHTalHH.

AyHI/ITOpI/IH JUTA TIPOBEACHUA 3aHATHI CEMHUHApPCKOTO
TUIIA, TPYNIIOBBIX U UHAWUBUAYAJIbHBIX KOHCYJ'ILTaIIPIﬁ,

C TEKYILETO0 KOHTPOJIS U MPOMEXKYTOUHOH aTTecTaluy, A set of specialized furniture, a marker

eMHHApCKa OCHAILIEHHAsI KOMITJIEKTOM CIIeLHaIU3UPOBAHHOM board.

MeOeIi U TEXHUYECKUMH CPEICTBaMK MYJIBTUMEANA
Ipe3eHTalMH.
AyauTopust JuIsi CaMOCTOSITENEHON paboThI
. o0yuaronuxcst (MOXKET UCTIONb30BATHCS IS A set of specialized furniture, a marker

Hns  camocrosiTenbHOM N N .

60ThI NPOBE/ICHUS CEMUHAPCKUX 3aHATHH U KOHCYJIbTaluii), bqard. SAMSUNG plasma TV with a
pa OCHAIIIEHHAs! KOMIUIEKTOM CIIEUaTU3UPOBAHHON diagonal of 46 inches.

MeOenu u komnbloTepamu ¢ goctynom B SUOC.

* - ayquTOpUs ISl CAaMOCTOSITEIFHOM padoTs! oOydaronmxcs ykassiBaercst OBSI3ATEJIBHO!
7. YHEBHO-METOAUYECKOE U HTHOOPMALIMOHHOE OBECIIEYEHHUE JUCHHUIIJINHbI

OcHogHas numepamypa:

1. Arutyunova, E.A. Fundamentals of advertising [Electronic resource]: workshop / E.A. Arutyunova. -
Stavropol: North Caucasus Federal University, 2015. - 122 p. - EBS “IPRbooks” - Access mode:
http://www.iprbookshop.ru/62977.htm

2. Kuzmina, O.G. Integrated marketing communications. Theory and practice of advertising [Electronic
resource]: textbook / O.G. Kuzmina, O.Yu. Posukhova. - M.: RIOR: INFRA-M, 2018. - 187 p. - EBS
“Znanium.com” - Access mode: http://znanium.com/catalog/product/953324

3. Advertising activity [Electronic resource]: textbook / ed. V.D. Sekerina. - M.: INFRA-M, 2013. - 282
p. - EBS “Znanium.com” - Access mode: http://znanium.com/catalog/product/350960

Hononnumenvnas aumepamypa:

1. Shishova, N.V. Theory and practice of advertising [Electronic resource]: textbook / Shishova N.V.,
Podoprigora A.S., Akulich T.V. - M.: INFRA-M, 2015. - 144 p. - EBS “Znanium.com” - Access mode:
http://znanium.com/catalog/product/362871

2. Klyuev Yu. V. Theory and practice of mass information: textbook Direct-Media, M.|Berlin, 2015, 100
http://biblioclub.ru/index.php?page=book red&id=429884
Pecypcol ungpopmayuonno-menexommynuxayuonnou cemu « Mumepremy:

1. ObC PY/IH u croponnune ObC, Kk KOTOPbIM CTyAEHTHl YHUBEPCUTETA UMEIOT AOCTYN Ha OCHOBAHUU
3aKJIFOUYEHHBIX IOTOBOPOB

- OnexrponHo-ombmnoreunas cucrema PYJIH — ObC PY/IH http://lib.rudn.ru/MegaPro/Web
- OBC «YHuBepcurerckas oubmuoreka onnaitn» http://www.biblioclub.ru
- OBC KOpaiit http://www.biblio-online.ru
- OBC «Koncynbranr crynenray www.studentlibrary.ru
- OBC «Tpourkuit MOCT»
2. ba3bl TaHHBIX U TIOUCKOBBIC CHCTEMBI
- OJIEKTPOHHBIA (POH]T TPABOBOM M HOPMATUBHO-TEXHUYECKOU JOKyMeHTaIuu http://docs.cntd.ru/
- mouckoBas cuctema SAngekc https://www.yandex.ru/
- mouckoBas cuctema Google https://www.google.ru/
- pedeparuBnas 6a3a ganabix SCOPUS http://www.elsevierscience.ru/products/scopus/




Vuebno-memoouueckue mamepuanvl 05t CAMOCMOAMENbHOU pabomuvl 00yYAWUXCI NPU OCBOEHUU
OUCYUNTUHBL/MOOYIS*:

1. Kypc nexunii mo qucturummae «Management in Architectural Projecty.

* - Bce yueOHO-METOANUECKUE MaTepHaIbl 1711 CaMOCTOATEIbHONH paboThl 00yHaIOIMXCS Pa3MEILAIOTCS B COOTBETCTBHUU C JEHCTBYIOIUM
NopsAAKOM Ha crpanule aucuuinssl B TYUC!
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