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1. BAJVIbHO-PEMTUHIOBASI CHCTEMA OLIEHUBAHUSI YPOBHSI C@OPMUPOBAHHOCTU KOMIETEHLUI IO
JTUCLUILINHE

OrnenuBanue ypoBHS CHOPMUPOBAHHOCTH KOMIIETCHIIMH O HWTOraM wu3yudeHUs aucuurinHbl «IIpodeccnoHanbHbIi MHOCTPAHHBIN S3BIK)»
OCYIIECTBJISIETCSI B COOTBETCTBUH ¢ AekicTByromeil B PY/IH bamnsHo-peiituaroBoit cuctemoii (bPC).

Tabauya 1.1. BannbHo-peiimuneosas cucmema OYeHUBaHusi YyposHs CHOPMUPOBAHHOCMU KOMNEMEeHYUl NO OUCYUNTUHE/NPAKMUKe
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2. OUEHOYHBIE MATEPHAJIBI ISl TPOBEJAEHMS TEKYLIETO
KOHTPO.IS1 YCIIEBAEMOCTH U CAMOCTOSITEJILHOI PABOTHI CTYJIEHTOB
MO JUCLUTLJINHE

CooTBeTcTBHE CHCTEM OLIEHOK
(McmoJIb3yeMbIX paHee OIeHOK MTOTOBOM aKajJieMrU4ecKoil ycrneBaeMmocTu, oneHok ECTS u
0a/UIbHO-PEHTUHIOBOM CHCTEMbI OLIEHOK TeKYIIell yCcreBaeMOCTH)

cyMMa 0aioB

Orenka HeynosnerBopur. Y 10BIIETBOPUTEIIHHO Xoporiio OTnuaHO
Ornenka ECTS F(2) FX (2+) | E(3) D(3+) CH“ B(®) [AGH
MakcumanbHast

100 MmeHee 31 31-50 51-60 61-68 69-85 | 86-94

95-100

Onucanwue oneHok ECTS:

A ("OrinuHo") -TeopeTHdecKoe CoJep)KaHue Kypca OCBOEHO IOJHOCThIO, 0e3
npo0esioB, HEOOXOJWMBIC TMPAKTUYCCKUE HABBIKM pPabOTBI C OCBOCHHBIM MaTepUaIoM
c(hOopMHUPOBaHbI, BCE MPEAYCMOTPEHHBIE POrpaMMoii 00yueHus: yueOHble 3aJaHus BHITOTHEHBI,
Ka4eCTBO WX BBIMIOJIHEHHUS OLICHEHO YUCJIOM 0AJUIOB, OJIM3KUM K MAaKCUMAIBHOMY.

B ("Ou4enp xoporio") - TeOpeTUYecKoe coJiep’kaHnue Kypca OCBOEHO MOTHOCThIO, 63
po0OeIIOB, HEOOXOIUMBIC MTPAKTUICCKUE HABBIKA PA0OTHI ¢ OCBOCHHBIM MAaTEPHAIOM B OCHOBHOM
dbopMHUPOBaHbI, BCE MPETyCMOTPEHHBIE MPOTpaMMoii 00y4YeHHs yueOHbIe 3a/laHusl BBHITIOTHEHBI,
KaueCTBO BBITIOJIHEHUS OOJBIIMHCTBA W3 HHUX OICHCHO YHCIOM OajuioB, OJM3KHM K
MaKCHMaJbHOMY.

C ("Xopomio") - TeopeTHYecKoe coJiepKaHue Kypca OCBOEHO IOJIHOCThIO, 0e€3
po0OEIOB HEKOTOPHIE MPAKTUYECKUE HABBIKK pabOTHI C OCBOEHHBIM MaTepuaaoM chOPMUPOBAHBI
HEJ0CTAaTOYHO, BCE TPETyCMOTPECHHBIE MPOrpaMMOi 0Oy4eHHS yueOHbBIE 3a/IaHUs BBITOJHCHBI,
KaueCTBO BBIIIOJIHEHUS HU OJTHOTO M3 HUX HE OLIEHEHO MUHUMAIIbHBIM YHCIIOM 5aJJI0B, HEKOTOPHIE
BU/IbI 33JIAHUH BBITOJIHEHBI C OIIMOKaMHU.

D (“YnoBneTBopuTENbHO") - TEOPETHUECKOE COJIEpKaHUE Kypca OCBOCHO YaCTUYHO, HO
npo0esbl He HOCAT CYNIECTBEHHOTO XapakTepa, He0OXOIUMBbIE TPAKTHIECKHE HABBIKK 3a00THI C
OCBOGHHBIM MAaTEpHUaJIOM B OCHOBHOM C(OPMHUPOBAHBI, OOJBIIMHCTBO MPEIYCMOTPEHHBIX
IPOrpaMMOM 00yUYeHHS YUeOHBIX 3aJIaHWil BBHITIOJTHEHO, HEKOTOPBIC U3 BBITIOJHEHHBIX 3aIaHHM,
BO3MOXHO, CO/IEpKaT OIIUOKY.

E (“IlocpencTtBeHHO") - TEOpETUYECKOE COJIEP)KAHHE Kypca OCBOCHO YaCTHYHO,
HEKOTOpbIe MPAKTHUECKHWE HABBIKKM pabOThl HEe c(HOpPMHpPOBAHBI, MHOTHE MPEIyCMOTPEHHBIE
porpaMMoi oOydeHHUs ydeOHBIC 3aJlaHds HE BBITIOJHEHBI, JHOO Ka4eCTBO BBITIOJHEHUS
HEKOTOPBIX M3 HUX OIIEHEHO YMCIIOM 0aJIOB, OJM3KUM K MUHUMAIIBHOMY.

FX ("YcnoBHO HEYNOBIETBOPHUTEIBHO'") - TEOPETHUECKOE COJIEpKaHUE Kypca OCBOCHO
YaCTUYHO, HEOOXOJUMBIC IMPAKTUYECKHE HABBIKM PadOThI HE CcHOPMHUPOBAHBI, OOJIBITMHCTBO
MPEyCMOTPEHHBIX MPOTPaMMOi 00yUYCHHS YUeOHBIX 3aJJaHUI HE BBIMTOJTHEHO JTHO0 KaYyeCTBO MX
BBHITIOJTHEHHS] OIICHEHO YHCIIOM OalljioB, OMU3KUM K MUHUMAIBHOMY; TMPHU JOMOJTHUTEIHHON
CaMOCTOSITENIbHOM paboTe HaJl MaTepuaioM Kypca BO3MOXKHO MOBBIIIEHNE KaYeCTBa BBITTOJIHEHUS
yueOHBIX 3a1aHUI

F (“be3ycnoBHO HEYIOBIETBOPHUTEIBHO'") - TEOPETHYECKOE COJEpKaHUE Kypca He
OCBOEHO, HEOOXOTMMBIEC MPAKTUYECKUE HABBIKU PAOOTHI HE cPOPMHUPOBAHBI, BCE BBHIMOITHCHHBIE




y4eOHbIC 3aaHusl COJEPKAT TPyOble ONMIMOKHU, MOTOJHUTEIbHAS CaMOCTOATENbHAs paboTa Hal
MaTepuaIoM Kypca He IPUBEIET K KAKOMY-TH00 3HAUMMOMY TIOBBIIIICHUIO KAUYECTBA BBITTOJIHEHUS
y4eOHBIX 3aJaHUH.

Peanu3amus kypca npemycMaTpuBaeT WHTEPAKTHBHBIC JICKIIUH, MPAKTUYCCKUE 3aHATHUS
(ceMUHapBI) ¢ KCIIOJIL30BAHUEM MYJIBTUMEAMIHOTO 00OPY/I0BaHUS U HHTEPAKTUBHOTO YUCOHUKA,
MOJTOTOBKY CaMOCTOSITENIBHBIX TBOPYECKHX pabOT W WX TOCICAYIONINE TPE3CHTAINH,
TECTUPOBAaHUE, TIPOBEJICHHE TPYMNIOBBIX JHCKYCCHH II0 TEMaTHKE Kypca, COBPEMEHHBIC
TEXHOJIOTHUHU KOHTPOJISl 3HAHUH.

Tembl pedepaTos.

1. Digital Marketing Strategies in the Age of Social Media

2. Artificial Intelligence Applications in Modern Business Analytics
3. Cybersecurity Challenges for International Corporations

4. E-commerce Platforms: Comparative Analysis of Global Markets
5. Business Process Optimization through Digital Transformation

6. Cross-cultural Communication in Multinational IT Projects

7. Financial Technology Innovations and Their Impact on Banking
8. Supply Chain Management in the Digital Economy

9. Big Data Analytics for Customer Behavior Prediction

10.  Cloud Computing Solutions for Enterprise Resource Planning

11.  Business Intelligence Tools for Strategic Decision Making

12. Mobile Commerce Trends in Emerging Markets

13.  Corporate Social Responsibility in the Technology Sector

14, Innovation Management in Global Software Development

15.  Digital Transformation of Traditional Business Models

16. International Standards for Information Security Management

17.  Remote Work Technologies and Virtual Team Management

18.  Blockchain Applications in International Trade Finance

19.  Sustainable Business Practices in the Digital Age

20.  Future Trends in Enterprise Software Development

Kpurtepun onenkn

Pedepar — camocrositenbHas paboTa CTyAEHTA, NPEICTABISAIONIasi COOOW KpaTKoe
U3NIO)KEHUE TIONYUYEHHBIX pPe3yJlbTaTOB TEOPETUYECKOTO aHalli3a OIpeIeIeHHON ydeOHO-
HCCIICIOBATEIILCKON TEMBI, TJIe aBTOP PACKPBIBACT CYTh HCCIEAYEeMOU MPOOIeMbl, MPUBOIUT
pa3inyYHble TOYKH 3pEHHs, a TakKe COOCTBEHHBbIC B3TJsiAbl Ha Hee. [Ipu orenke pedepara
HeO6XO)II/IMO YUUTBIBATH CIICAYIOIINE IMOJIOXKCHUA:

1. B TekcTe MOMKHO OBITH TIPOJEMOHCTPUPOBAHO BIAJCHUE MPEAMETOM HCCIIECIOBaHMUS,
€ro MOHSATUIHBIM ammmapaToM, TEPMUHOJIOTHEN, TOHUMAaHNE COBPEMEHHBIX TEHACHIIUN 1 TPOOIIeM
B HCCJIEJOBaHUHM NPEAMETA.

2. TekcT mommkeH OBITh 3aBEPIICHHBIM W YETKO CTPYKTYPHUPOBAHHBIM, MOCBSIIEHHBIM
CTpPOTro 3aJJaHHON poOJIeMaTHKE.

3. TekcT momkeH 3aKaH4YMBaTHCS OOOCHOBAHHBIMH BBIBOJIAMU, MMOJYYCHHBIMH Ha OCHOBE
aHanu3a (paKTOB U PEIIAIOIMMU TIOCTABJICHHYIO B Hauajie paboThI 33/1a4y.

4. T'paMOTHOCTP ¥ JIOTHUKA W3JIOKEHHUS, TEPMHUHOJOTUS M JIEKCHKA JIOJDKHBI
COOTBETCTBOBATH 3a/IaHHOI TeMaTUKE U MOCTABJICHHOW aBTOPOM 3ajaye.



5. Hanwume mnpaBWIbHO OQGOPMIIEHHBIX WJUTFOCTPAIM, CCBUIOK Ha HWCTOYHHUKHU
JUTEPATYPHI.
6. O6veM — He Oonee 10 cTrpanun A4 MalTMHOTTMCHOTO TEKCTA.

OunenuBaHme: MakcuMyM 5 OamioB, rae 3 Oamna — conepkaHue paOOTHI, CTHIIb,
NpaBUIBHOCTh BBIBOJAOB, 1 Oamna — odopmienue corinacHo TpeboBaHusM, | Oamna — 3ammra,
BKJTFOYAOIIAsl TPE3ECHTALHIO.

TecTnl

1. Which term describes the practice of storing and accessing data over the Internet?
A. Data mining

B. Cloud computing

C. Network security

D. Database management

[IpaBuibHbIl O0TBET: B

2. What does ROI stand for in business analysis?

A. Rate of Interest

B. Return on Investment

C. Range of Income

D. Risk of Implementation

[IpaBunbHbIl O0TBET: B

3. A stakeholder meeting is scheduled to discuss project milestones. What is a milestone?
A. A financial report

B. A significant point in project development

C. A type of software

D. A marketing strategy

[IpaBunbHbI O0TBET: B

4. Which phrase is most appropriate for declining a business proposal politely?
A. "That's a terrible idea"

B. "We cannot proceed with this proposal at this time"
C. "Absolutely not"

D. "This is impossible"

[IpaBunbHbIl O0TBET: B

5. What does B2B e-commerce refer to?

A. Business to Bank transactions

B. Business to Business transactions

C. Bank to Business transactions

D. Business to Buyer transactions

[IpaBunbHbIi 0TBET: B

6. In project management, what is a "deliverable™?
A. A shipping method

B. A tangible outcome produced by the project

C. A type of contract

D. A payment schedule

[IpaBunbHbIi 0TBET: B

7. What is the primary purpose of a feasibility study?
A. To calculate final costs

B. To determine if a project is viable

C. To hire employees

D. To design software

IIpaBuibHbIN OTBET: B



8. Which communication style is most appropriate for international business
correspondence?

A. Very informal and casual

B. Formal and respectful

C. Aggressive and direct

D. Emotional and personal

[IpaBunbHbIi OTBET: B

9. What does Saas stand for in technology business?

A. Security as a Service

B. Software as a Service

C. System as a Service

D. Storage as a Service

[IpaBunbHbIi OTBET: B

10. In business presentations, what is the most effective way to conclude?

A. "That's all | have to say"

B. "Thank you for your attention. Are there any questions?"

C. "I hope you understood everything"

D. "The presentation is over"

[IpaBunbHbIH OTBET. B

11. What is market penetration?

A. Breaking into a new market segment

B. Reducing market share

C. Closing business operations

D. Hiring new employees

[IpaBunbHBIN OTBET: A

12. Which sentence structure is most professional for reporting results?

A. "We totally crushed our sales targets"

B. "Our sales performance exceeded expectations by 15%"

C. "Sales were pretty good this quarter"

D. "We made lots of money"

IIpaBusbHbI OoTBET: B

13. What is a KPI in business management?

A. Key Personal Information

B. Key Performance Indicator

C. Knowledge Processing Index

D. Key Product Investment

IIpaBunbHbI oTBET: B

14. In negotiations, what does "win-win solution™ mean?

A. One party wins twice

B. Both parties benefit from the agreement

C. Competition between winners

D. Victory in two categories

[IpaBusbHbII OoTBET: B

15. What is the correct way to express disagreement professionally?

A. "You're wrong about that"

B. "I see your point, however, | have a different perspective”

C. "That's completely incorrect"

D. "I disagree with everything you said"

IIpaBuibHbIN OTBET: B

16. What does "scalability” mean in business context?

A. Ability to measure weights

B. Capacity to handle growth and expansion



C. Method of price calculation

D. System of employee evaluation

[IpaBunbHbIi OTBET: B

17. Which phrase is most appropriate for requesting information?
A. "Give me the data now"

B. "Could you please provide the requested information?"
C. "Where is my information?"

D. "l want the data immediately"

[IpaBunbHbI oTBET: B

18. What is meant by "due diligence™ in business?

A. Paying bills on time

B. Thorough investigation before making decisions

C. Working extra hours

D. Following company rules

[IpaBunbHbIi OTBET. B

19. In financial reports, what does "quarterly" refer to?

A. Every four years

B. Every three months

C. Every four months

D. Every quarter hour

[IpaBunbHbIi OTBET. B

20. What is the most professional way to end a business email?
A. "Bye"

B. "Best regards”

C. "See you later"

D. "Cheers"

IIpaBunbHbIN OTBET: B

Kpurtepun onenkn: 1 6as71 3a KaxKIblii BONPOC TecTa

3. OIEHOYHBIE MATEPHAJIBI 1151 IPOBEJEHUS IPOMEXYTOUYHON

ATTECTALIMHA 11O JUCHUIIJIMHE

IIpakTuueckuii keiic 1: [loaroroBka u npoBeaeHne MeKTYHAPOAHOI OM3HeC-TIpe3eHTAluN
Llenb: Pa3zpaboTaTh 1 mpeacTaBUTh MPO(EeCCHOHATBHYIO MPE3EHTALNIO Ha aHTJIMHCKOM SI3bIKE JJIs
MOTEHLHUAIbHBIX 3apyOEKHBIX HHBECTOPOB.

Yro crmenars U Kak:

1.

Bb160p TeMbI ¥ TOATOTOBKA KOHTEHTA:
Bribepure poccuiickyto IT-koMaHuIo MK cTapTam JUIs IPe3eHTaIuH
N3yunte wuHOpMAIMIO O KOMIIAHUHU: TPOLYKT/YCIIyra, pbIHOK, (UHAHCOBBIE
MOKa3aTesIl, KOMaH/1a
[ToaroroBwTe npe3enTanuto Ha 10-12 cnaii10B Ha AHTJIUIICKOM SI3bIKE:

Company overview

Market opportunity

Product/service description

Business model

Financial projections

Investment proposal



SI3BIKOBas IMOATOTOBKA:
Cocrasbre rioccapuii u3 30-40 npodeccHoHAIBHBIX TEPMHUHOB 110 TEME

[NoaroroBbTe KIIFOYEBBIE (pa3bl AJIS KaXKIOTO pasjesia Npe3eHTaluu
OtpaboTaiiTe NPOU3HOIIEHUE YUCIUTEIbHBIX, IPOLIEHTOB, (PMHAHCOBBIX ITOKa3aTeIeH
[ToaroroBeTe 0TBETHI Ha 10 BO3MOXKHBIX BOIIPOCOB HHBECTOPOB

TexHuuyeckas NOArOTOBKA:!
Co3znaiite cnaiiipl ¢ MUHIMYMOM TeKCTa (He OoJiee 7 CTPOK Ha Ciaiin)

Hcnonp3yiiTe npodeccuoHanbHble rpaduKy U IUarpaMMbl
[ToarotoBeTe speaker notes /i Kaxa0ro ciaiaa
[TpoBepbTe TeXxHUYECKOE 000PYI0BaHUE IS TPE3CHTALIH

Peneruiius u aganramnus:
[IpoBeauTe MPE3CHTALUIO TIEPE] ay TUTOPUECH (KOJICTH/OAHOTPYIIITHUKH )
3anummre ce0s Ha BUICO [T aHAIIM3a SI3bIKa TeJa U peun
[Tonyurte 0OpaTHYIO CBSA3b U BHECUTE KOPPEKTUPOBKU
Otpaboraiite timing (mpe3eHTaIus J0JDKHA 3aHUMaTh 15-20 MUHYT)

@uHanbHasA NPE3CHTALUA U OLICHKA:
ITpoBeauTe npe3eHTanuIo Nepe] MPEnoaaBaTeaeM U rpynnon

OTBeThTE HAa BOIIPOCH Ay AUTOPUU HA aHTIIMICKOM S3BIKE
IlomyunTe OLICHKY IO KPUTEPHUSAM: COAEpP)KAHME, S3bIK, 1104a4a, B3aUMOJICHCTBUE C
ayIUTOpUEn

IIpakTnuecknii keiic 2: Begenne MexayHapOAHBIX /1eJIOBBIX IePeroBopoB 1o email

Llenb: IIpoBecTH cepuio J1EIOBBIX NEPErOBOPOB C 3apyOSKHBIM MAPTHEPOM Uepe3 IEKTPOHHYIO
MIOYTY Ha QHTJIUICKOM SI3BIKE.

Yto caenaTh U Kak:

1.

CueHnapuii u ponu:

paszenurech Ha mapbl: poccuiickas kommnanusi (3kcnoptep IT-ycnyr) n amepuxanckas
KOMIaHUS (MOTEHIMAIbHBIA KIIUEHT)

Poccuiickas ctopoHa mpejaraet yeiayru pa3paboTKi MOOHMIEHOTO TPHIIOKESHUS
AMepuKaHCKasi CTOpOHa pacCMaTPUBAET BO3MOKHOCTh ayTCOPCHUHTA MIPOEKTa

Bromxer npoekta: $50,000-80,000, cpok: 6-8 mecsiieB

Oransl neperoBopos (8-10 muceM oT Kak0# CTOPOHBI):
[Tucemo 1: IlepBuunoe oOpaiieHre pOCCUHCKON KOMIIAHUU C TIPETIOKEHUEM YCIIyT

[Tucemo 2: OTBET aMEpPUKAaHCKOM KOMIAHMM C BBIPAXEHUEM HHTEpECa U 3aIpOCOM
JeTanen

[Tucemo 3: JleranbHOE KOMMEPYECKOE MPEITIOKEHHUE ¢ TEXHUISCKUMH TPEOOBAHUSIMU
[Tucemo 4: 3anpoc Ha yTOUHEHHUE YCIOBHM U 00cykIeHue Ot KeTa

[Tucema 5-8: O6CyXIeHHE TEXHUUECKUX JETaJei, CPOKOB, YCIOBUI OIJIAThl, TapaHTUI
ITucema 9-10: @unanu3anus ycloBUHN U MOATOTOBKA K 3aKJIIOYEHUIO KOHTPAKTa



SA3pIKOBBIC TPEOOBAHUS:
Hcnonb30BaTh Npo(ecCHOHANBHYIO IETOBYIO JIEKCHKY

[IpuMeHsATh pa3iuyHble CTpaTEruu: yOexAeHUue, yTOUHEHHE, KOMIIPOMHUCC, OTKA3
Hcnonw3oBatk conditional sentences A1t BEIpaKEHUS TUIIOTETUYECKUX CUTYaIU
Bxmounts MunumMyM 50 nmpodeccuoHambHBIX TEPMUHOB 32 BCIO TIEPEIIUCKY

JIOKyMEHTOO00POT:
Kaxnoe nuceMo nomkHo coaepxath 150-250 cnos

Cobmo1ath OpManbHBIN CTHIIb ACTIOBOM MEPETTUCKH
Bxurounts Bioxenus: technical specifications, price quote, company portfolio
Bce nucema COXpPaHATb B CIMHOM (baﬁne JJIs1 ©TOI'OBOT'O aHaJIn3a

AHanu3 U npe3eHTanus pe3ybTaToB:
[ToaroroBuTh sSummary otuet o xoje neperopopos (300-400 cnoB)

BriienuThb KiIro4eBble MOMEHTHI YCIIEITHOM/HEYCIIEITHONH KOMMYHHUKAIIUU
[Ipoananu3upoBaTh UCHOIB30BAHHBIE A3BIKOBBIE CTPATErMU
[IpencTaBuTh pe3yabTaThl IEPEroBOPOB rpymme (5-7 MUHYT MPE3CHTALINN)

Kputepuu onenku: 5 6a/1710B — NPaBUJIbHO PellIeHHOE MPAKTHYECKoe 3a/1aHHe.

PA3PABOTYUKU:

3aB.kadenpoii HFHOCTPAHHOIO

Yusmurapsu K.I1.

sI3bIKA
Homxnocts, BYTI IToanuce ®Gamumus U.0.
PYKOBOJUTEJIb BYII:
3aBenyronuii kageapoit
Haszrora C.B.
u(ppoBOro MEHEHKMEHTA
Hanmenosanue bYII Tloamuce ®damunus 1.0.
PYKOBOJIUMUTEJD OII BO:
3aB.kadenpoii NpUKIATHOM Octposekast A.A.
IKOHOMHUKH
HomxHocts, BYII [Toanuck damuius N.0.
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